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Promote  the  MacChallenge  in  your  pharmacy  and  your 
signature  will  help  provide  support  to  more  of  the  one  million 
people  living  with  cancer. 

The  MacChallenge  is  a  personal  challenge  for  smokers 
to  commit  themselves  to  as  many  people  who  are  willing  to 
sponsor  their  efforts  to  remain  smoke  free  for  twelve  weeks 
with  your  help. 

By  signing  up  sponsors,  smokers  will  have  a  greater 
incentive  to  remain  smoke  free.  At  the  same  time  they'll  be 
making  a  valuable  contribution  to  the  Cancer  Relief 
Macmillan  Fund,  a  charity  that  provides  nurses  and  other 
services  to  support  people  with  cancer  and  their  families. 

Your  encouragement  and  advice  will  ensure  customers 
keep  returning  to  you  throughout  their  twelve-week 
challenge. 

What's  more,  simply  by  signing  sponsorship  forms  to 
vouch  for  the  number  of  weeks  achieved,  you'll  be  helping  to 
raise  even  more  money  to  help  those  suffering  with  cancer. 


That's  because  for  every  MacChallenge  sponsorship 
form  signed  and  stamped  by  a  pharmacist  at  the  end  of  twelve 
smoke-free  weeks,  Pharmacia,  the  manufacturer  of  Nicorette, 
will  donate  one  pound  to  The  Macmillan  Appeal. 

So  helping  people  give  up  smoking  means  more  than 
just  additional  sales  from  loyal  customers  or  adding  more 
power  to  their  will-power.  Now  there's  the  added  satisfaction 
of  helping  a  very  worthy  cause. 

Call  now  on  0500  390  114  to  order  your  MacChallenge 
promotional  material  to  ensure  you're  ready  for 
National  No-Smoking  Day  on  March  9. 
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So  far  the  National  Pharmaceutical  Association  has  managed 
to  limit  Ashwin  Tanna's  storm  over  its  constitution  and  the 
number  of  hours  Board  members  should  practise 
community  pharmacy  into  an  EGM  teacup  of  30  voting 
members.  Mr  Tanna  believes  —  along  with  the  owners  of 
some  950  other*  pharmacies  that  supported  his  call  for  an 
EGM  —  that  it  is  not  in  the  best  interests  of  the  membership 
for  Board  members  to  be  out  of  touch  with  shop-floor 
pharmacy.  He  says  that  the  discretion  allowed  by  clause 
51(a),  which  requires  Board  members  to  be  "for  the  time 
being  actively  engaged  in  pharmacy",  allows  too  much 
latitude.  Contrarily,  he  says  he  has  no  actual  complaint  with 
the  present  functioning  of  the  Board,  or  with  individual 
members  who  do  not  work  his  proposed  16  hours  a  week  in  a 
pharmacy.  However,  if  Mr  Tanna  has  no  hidden  agenda,  NPA 
members  might  be  excused  for  wondering  if  the  Board  has. 

Initially  Mr  Tanna  asked  the  Board  to  take  legal  opinion  on 
whether  it  was  interpreting  Article  51(a)  correctly.  Quite 
reasonably  NPA  director  Tim  Astill  turned  down  the  request 
and  suggested,  in  a  letter  dated  July  14,  that  Mr  Tanna  seek  to 
iput  his  resolution  to  an  EGM  called  by  the  required  10  per 
cent  of  the  membership.  The  Board  may  well  have  been 
surprised  when  Mr  Tanna  managed  to  stump  up  the 
necessary  900-plus  signatures.  Indeed,  chairman  Edward 
Brown  tried  to  dampen  enthusiasm  for  an  EGM  by 
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protesting  that  the  costs  incurred  would  outweigh  the 
democratic  benefits.  Notwithstanding  this  questionable 
ploy,  Mr  Tanna  got  his  EGM.  But  then  came  a  sting  in  the 
democratic  and  constitutional  tail.  The  chairman 
announced  that  whatever  the  outcome  of  the  EGM,  any  vote 
would  be  ignored  in  favour  of  a  postal  ballot  of  all  members. 
This  in  the  name  of  democracy  ...  and,  presumably,  just  in 
case  Mr  Tanna  packed  the  meeting  with  activists  and  secured 
the  75  per  cent  vote  necessary  to  secure  the  constitutional 
change.  Now  the  entire  membership  has  the  chance  to  vote, 
but  Mr  Tanna  still  requires  a  75  per  cent  majority  of  votes 
cast.  It  is  for  the  membership  to  judge  if  it  could  benefit  from 
the  16-hour  move. 

If  Mr  Tanna's  signatories  have  a  hidden  agenda,  as  has 
been  suggested  in  some  quarters  (for  example,  Marshall 
Gellman  on  Sunday)  and  are  frustrated  with  the  Department 
of  Health's  intransigence  over  remuneration,  then  they  will 
have  a  chance  to  adjust  the  composition  of  the  NPA  board 
and,  by  default,  the  make-up  of  the  Pharmaceutical  Services 
Negotiating  Committee  with  its  five-strong  NPA  contingent 
—  in  NPA  Board  elections  later  this  year.  However,  both  NPA 
members  and  the  electorate  in  local  pharmaceutical 
committee  elections  will  do  well  to  ensure  that  they  don't 
throw  out  people  who  they  perceive  to  be  ineffectual  in 
favour  of  the  possibly  inexperienced  and  inept! 
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Council's  protocols  are 
laudable  but  impractical 


Proposals  to  introduce  protocols 
governing  the  sale  of  medicines 
and  staff  training  have  been 
welcomed  by  the  profession,  but 
concerns  have  been  voiced  over 
their  practical  implications. 

The  proposals,  issued  by  a 
Council  working  party,  cover  two 
specific  areas: 

•  Firstly,  that  from  January  1, 

1995,  there  should  be  written 
protocols  covering  the  procedure 
to  be  followed  in  a  pharmacy 
when  a  medicine  is  supplied  or 
advice  on  treatment  of  a  medical 
condition  is  sought. 

•  Secondly,  that  from  January  1, 

1996,  each  member  of  staff 
involved  in  the  sale  of  medicines 
should  have  completed  or  be 
undertaking  an  appropriate 
course  of  training. 

The  requirements  will  be  added 
to  the  Code  of  Ethics,  initially  by 
way  of  a  Council  statement. 

Council  will  issue  guidance  on 
the  protocols  which  will  cover 
areas  such  as  the  sale  of 
medicines  for  young  children, 
medicines  with  a  common 
ingredient,  medication  records 
and  confidentiality. 

However,  it  will  be  the 
responsibility  of  the  pharmacist 
in  charge  to  ensure  that  the 
written  protocol  is  in  place  and 
has  been  read  and  understood  by 
all  members  of  staff  who  work  on 
the  medicines  counter,  and  is 
followed  by  them. 

On  the  question  of  staff 
training,  the  working  party  says 
the  public  have  a  right  to  expect 
that  staff  involved  in  the  sale  or 
supply  of  medicines  are  trained 
and  have  up-to-date  knowledge  of 
the  products  they  sell. 

The  National  Pharmaceutical 
Association's  Medicines  Counter 
Assistants   Certificate,    or  the 


equivalent,  is  considered  to 
demonstrate  the  required  level  of 
training. 

Council  member  Hemant  Patel 
says  the  intentions  behind  the 
proposals  are  "admirable"  and 
that  it  will  help  progress  the 
profession's  role. 

However,  he  is  concerned  that 
it  means  extra  work  and  cost  for 
pharmacists  at  a  time  when  many 
companies  were  cutting  back  on 
profit  margins. 

"We  should  be  strong  enough 
to  make  the  necessary  changes  in 
response  to  outside  criticism 
without  imposing  too  harsh  a 
discipline  on  the  profession." 

Liverpool  pharmacist  Jeremy 
Clitherow,  a  regular  contributor 
to  C&D's  training  vehicle  for 
assistants  Over  the  Counter,  also 
welcomes  the  proposals  as  a  good 
starting  point  but  thinks  they  are 
going  to  be  difficult  to  implement 
in  their  current  form. 

The  deadline  on  staff  training 
is  not  practical,  he  says,  and  he 
asks  what  would  happen  if  trained 
staff  were  on  holiday  or  ill  leaving 


the  pharmacist  with  staff  who 
usually  work  on  the  cosmetics 
counter. 

Isle  of  Man  pharmacist  and 
ex-Council  member  Peter  Curphey, 
also  says  the  principles  are 
"absolutely  right". 

He  echoes  other  contractors 
fears  that  the  ideas,  when  put  into 
practice,  will  put  a  greater  onus 
on  the  pharmacist  in  terms  of 
supervision.  "There  is  a  limit  to 
what  a  pharmacist  can  do  in  a  set 
amount  of  time,"  he  says. 

Mr  Curphey  also  mentions  the 
cost  of  staff  training  but  says  that 
"right-minded"  pharmacists  will 
be  progressing  along  these  lines 
already. 

"We've  been  found  wanting  in 
a  number  of  surveys  recently  and 
this  seems  to  be  a  way  forward." 

RPSGB  Council  is  consulting 
the  members,  other  national 
pharmacy  organisations  and  the 
local  Branches  on  the  proposals. 
Comments  should  be  received  by 
April  30  and  the  working  party 
will  produce  a  final  document  to 
be  presented  to  Council  in  June. 


Morning- 
after  Pill  may 
qet  P  status, 
but  not  GSL 

Newspaper  stories  that  the 
morning-after  Pill  could  go  on 
sale  in  garages  and  supermarkets 
has  been  revealed  as  a  something 
of  a  misconception. 

A  front-page  report  in  the  Mail 
on  Sunday  (February  20)  cited 
proposals  by  the  Royal  College  of 
Obstetrics  and  Gynaecology's 
steering  group  which  is  currently 
examining  ways  to  reduce  the 
number  of  under-age  pregnancies. 

However,  it  now  appears  the 
group  has  no  plans  concerning  a 
GSL  status  for  the  product,  but 
are  thought  to  be  looking 
favourably  on  it  becoming  a  P 
medicine. 

However,  such  a  move  could  be 
unlikely  if  the  manufacturers, 
Schering  Health  Care,  have  their 
way.  Carole  Graham,  spokeswoman 
for  the  company,  says:  "Schering 
are  the  only  people  who  make 
PC4  and  we  do  not  want  it  to  go 
POM  to  P."  She  branded  the 
suggestion  of  GSL  status  as 
"ludicrous". 

Roger  Odd,  head  of  the  Royal 
Pharmaceutical  Society's 
Practice  Division  says:  "The 
Society  believes  it  [the  morning- 
after  Pill]  should  only  be  available 
from  pharmacies  as  there  needs 
to  be  some  control." 

Colette  McCreedy  from  the 
National  Pharmaceutical  Association 
says:  "It  is  irresponsible  to 
re-classify  the  morning-after  Pill 
from  a  Prescription  Only  Medicine 
to  a  GSL  as  was  suggested  in  the 
article.  If  it  is  taken  off  the  POM 
list  it  should  be  a  Pharmacy  Only 
medicine  so  that  there  is  always  a 
pharmacist  to  give  advice." 

Michelle  Misgalla  of  the  Family 
Planning  Association  says  they 
support  the  move  in  principle  but 
other  factors  have  to  be 
considered  such  as  the  level  of 
training  and  the  availability  of 
appropriate  counselling  facilities. 

The  steering  group  is  to  hold  a 
consensus  conference  before 
making  their  final  report  to 
Ministers. 


PSNC  calls  for  pay  offer  before  conference 


David  Sharpe,  chairman  of  the 
Pharmaceutical  Services  Negot- 
iating Committee,  has  called  on 
the  Health  Secretary  to  table  a 
pay  offer  for  1994-95  before  the 
annual  LPC  conference.  And,  as 
C&D  went  to  Press,  the  chances 
of  a  reply  before  February  28 
looked  likely. 

"We  are  growing  increasingly 
concerned  and  frustrated  by  the 
continued  absence  of  1994-95 
remuneration  proposals  from 
your  Department,"  Mr  Sharpe 
writes  in  his  letter  to  Virginia 
Bottomley,  dated  February  18. 


Mr  Sharpe  says,  that  in  PSNC's 
opinion,  there  is  no  good  reason 
for  the  delay.  He  also  calls  for  an 
explanation  as  to  why  doctors, 
dentists  and  nurses  have  had  pay 
offers  but  pharmacists  have  not. 

Mr  Sharpe  says  that  the  absence 
of  any  word  on  remuneration  for 
the  LPC  conference  would,  "only 
worsen  the  already  strained 
relations  between  the  profession 
and  your  department". 

He  continues:  "  You  are  aware 
that  there  is  already  deep 
dissatisfaction  throughout  the 
profession  at  the  way  in  which  the 


Department  of  Health  has  treated 
community  pharmacy  in  recent 
times. 

"The  unsatisfactory  1993-94 
remuneration  round  was  not 
concluded  until  last  November 
thanks  in  a  very  large  part  to 
exactly  the  same  kind  of 
unnecessary  delay  that  we  are 
now  experiencing  once  again." 

Speaking  on  February  23,  Mr 
Sharpe  said  that  although  he  had 
received  no  formal  letter,  he  had 
been  advised  that  there  was  a 
good  chance  that  a  letter  would 
arrive  on  Thursday  or  Friday. 
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NPA  goes  through  the 
motions  at  first  EGM 


"ewer  than  30  voting  members 
urned  up  to  the  first  ever 
:xtraordinary  meeting  of  the 
National  Pharmaceutical  Association 
ast  Sunday  to  hear  Ashwin  Tanna 
)ush  for  a  change  in  the  rules 
|overning  the  election  of  Board 
nembers.  Included  in  that  number 
vere  19  out  of  the  21  NPA  Board 
nembers. 

No  vote  was  taken  on  Mr 
ranna's  motion  to  delete  the 
:xisting  Article  51(a)  in  the 
Articles  of  Association  (which 
■equires  a  Board  member  to  be  a 
)harmacist  "for  the  time  being  to 
je  actively  engaged  in  retail 
pharmacy")  and  substitute  it  with 
:he  words  "who  practices  retail 
pharmacy  for  an  annual  average 
ninimum  of  16  hours  a  week;  the 
leclaration  to  be  signed  by  all 
Board  members  to  that  effect". 

Instead  a  postal  ballot  will 
letermine  the  outcome,  with  the 
'esult  announced  at  a  resumed 
neeting  at  Mallinson  House,  St 
\lbans,  on  March  22  at  2.30pm. 

NPA  chairman  Edward  Brown 
.aid  it  would  have  put  the 
najority  of  members  to  great 
nconvenience  to  come  to  the 
Society's  headquarters  in 
^ambeth  to  register  their  vote. 

Voting  papers  will  be  posted 
put  this  week  and  returns  must 
iie  received  by  noon  on  March  18. 


A  75  per  cent  majority  of  the  votes 
cast  is  required  to  change  the 
Articles  of  Association. 

The  NPA  Board  believes  that 
the  current  wording  allows 
maximum  flexibility  to  admit 
pharmacists  with  wide  experience 
of  community  pharmacy. 

Mr  Tanna,  putting  his  motion 
last  Sunday,  said:  "I  do  not 
believe  that  when  the  Articles 
were  drawn  up  it  was  envisaged 
that  there  would  be  pharmacists 
on  the  Board  who  were  not 
working  in  the  front  line  of 
pharmacy.  If  the  Board  has  the 
desire  to  admit  non-practising 
pharmacists  with  experience 
then  why  does  it  not  change  the 
Articles  itself?" 

He  also  rejected  arguments 
that  his  amendment  would  deny 
the  Board  its  discretionary  power 
to  interpret  the  requirement  that 
Board  members  be  "actively 
engaged  in  retail  pharmacy". 

"It  is  absurd  to  think  that  the 
current  Board  members  are 
indispensable,"  said  Mr  Tanna. 
Voting  in  the  new  clause  would 
rectify  any  ambiguity  and  remove 
the  power  of  the  Board  to 
interpret  section  51  to  suit 
themselves. 

Mr  Tanna  criticised  the  Board's 
handling  of  the  situation.  He 
denied  there  was  a  "hidden 


agenda".  Had  he  been  given  the 
option  of  either  calling  an  EGM 
or  going  for  a  postal  ballot  he 
would  have  taken  the  latter. 

Marshall  Gellman,  speaking  on 
behalf  of  the  Board  against  the 
resolution,  recalled  the  intense 
frustration  among  pharmacists  at 
the  high-handed  attitude  of  the 
Department  of  Health.  "Do  not 
take  that  frustration  out  on  the 
NPA  Board,  which  is  well  served." 

"What  particularly  upsets  me 
is  that  Mr  Tanna  has  no  criticism 
of  the  functioning  of  the  current 
Board.  This  unfortunately  smacks 
of  the  'Some  of  my  best  friends  ...' 
syndrome,"  said  Mr  Gellman. 

Board  member  Richard  Thomas 
said  it  was  a  sledge  hammer  to 
crack  a  nut  and  a  distraction  from 
more  challenging  matters. 


de  Brus  give 
the  answers! 

The  second  of  three  "answer 
analysis"  packs  will  shortly  be 
going  out  to  all  pharmacists  who 
have  assistants  enrolled  on  the 
1994  Pharmacy  Assistants 
Awards  programme,  sponsored 
by  Chemist  &  Druggist  and 
supported  by  the  National 
Pharmaceutical  Association. 

The  packs  give  a  personalised 
breakdown  of  the  answers  to  the 
last  four  modules  to  the  7,600 
enrolled  assistants  (customer 
greeting;  pain  and  analgesia; 
question;  and  thrush),  giving 
guidance  on  where  assistants 
may  have  gone  wrong. 

The  analyses  are  being  sent 
direct  to  the  pharmacist  so  that 
they  can  keep  in  touch  with  their 
staffs  training  and  so  motivate, 
encourage,  and  where  necessary 
help  their  staff  to  develop  their 
skills  to  benefit  the  business,  de 
Brus  say. 


\shvvin  Tanna  sits  among  NPA  Board  members  in  the  near-empty  hall 


PSNCs  Mersey  Region 
election  declared  void 


Elections  to  the  Pharmaceutical 
Services  Negotiating  Committee, 
for  the  Mersey  Region,  have  been 
declared  void  and  will  be  re-run. 

It  has  been  drawn  to  the 
attention  of  the  returning  officer 
that  "incorrect  and  misleading 
information"  relating  to  the 
circumstances  of  one  of  the 
candidates  has  been  issued  by  a 
local  pharmaceutical  committee. 

Although  the  information  has 
been  retracted,  PSNC  believes  it 
is  likely  that  some  electors  will 
have  voted  on  the  basis  of  this 


information.  On  the  advice  of  the 
Electoral  Reform  Ballot  Services 
the  vote  will  be  re-run. 

Voters  are  asked  to  use  the 
ivory  coloured  voting  form  and 
return  papers  no  later  than  noon 
on  March  9. 

Candidate  Jeremy  Clitherow 
said  voters  should  look  at 
individual's  performance  and 
track  record  and  should  not 
sacrifice  key  successful  players. 

A  letter  from  the  other 
candidate,  Stephen  Williams,  is 
published  this  week  (p349). 


PPA  and  privatisation 


The  Prescription  Pricing  Authority 
is  not  subject  to  "creeping 
privatisation",  Dr  Brian 
Mawhinney,  the  Health  Minister, 
told  the  Commons  on  Tuesday. 

He  insisted  that  the  PPA  was 
only    undergoing    a  "market 


Wood  lambasts  pharmacists'  conservatism 


It  is  Government  policy  to  push 
Dharmacists  into  the  front  line  of 
lealthcare,  says  Pharmaceutical 
Society  president  Nick  Wood,  hut 
ie  questions  whether  the 
arofession  has  fully  woken  up  to 
Tie  changes  coming  through. 

"The  Society  has  been  trying  to 
out  the  message  across,  but 

ometimes  it  is  not  always 
welcome,"  he  told  the  Health  & 
Medical  PR  Association  last  week. 

There  is  a  tendency  to  shoot  the 
messenger." 

Referring  to  the  recent  hike  in 
prescription  charges  to  £4.75,  Mr 
Wood  said:  "I  suspect  it  is 
Government  policy  to  bring  the 
prescription  charge  into  line  with 


the  average  cost  of  a  prescription." 

The  winds  of  change  will  favour 
larger  pharmacies,  according  to 
Mr  Wood.  "Small  pharmacies  will 
survive  but  only  if  in  a  suitable 
location.  Alternatively  they  could 
turn  their  backs  on  the  NHS  and 
rely  on  other  forms  of  trading." 

Some  urban  pharmacies  were 
already  doing  this,  especially  in 
the  London  area,  he  said.  They 
tend  to  look  "like  a  bazaar.  If  you 
go  out  into  the  sticks  you  will  see 
much  more  professional  looking 
small  pharmacies." 

The  pharmacist's  core  role  will 
be  the  dispensing  of  NHS 
prescriptions  and  one  reason 
pharmacies  need  to  be  larger  is  to 


have  a  greater  throughput  of 
items.  Staff  need  to  be  trained  to 
handle  the  routine  work  to  leave 
pharmacists  to  concentrate  on 
speaking  to  patients  and  other 
healthcare  workers. 

The  changing  face  of  health 
provision,  with  people  taking 
more  care  of  their  own  health,  is 
going  to  raise  pharmacists' 
profile,  he  said.  Health  promotion 
will  become  the  watchword  and 
the  new  Pharmacy  medicines  are 
going  to  be  increasingly  important. 

Mr  Wood  cautioned:  "Do  not 
be  fooled  by  GPs  claiming  that 
many  dangerous  conditions  will 
be  missed  by  making  medicines 
available  over  the  counter." 
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testing  programme"  to  ensure 
that  the  taxpayer  and  the  NHS  got 
the  best  possible  value  for  the 
very  considerable  sums  of  money 
involved.  The  privatisation 
charge  was  made  by  Mr  Jim 
Cousins  (Lab)  who  feared  that 
privatisation  would  lead  to  the 
loss  of  100  jobs  at  the  PPA. 

He  said  the  PPA,  with  the 
second  largest  computer  installation 
in  Europe,  processed  prescriptions 
more  quickly  and  accurately  than 
any  other  organisation  in  the 
world. 

Dr  Mawhinney  said  he  did  not 
expect  any  "down-sizing"  in  the 
PPA  in  the  coming  financial  year. 

Replying  to  a  suggestion  that 
more  drugs  costing  less  than  the 
prescription  charge  should  be 
made  available  for  OTC  sales.  Dr 
Mawhinney  said  this  was  already 
being  done. 

The  Minister  also  stated  that 
PACT  data  and  budget  monitoring 
information  provided  by  the  PPA 
showed  that  GP  fundholders 
prescribed  drugs  in  generic  form 
more  often  that  non-fundholders. 
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No  smoking  day 
pharmacy  initiatives 


With  No  Smoking  Day  coming  up 
on  March  9,  three  pharmacy 
initiatives  have  been  unveiled  this 
week  as  part  of  a  co-ordinated 
effort  aimed  at  helping  smokers 
quit  and  emphasising  the 
practical  role  pharmacists  can 
play. 

The  Pharmacy  Healthcare 
Scheme  has  teamed  up  with  the 
event's  organisers  to  produce  a 
leaflet  entitled  "Kick  the  habit": 
600,000  will  be  circulated  to 
13,000  community  and  hospital 
pharmacies  in  early  March. 

The  leaflet  lists  good  reasons 
for  kicking  the  habit  and 
proposes  an  action  plan.  It  also 
lists  a  number  of  products  which 
can  help  keep  clients  "smoke 
free". 

The  Pharmacists  Action  on 
Smoking  group  (an  NPA  ini- 
tiative launched  in  1993  and 
funded  by  an  educational  grant 
from  Pharmacia)  is  producing 
two  programmes  intended  to 
encourage  pharmacists  to  take  a 
more  active  role  in  smoking 
cessation.  Both  should  be  ready 
sometime  in  May. 

"If  you  consider  the  'Health  of 
the  Nation'  targets,  smoking 
cessation  has  to  be  the  area  in 
which  pharmacists  can  create  a 
big  impression,"  according  to 
NPA  public  relations  officer 
Colette  McCreedy. 

Both  PAS  initiatives  are 
designed  to  help  pharmacists  give 
professional  support  to 
customers.  In  the  first,  all 
community  pharmacists  will 
receive  a  pack  of  smoking 
cessation  progress  cards  and 
pharmacy  record  sheets.  These 
allow  a  record  to  be  kept  of 
treatment  progress  and  details  of 
consultations  in  the  pharmacy. 

The  pack  is  to  go  out  on  trial 
within  the  next  fortnight:  anyone 
wishing  to  help  is  asked  to 
contact  Ms  McCreedy  at  the  NPA. 
She  is  also  looking  at  methods  of 
monitoring  the  progress  that 
both  pharmacists  and  customers 
make. 

The  second  PAS  initiative  is  a 
smoking  cessation  protocol, 
based  on  a  scheme  developed  by 
Belfast  pharmacist  Dr  Terry 
Maguire.  This  is  a  highly 
structured  service,  and  not  all 
pharmacists  will  want  to  use  it.  It 
will  only  be  sent  out  to  those  who 
request  it. 

The  protocol  provides  pharm- 
acists with  step-by-step  proc- 
edures to  follow  when  helping 
smokers  to  quit.  It  involves  use  of 
window  displays,  one-to-one 
interviews  and  patient  literature. 
Dr  Maguire  charges  £25  for  the 
service:  Ms  McCreedy  says  those 
taking  up  the  package  could  also 
charge  a  similar  amount  if  they 
wished. 


The  pack  supplied  will  contain 
written  instructions  and  a  flow 
chart  summarising  the  service, 
flip  charts  to  use  in  interviews,  a 
list  of  equipment  suppliers,  a 
prescription  signing  board  to 
publicise  the  service,  client 
profile  sheets  and  record  cards. 


Medinex  finally  available  to 
independent  pharmacies 


Medinex,  a  new  OTC  sleep  aid 
containing  diphenhydramine  in  a 
liquid  form  (see  Counterpoints 
p331),  is  finally  available  to 
independent  pharmacies  following 
an  exclusive  three  month  trial  in 
Boots  the  Chemists  which  was 
supported  by  national  Press 
advertising. 

A  spokesman  for  Whitehall 
says  the  trial,  which  has  been 
"enormously  successful",  took 
place  in  Boots  because  "they  have 
an  advantage  in  terms  of 
distribution"  and  it  was  "simple 
to  organise".  The  Press  advert- 
ising campaign  was  part  of  Boots 
corporate  advertising  and  was 
designed  as  part  of  the  trial. 

When  asked  if  the  advert  was 
likely  to  confuse  customers  and 
create  an  invidious  distinction 
between  Boots  and  other  pharm- 
acies, the  Whitehall  spokesman 
said:  "Not  at  all!" 

Alaster  Rutherford,  secretary 
of  Avon  LPC,  spoke  to  C&D  to 


Health  Minister  wages  war 
on  nation's  drug  cabinets 


The  Health  Minister,  Dr  Brian 
Mawhinney,  pledged  last  week  to 
take  action  on  the  nation's 
medicine  cabinets  which,  he  said, 
were  "stuffed  full  of  drugs." 

Another  high  priority  was  to 
look  at  ways  of  strengthening  the 
checks  on  patients  claiming  to  be 
exempt  from  prescription  charges, 
he  said.  The  Department  is  also 
to  re-open  discussions  on  generic 
substitution  by  pharmacists. 

Giving  evidence  to  the  House 
of  Commons  Health  Committee's 
inquiry  into  the  NHS  drugs 
budget,  Dr  Mawhinney  said  the 
"bathroom  cabinets"  of  the 
nation  were  high  on  the 
Government's  agenda  for  action. 
He  claimed  to  be  surprised  that 
no-one  had  asked  searching 
questions  about  what  was  in 
people's  medicine  cabinets  and 
why. 

"I'm  not  ready  to  make  an 
announcement  yet  but  I  hope  to 
address  this  in  greater  depth  and 
with  greater  rigour  because  it's  a 
major  question  that  ought  to  be 
attracting  more  attention,"  he 
said. 

When  asked  if  he  would 
consider  allowing  pharmacists  to 
substitute  suitable  generic  drugs 
for  branded  products  on  NHS 
prescription,  he  said  that  the 
issue  involved  doctors  as  well  as 
pharmacists  and  little  progress 
had  been  made  since  discussions 
with  the  British  Medical 
Association  in  1983. 

But  he  was  pleased  that  doctors 
were  increasingly  willing  to 
contemplate  changes  in  drug 
prescribing;  they  also  had  greater 
confidence  now  in  the  quality  of 
generic  medicines. 


He  had  asked  for  talks  to  start 
with  GPs  and  pharmacists  to 
"find  a  way  forward  that  is 
broadly  acceptable  to  all  parties." 

When  questioned  about  the 
Selected  List,  Dr  Mawhinney  said 
there  were  no  plans  to  extend  it  to 
all  therapeutic  categories. 

David  Congdon  (Con)  asked 
what  was  the  logic  of  not  doing  so 
when  the  aim  was  to  rationalise 
GP  prescribing  as  a  whole.  Dr 
Mawhinney  replied  that  many 
categories  of  medicines  were  too 
complicated  to  lend  themselves 
easily  to  the  Selected  List 
approach. 

He  stressed  that  there  was  far 
more  consultation  on  the  latest 
proposals  than  there  was  on  the 
first  Selected  List. 

Dr  Mawhinney  was  also  grilled 
on  the  recent  increase  in 
prescription  charges.  Tessa 
Jowell  (Lab)  was  concerned  that 
patients  might  choose  not  to  have 
all  the  items  on  a  prescription 
dispensed,  but  the  Health 
Minister  dismissed  this  as 
"anecdotal  evidence"  which 
cropped  up  at  this  time  every 
year. 

John  Whittingdale  asked  if 
there  was  a  case  for  restricting 
the  exempt  categories  to  enable 
charges  to  be  reduced,  but  Dr 
Mawhinney  said  there  were  no 
plans  to  change  the  current 
categories. 

When  David  Congdon  suggested 
that  pharmacists  should  dispense 
privately  items  which  cost  less 
than  the  prescription  charge,  Dr 
Mawhinney  said  the  charge  was  a 
contribution  to  the  NHS  and  did 
not  relate  to  the  price  of  the 
medicine. 


express  his  anger:  "The  product  is 
being  advertised  in  newspapers,  is 
on  sale  in  Boots  and  I  can't  get 
hold  of  it  for  my  customers.  They 
are  being  led  to  believe  that  Boots 
is  the  place  for  new  things. 

"It  may  be  legitimate  for 
companies  to  do  this  for 
hairsprays  and  toiletries  but  not 
for  a  medicine." 

Mr  Rutherford  says  customers 
have  come  into  his  pharmacy 
with  the  advertisement  looking 
for  the  product.  When  he 
contacted  Whitehall  for  stock  he 
was  told  he  could  not  have  the 
product  until  the  beginning  of 
March.  Whitehall's  spokesman 
said  the  situation  should  not  have 
arisen  as  "the  advertisement 
made  it  very  clear  that 
[customers]  should  go  to  Boots". 

John  D'Arcy,  pharmacist 
administrator  at  the  National 
Pharmaceutical  Association,  said 
he  was  "disappointed"  by 
Whitehall's  action. 

"Companies  are  entitled  to 
carry  out  trials  but  they  should  be 
true  test  markets  and  a  trial 
exclusively  through  Boots  is  not 
representative,"  he  said. 

He  rejected  Whitehall's  claim 
that  it  was  "simple  to  organise" 
through  Boots  and  said  the  NPA 
would  have  been  able  to  offer 
nationwide  test  market  facilities 
through  their  members. 

In  a  press  statement  Whitehall 
Laboratories  said:  "Because  the 
sleep  aid  market  is  a  new 
category,  Whitehall  thought  it 
important  to  thoroughly  test 
market  the  proposition  before 
asking  the  independent  chemist 
to  invest  in  Medinex." 

Both  Mr  Rutherford  and  Mr 
D'Arcy  rejected  the  suggestion 
that  sleep  aids  are  a  new 
therapeutic  category,  referring  to 
other  brands  Nytol  and  Sominex. 
Mr  Rutherford  said  that  Whitehall 
had  "seriously  damaged  their 
relationship  with  independent 
pharmacists  and  compromised 
their  whole  range". 


Clitherow  in 
the  media 

Liverpool  contractor  Jeremy 
Clitherow  has  made  TV  and  radio 
appearances  opposing  the 
Government's  move  to  ask 
pharmacists  to  check  the  eligibility 
of  patient's  exemption  claims. 

An  interview  was  run  on 
Merseyside  radio  on  Wednesday 
and  as  C&D  went  to  press,  the 
BBC  was  filming  at  his  shop. 

Mr  Clitherow  estimates  that  90 
per  cent  of  his  customers  sign  the 
back  of  prescriptions.  "If  I  was  to 
interrogate  each  person,  by  10am 
my  nose  would  be  flush  with 
cheekbones,"  he  says.  "This  must 
be  one  of  the  most  hare-brained 
ideas  we've  heard  for  a  long  time." 
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LPCs  seek 
full-time 
secretary 

Two  local  pharmaceutical  comm- 
ittees are  joining  forces  to  employ 
a  full  time  secretary  in  recog- 
nition of  the  significance  and 
importance  of  the  post. 

Barking  &  Havering  and 
Redbridge  &  Waltham  Forest 
LPCs  currently  have  a  part-time 
secretary,  but  are  looking  to 
appoint  a  full-time  person  in  the 
run-up  to  1995  when  20  per  cent 
of  the  global  sum  is  likely  to  be 
distributed  locally. 

Gary  Boorman,  chairman  of 
Redbridge  &  Waltham  Forest 
LPC,  said  that  the  Committees 
were  sensitive  to  changes  in  the 
commissioning  of  pharmaceutical 
services  that  1995  may  herald. 

"We  want  someone  who  can 
represent  us  effectively  and  the 
only  way  they  can  do  this  is  by 
working  full  time." 

Mr  Boorman  said  that  employing 
a  full  time  secretary  was  a 
reasonable  use  of  contractors' 
contributions,  as  it  was  in  their 
interests  to  have  an  effective  voice. 

"I  feel  very  excited  about  it.  I 
feel  we  owe  it  to  contractors  to 
provide  them  with  the  best  way  of 
facing  the  realities  of  1995." 

Mr  Boorman  said  the  move 
should  allow  contractors'  views 
Ito  be  channelled  to  purchasers  of 
Itheir  services.  There  was  a  lot  of 
work  to  be  done,  he  said. 

Steve  Axon,  secretary  of  the 
Pharmaceutical  Services  Nego- 
tiating Committee,  said  PSNC 
had  no  policy  on  full  time 
(secretaries,  which  was  a  matter 
for  individual  LPCs. 


Manchester 
gets  DoH 
funding 

The  University  of  Manchester  has 
won  funding  for  a  research  and 
development  centre  for  primary 
healthcare.  The  award  is  worth 
£1.5  million  a  year  for  ten  years. 

The  University  applied  for  the 
funding  as  part  of  a  competitive 
tendering  exercise.  Six  institutions 
were  short-listed  as  possible  sites 
for  the  centre. 

Manchester's  consortium  of 
departments  —  pharmacy,  general 
practice,  nursing,  public  health 
and  epidemiology,  health  services 
management  and  psychiatry  — 
was  joined  by  the  Centre  for 
Health  Economics  at  York  and 
Salford's  Community  Health 
Studies  Department. 

Peter  Noyce,  Professor  of 
Pharmacy  Practice  at  Manchester, 
says:  "The  new  Centre  is  a  big 
step  for  pharmacy  practice 
research  —  providing  both  the 
structure  and  funding  for  it  to 
develop  a  long-term  agenda  in  a 
multi-disciplinary  environment." 
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Trial  size  not 
required 

I  can't  wait  to  speak  to  my 
Centra  representative  because 
the  first  OTC  H2-antagonist 
must  be  a  winner,  and  that 
despite  all  the  recent  medical 
criticism  and  scaremongering. 

Here  is  another  area  where  a 
P  product  can  be  actively  but 
beneficially  marketed  and  bring 
patients  back  to  the  pharmacy 
instead  of  the  local  grocery 
store.  I  am  still  waiting  for 
details  of  the  profit  I  will  earn 
for  ensuring  this  new  product 
range  is  properly  supervised 
but  have  to  admit  to  a  certain 
concern  after  reading  that 
Centra  have  decided  to  market 
a  2-tablet  pack  at  a  retail  price 
of  75p. 

Surely  even  in  this  heavily 
competitive  market  a  product 
that  is  such  an  advance  and  is 
enthusiastically  supported  by 
every  pharmacist  does  not 
require  a  "trial"  size  to  initiate 
sales:  £1.99  can  contain  little 
enough  reward,  75p  must  be 
derisory  and  will  enjoy  no 
space  on  my  shelves. 

Ice  cream 
could  be  the 
panacea! 

The  inevitable  result  of  the 
removal  of  restrictions  on  the 
price  of  contact  lens  solutions 
is  now  showing.  Yesterday  I 
lost  a  valued  and  long  standing 
customer.  He  was  very 
apologetic  and  sympathetic  to 
my  problems  but  he  will  now 
buy  his  10-10  solution  at  Boots 
who  are  selling  it  at  £2.99. 

In  this  case  I  do  not  really 
blame  Boots  because  they  have 
to  compete  with  Tesco  ei  ah 
but  this  product  costs  me 
£2.59  plus  VAT  to  buy  from  the 
wholesaler,  so  how  can  I 
compete?  I  am  told  that  excess 
profits  were  being  made.  What 
am  I  supposed  to  live  on?  Fresh 
air...  or  do  those  clever 
politicians  really  consider  a 
loss  of  5p  on  every  sale 
provides  sufficient  incentive  for 
all  my  professional  advice. 
But  I  have  the  answer.  In 


future  I  will  stock  ice  cream 
(C&D  February  19,  p311).  Now 
there  is  a  product  to  raise  my 
professional  image,  but  at  a 
margin  of  up  to  25  per  cent 
and  another  10  per  cent 
discount  at  the  end  of  the  year 
who  cares  about  image?  All 
together  now!  "Oh  I  do  love  to 
be  beside  the  seaside.  Oh  I  do 
love  to  be  beside  the  sea". 


No  excuse 
on  folic  acid 

The  problems  of  spina  bifida 
have  been  so  widely  publicised 
that  I  was  astounded  to  read 
that  a  lady  had  tried 
unsuccessfully  to  buy  folic  acid 
supplements  in  11  pharmacies 
(C&D  February  19,  p280). 

Here  is  a  case  where  no 
excuse  will  do.  Folic  acid 
preparations  are  readily 
available  and,  licensed  or  not,  I 
know  of  two  brands  that  I  can 
easily  obtain  from  my  main 
wholesaler.  The  National 
Pharmaceutical  Association, 
rather  than  offering  excuses  for 
pharmacists,  should  ensure  the 
ready  availability  of  this 
supplement  by  a  headline 
criticism  in  the  next  issue  of 
the  "Pink  Supplement". 

Meanwhile,  to  those  11 
unidentified  pharmacies  and 
the  many  others  similarly 
uninformed,  please  let  me  help 
you.  Health  Aid,  FSC,  Lanes, 
Cantassium  and  Seven  Seas,  to 


name  five,  all  list  folic  acid 
supplements  and  at  least  one 
should  be  slocked  by  all 
community  pharmacists.  A 
leaflet  explaining  the  benefit  to 
all  women  of  child-bearing  age 
should  also  be  available 
because,  shame  on  you,  here  is 
an  opportunity  for  pharmacy  to 
really  make  a  health  education 
impact  and  improve 
supplement  sales  as  well. 

Mutual 
support 
needed  out 
of  hours 

Being  called  out  at  all  hours  of 
the  night  or  day  is  one  of  the 
CPs  perks  that  I  have  never 
envied  and  I  can  sympathise 
with  their  current  criticism  of 
this  increasingly  used  and 
abused  system. 

Despite  many  voluntary 
years  on  our  local  emergency 
on-call  service  I  have  only  once 
been  called  out  unreasonably. 
Because  in  this  particular  area 
it  is  the  doctor  who  acts  as  our 
filter  and,  whereas  the  dire 
emergency  or  patently 
irrelevant  may  be  easily 
identified,  the  majority  of  cases 
are  still  important  to  the 
patient  even  if  they  do  not 
always  require  medical 
intervention.  Often  the 
problem  could  have  been  easily 
solved  by  a  visit  to  a  pharmacy 
so  perhaps  here  is  an  area 
where  co-operation  might  be 
usefully  employed  for  our 
mutual  benefit. 

I  would  suggest  the 
establishment  of  strategically 
placed  emergency  "health 
centres"  which  are  only  open 
when  normal  medical  and 
pharmaceutical  services  are 
closed.  Both  professions  would 
be  represented  and  as  normal  a 
service  as  possible  operated. 
Most  cases  could  be  easily  dealt 
with  from  the  centre,  but  if 
necessary  the  doctor  could  visit 
confident  that  if  the  case  was 
urgent  back-up  pharmaceutical 
facilities  were  also  available. 

The  whole  scheme  could  be 
funded  by  a  combination  of 
profit  from  pharmaceutical 
sales  and  from  the  savings 
made  by  reducing  the 
emergency  workload  of  both 
professions.  A  small  reduction 
in  general  income  might  be  the 
result  but  the  improved  patient 
service  and  many  hours  of 
assured  sleep  would  be 
reasonable  compensation. 


Topical 

REFLECTIONS 
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Scriptspecials 


MST  Continus 
additions 


Three  new  strengths  of  MST 
Continus  Suspension  are  now 
available  from  Napp  Laboratories 
-  60mg,  lOOmg  and  200mg. 

The  company  says  the  first 
suspensions  (20mg  and  30mg) 
were  originally  developed  in 
response  to  the  medical 
profession's  request  for  a 
controlled  release  liquid 
morphine  for  those  patients  who 
had  difficult  in  swallowing.  They 


are  still  the  only  controlled 
release  drug  in  liquid  form. 

Because  difficulty  in 
swallowing  is  often  accompanied 
by  increasing  analgesic 
requirements,  Napp  Laboratories 
are  now  introducing  higher 
strengths.  It  has  been  shown 
nearly  one-quarter  of  terminal 
cancer  patients  will  need  300mg 
to  l,800mg  morphine  per  day. 

MST  Continus  suspensions  are 
available  in  packs  of  30  sachets. 
The  basic  NHS  prices  for  30 
sachets  are:  60mg,  £59.44; 
lOOmg,  £99.07,  and  200mg, 
£198.14. 

The  MST  Continus  Suspension 
range  now  has  an  additional 
mode  of  administration.  As  well 
as  oral  administration  (by  mixing 
with  water),  or  through  a 
naso-gastric  tube  the  full 
suspension  range  can  be 
administered  by  sprinkling  on 
soft  foods  such  as  yoghurt.  Napp 
Laboratories  Ltd.  Tel:  0223 
424444. 


Medical  Matters 


Evening  primrose  —  no 
relief  of  hot  flushes 


Gamolenic  acid,  provided  by 
evening  primrose  oil  (EPO),  is  no 
better  than  placebo  in  treating 
the  hot  flushes  and  sweating 
associated  with  the  menopause 
concludes  a  study  in  the  British 
Medical  Journal. 

Researchers  compared  the 
efficacy  of  four  capsules  twice  a 
day  of  500mg  evening  primrose 
oil  plus  lOmg  natural  vitamin  E 
with  500mg  liquid  paraffin  for  six 
months  for  six  months  in  35 
menopausal  women  suffering  hot 
flushes  at  least  three  times  a  day. 

All  women  given  placebo  (17) 
showed  a  significant  positive 
improvement  between  the 
control  cycle  (no  treatment 
during  the  fist  month)  and  last 
cycle.  Women  given  gamolenic 
acid  (18)  did  not  show  a 
significant  improvement  between 
the  control  cycle  and  last 
available  treatment  cycle  except 
for  a  reduction  in  the  maximum 
number  of  night  time  flushes. 
The  authors  say  whether  this  is  a 
true  difference  or  a  chance 
improvement  remains  uncertain. 

Efamol  Ltd  say:  "Some  years 
ago  a  number  of  women  reported 
to  us  that  Efamol  EPO  seemed  to 


reduce  menopausal  flushing.  The 
company  went  to  a  number  of 
investigators,  including  Professor 
O'Brien  and  set  up  various 
studies  of  Efamol  EPO  in  relation 
to  menopausal  events  such  as 
flushing." 

Although  the  study  found  no 
effect  of  EPO  on  flushing,  Efamol 
Ltd  say:  "Some  exciting  results 
have  been  obtained  with  respect 
to  the  effects  of  essential  fatty 
acids  on  calcium  metabolism  and 


DF118  Forte 

Napp  laboratories  have  extended 
their  range  of  DF  118  products 
with  DF118  Forte  tablets  (100 
£12.05).  Each  tablet  contains 
40mg  dihydrocodeine.  It  is  a 
Schedule  5  Controlled  Drug.  Napp 
Laboratories  Ltd.  Tel:  0223 
424444. 

Corlan  pellets 

Corlan  Pellets  have  been  granted  a 
Pharmacy  classification  product 
licence.  When  the  new  "P"  packs 
are  available  Corlan  can  be  sold 
OTC.  Evans  say  that  until  then 
existing  POM  packs  can  only  be 
dispensed  against  an  NHS 
prescription.  Evans  Medical  Ltd. 
Tel:  0372  364000. 

Lescol  Riskcheck 

Sandoz  have  developed  a  lifestyle 
assessment  and  support 
programme  to  complement  their 
new  drug  Lescol  which  is  the  first 
entirely  synthetic  "statin". 
Riskcheck  offers  advice  to  patients 
on  how  to  modify  their  lifestyle  to 
reduce  their  risk  of  coronary  heart 
disease.  It  is  endorsed  by  the 
British  Hyperlipidaemia 
Association  and  Family  Heart 
Association.  All  patients  treated 
with  Lescol  are  offered  Riskcheck, 
free  of  charge,  in  the  packaging.  It 
is  also  available  to  doctors  whose 
patients  are  not  receiving  Lescol 
therapy.  The  UK  is  the  launch 
market  for  the  drug.  Sandoz 
Pharmaceuticals.  Tel:  0276 
692255. 

Becotide  suspension 

Allen  &  Hanburys  have  decided  to 
discontinue  Becotide  Suspension 
for  nebulisation  with  effect  from 
March  1.  For  patients  currently 
using  the  product  the  company 
suggest  the  following  options: 

these  will  be  announced  in  1994." 

Lucy  Barrington  of  the 
Evening  Primrose  Office,  a 
consumer  help  and  advice  line 
sponsored  by  Seven  Seas,  says: 
"We  have  never  recommended  it 
[EPO]  for  helping  with  meno- 


Children  0-2  years,  paediatric 
volumatic  plus  metered  dose 
inhaler:  3-4  years,  Volumatic  plus 
MDI;  5  years  and  above.  Diskhaler 
or  Rotahaler  (or  (Volumatic  plus 
MDI);  Adults,  MDI  (plus 
Volumatic),  Diskhaler  or 
Rotahaler.  Allen  &  Hanburys  Ltd. 
Tel:  081-990  9888. 

Trosyl  nail  solution 

With  effect  from  March  1,  Trosyl 
(Tioconazole)  Nail  Solution  28  per 
cent  (w/w)  will  be  available  from 
Pfizer  Ltd  instead  of  Novex  Pharma 
Ltd.  The  basic  NHS  price  of  the 
solution  remains  at  £27.38  (12ml). 
Pfizer  Ltd.  Tel:  0304  616161. 

Safety  mouthpieces 

In  response  to  patients'  anxiety 
about  catching  diseases  from  using 
pulmonary  function  testing 
equipment,  Vitalograph  have 
launched  a  disposable  safetv 
mouthpiece  (200,  £24.80).  the 
device,  which  incorporates  a 
unique,  patented  one-way  flap,  is 
said  to  virtually  eliminate  the 
possibility  of  cross-infection 
during  expiratory  only  testing.  It 
can  be  used  on  all  Vitalograph's 
spirometers  and  any  other  meters 
which  use  standard  mouthpieces. 
Vitalograph  Ltd.  Tel:  0280 
822811. 

Topicycline 

Following  the  acquisition  of 
Topicycline  by  Monmouth 
Pharmaceuticals,  distribution  will 
move  from  Dristiphar  to  Farillon 
Ltd.  Tel:  0708  379000. 

Diumide  K  1000 

Asta  Medica  have  discontinued  the 
1000  tablet  pack  of  Diumide  K  due 
to  decreased  demand  for  this  pack 
size.  Asta  Medica  Ltd.  Tel:  0223 
423434. 

pausal  hot  flushes.  However,  we 
do  know  of  many  women  who 
have  found  that  EPO  supple- 
mentation helps  to  iron  out  the 
symptoms  of  hormonal  imbal- 
ances such  as  menopausal  and 
pre-menstrual  mood  swings. 


Cimetidine  and  risk  of  gynaecomastica 


Use  of  cimetidine  is  associated 
with  a  substantially  greater  risk  of 
gynaecomastica  in  men  than  use 
of  omeprazole,  misoprostol  or 
ranitidine  concludes  a  report  in 
the  British  Medical  Journal. 

The  study  looked  at  new 
occurrences  of  idiopathic  gynae- 
comastica (enlargement  of  breast 
tissue)  in  over  80,000  men  aged 
25-84  years  who  received  at  least 
one  prescription  for  cimetidine, 
misoprostol,  omeprazole  or  ran- 
itidine. 

The  relative  risk  of  gynaecom- 
astica   for    current    users  of 


cimetidine  compared  with  non- 
users  was  7.2.  Relative  risks  for 
misoprostol,  omeprazole  and 
ranitidine  were  2,  0.6  and  1.5 
respectively. 

There  was  a  synergistic  rela- 
tionship between  the  duration 
and  dose  of  cimetidine.  The 
relative  risk  for  current  users  of 
cimetidine  on  a  daily  dose  greater 
than  l,000mg  was  more  than  40 
times  the  risk  of  non-users.  The 
period  of  highest  risk  was  seven 
to  12  months  after  starting 
cimetidine  treatment. 

Smithkline  Beecham  Pharma- 


ceuticals said  there  was  "nothing 
new  about  the  study  apart  from 
its  size.  The  overall  rate  is  similar 
to  that  reported  previously.  In 
this  study,  short  term  use  of 
cimetidine  at  doses  of  less  than 
l.OOOmg  daily,  resulted  in  rates  of 
diagnosis  of  gynaecomastica  that 
were  not  statistically  greater  than 
those  found  with  the  use  of  other 
anti-ulcer  drugs. 

"The  study  did  not  differentiate 
between  pre-existing  cases  of  the 
condition  that  were  previously 
undiagnosed  and  new  occur- 
rences." 
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The  Avent  Soother  for  peace  of  mind 


■ 


AVE 


We  all  know  there  are  times  when  nothing  yon  can 
do  seems  to  settle  your  baby.  A  soother  can  calm 
and  comfort  your  baby,  but  may  leave  you  feeling  uneasy. 

At  Cannon  Babysafe  this  is  something  we  understand 
and  is  why  we  have  a  range  of  soothers  that  give  parents 
all  the  reassurance  they  need.  Security  ring  handle 


Snap-on  protective  cap 


Air-holes  in 
ther  shield 


Ventilated, 

i  ollapsible  leat 

An  Avent  orthodontic  soother  is  specially  designed  to 
be  the  safest,  most  effective  soother  there  is.  Each  one 
comes  with  a  number  of  comforting  features. 

We  ensure  that  the  teat  is  ventilated  and  collapsible, 
allowing  teeth  and  gums  to  develop  naturally.  It  can  also 
be  steam  sterilised.  To  protect  against  germs,  there  is  a 
snap-on  cap  which  keeps  the  teat,  once  sterilised, 
completely  hygienic  and  makes  travelling  with  baby  easier. 

Each  soother  has  a  secure  ring  handle,  and  all  come  in 
a  convenient  attractive  case. 

Perhaps  not  surprisingly,  all  Avent  soothers  meet  the 
British  Safety  Standard;  BSS239:  1988. 


As  well  as  our  standard  orthodontic  soothers,  the 
Avent  range  also  includes:  "Newborn"  with  smaller  teats 
for  recent  arrivals;  attractively  decorated  "Design" 
versions,  and  "Night  Time"  which 
gently  glow  in  the  dark  making  them 
easier  for  you  to  find. 

Avent  soothers  not  only 
calm  babies,  they  give 

parents  peace  of  mind  FREEFONE  0800  289064 


y  gog  a'o'<TPTf  it-b-b  eve  tr  ensTjtr&o  erv<!rrtettrtr 


\>%  Cannon  Babysafe 


women's  monthlies  will 
never  be  ~ 
the  same 


PURE 
EVENING 
PRIMROSE  OIL 
500  mg 


Counterpoints 


Medinex  liquid  aids 
sleep  disorders 


Medinex  is  an  OTC  liquid 
formulation  sleep  aid  from 
Whitehall  Laboratories 
containing  the  sedative 
antihistamine 
diphenhydramine.  The 
syrup  is  recommended  for 
those  with  temporary 
sleeping  problems.  Each 
5ml  contains  lOmg 
diphenhydramine 
hydrochloride.  The 
recommended  dosage  for 
adults  is  10-25ml  at 
bedtime  or  after  retiring  if 
the  patient  is  still  having 
difficulty  sleeping. 

Diphenhydramine 
should  not  be  taken  by 
patients  with  narrow-angle 
glaucoma,  asthma  or 
chronic  pulmonary 
disease,  pyloroduodenal 
obstruction,  symptomatic 
prostatic  hypertrophy  or 
bladder-neck  obstruction 
unless  directed  by  a 
doctor.  It  interacts  with 
monoamine  oxidase 
inhibitors,  alcohol  and 
sedatives. 

Medinex  is  available  in 
100ml  bottles  at  £3. 19. 
Each  pack  contains  a 


medinex  . 

r 

IOC  ml '  •       H    ^  J 

measuring  cup  and  a 
leaflet  entitled  "The  Good 
Sleep  Guide",  which  gives 
advice  from  clinical 
psychologist  Dr  Colin 
Espie  on  how  to 
re-establish  a  good 
sleeping  pattern. 

Whitehall  say  the 
national  launch  of  Medinex 
will  be  "widely  broadcast" 
to  consumers  via 
advertising  and  PR 


campaigns.  Medinex  has 
already  been  advertised  in 
the  national  press  in 
collaboration  with  Boots 
the  Chemists  where  the 
product  has  been  on  trial. 
Whitehall  plan  an 
extensive  support 
programme  for  the  trade 
with  emphasis  on  the 
education  of  all  staff. 
Whitehall  Labs  Ltd.  Tel: 
0628  669011. 


Tooth  friendly  offer 


Colgate  are  encouraging 
sales  of  their  100ml  Great 
Regular  flavour  and  Blue 
Minty  gel  with  the  offer  of 
a  free  Zig  Zag  toothbrush 
banded  to  packs  (£1.39) 


during  March  and  April. 

Fluorigard  tablets  are 
now  available  in  a  200 
tablet  pack  size  (£1.70). 
Colgate-Palmolive.  Tel: 
0483  302222. 


Jackel  are  offering  pharmacists  special  deals  on  their 
character  feedware  ranges.  On  the  Dinosaurs  range  there  is 
a  5  per  cent  discount  on  trade  price  if  the  pharmacist  buys 
one  pack  of  divided  plates,  bowls,  cups  or  trainer  cups. 
On  the  Aladdin  range,  purchase  of  a  pack  of  fun  tumblers 
and  double  wall  canteens  entitles  the  pharmacist  to  a  pack 
of  free  bowls.  The  offers  run  until  the  end  of  April  and  are 
also  available  on  the  Disney  Classics.  Disney  Babies. 
Winnie  the  Pooh.  Jellv  Babies  and  Xurserv  Rhvmes  ranges. 
Jackel  International.  Tel:  091-250  1864  ' 
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Win  a 
toiletry  kit 

As  part  of  Zyma's 
pharmacy  assistant 
training  scheme, 
applicants  are  offered  the 
chance  to  win  a  Montagne 
Jeunesse  toiletry  pack. 

Those  who  answer 
questions  correctly  on 
Zyma's  OTC  range  receive 
a  starter  pack  and  their 
name  put  in  a  draw  for  100 
baskets  of  MJ  products. 
Zvma  Healthcare.  Tel: 
0306  742800. 


Win  a 
healthy 


Fancy  a  weekend  at 
Champneys  health  resort? 
Pharmacy  assistants  have 
the  chance  to  win  one  in 
an  Efamol  competition.  To 
enter,  answer  the 
questions  on  a  leaflet 
being  sent  out  to 
pharmacies.  Efamol.  Tel: 
0483  304441. 


Extra  strength  relief 
for  severe  heartburn 


Reckitt  &  Colman  have 
launched  Gaviscon  500 
Extra  Strength  lemon 
tablets  (12  £2.45)  for 
sufferers  with  more  severe 
or  frequent  symptoms  of 
heartburn.  Each  higher 
strength  tablet  contain 
alginic  acid  500mg, 
sodium  bicarbonate 
170mg,  aluminium 
hydroxide  gel  lOOmgand 
magnesium  trisilicate 
25mg.  One  Gaviscon  500 
tablet  also  contains 
2.1mmoI  sodium. 

The  recommended  dose 
for  adults  and  children 
over  12  is  one  or  two 
tablets  after  meals  and  at 
bedtime.  Treatment 
guidelines  for  pharmacists 


outlining  the  use  ol 
Gaviscon  in  the  treatment 
of  heartburn  will  be 
available  from  the 
company 

Gaviscon  liquid  (500ml) 
is  now  available  in 
peppermint  as  well  as  the 
original  aniseed  flavour. 

Reckitt  &  Colman  say 
they  will  continue  to 
support  line  extensions 
with  a  £1.5  million 
support  campaign  which 
includes  shelf  and  counter 
units  for  pharmacies.  Two 
new  consumer  leaflets 
"Managing  heartburn"  and 
"Managing  heartburn  in 
pregnancy"  are  also 
available.  Reckitt  & 
Colman.  Tel:  0482  26151. 


Beconase  support 


A  full  educational  and 
promotional  support 
package  for  Beconase 
Hayfever  will  be  sent  out 
to  all  UK  pharmacists  from 
March.  A  comprehensive 
two  part  Pharmacy 
Education  programme, 
looking  a  the  causes 
diagnosis  and  treatment  of 
hayfever,  will  be  issued  to 
pharmacists  and  pharmacy 


assistants.  There  will  also 
be  a  booklet  outlining  how 
to  recommend  Beconase 
Hayfever. 

A  national  press  and 
regional  TV  advertising 
campaign  will  be  running 
throughout  the  hayfever 
season.  Beconase  Hayfever 
will  be  distributed  by 
Warner  Lambert  Health 
Care.  Tel:  0495  762468. 


Some  50  per  cent  of  people  suffer  from  piles  at  some  stage 
during  their  lives.  To  help  health  professionals  offer  better 
advice,  the  Anusol  Advisory  Bureau  have  published  a 
leaflet.  "Piles,  looking  after  a  common  personal  problem". 
For  copies  contact  Anusol  Advisory  Bureau,  Freepost 
FG361.  17  Castle  St,  Hertford  SG14  1BR 
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Uvistat  promote 
high  factor  tanning 


The  Uvistat  range  is  being 
relaunched  in  new 
packaging  as  part  of  a 
move  to  give  the  brand  a 
more  upbeat,  positive 
image.  The  range  has  been 
extended  with  new 
babycare  products,  facial 
creams  and  a  Long  Lasting 
line. 

Uvistat  Babysun  claims 
number  one  place  among 
children's  protection 
brands.  The  range  is 
extended  with  the  addition 
of  Babysun  Ultrablock 
Factor  30  (£7.39  50g). 

To  support  the  Babysun 
range,  Windsor  are  giving 
away  a  free  teddy  bear  with 
every  Babysun  purchase. 
An  exclusive  offer  for 
independents  is  a  supply  of 
Babysun  Factor  22  samples 
(15g)  to  give  away  to 
customers  when  they  buy 
any  other  baby  line 
nominated  by  the 
pharmacy. 

Support  for  the  adult 
range  includes  the  offer  of 
a  free  Aftersun  with  every 
Uvistat  purchase. 

The  Uvistat  Facial 
protection  range, 
comprising  Sunblock 
SPF22  cream  and  SPF8 
cream,  launched  in  Boots 
last  year,  are  now  available 
to  independents  too. 

For  those  who  enjoy 
outdoors  sports,  or  who 
have  to  spend  long  periods 


in  the  sun,  Windsor  have 
added  Uvistat  Long 
Lasting,  a  range  of  three 
products.  Exclusive  to 
Boots  this  year  (they 
should  be  available  to 
independents  next  year), 
the  range  includes  Long 
Last  Factor  25  cream, 
SPF15  lotion  and  SPF20 
Sunstick.  All  three  are 
sweat-resistant  and 
water-resistant  for  up  to 
five  hours. 

New  packaging  for  the 
entire  range  will  be  phased 
in  from  March.  The 
traditional  black,  orange 
and  white  packs  will  be 
swapped  for  beige,  brown, 
gold  and  orange  livery. 


The  Babysun  range  has 
also  been  updated. 

Uvistat  will  be  supported 
in  '94  with  an  £800,000 
Press  campaign  in 
women's  magazines.  The 
advertising  marks  a 
departure  for  Uvistat, 
taking  a  more  positive 
approach  to  tanning,  says 
brands  development 
manager  Lesley 
Buckeridge.  It  uses  the 
slogan  "High  factor 
tanning". 

New  PoS  material 
includes  counter  units  for 
lipscreen  and  facial 
products,  plus  a  window 
unit.  Windsor  Healthcare. 
Tel:  0344  484448. 


On  the  spot  protection 
from  Sun  E45 


Sunscreen  Stick  SPF15  is 
the  latest  addition  to  the 
Sun  E45  range. 

In  a  handy  format,  it  is 
suitable  for  sensitive  areas 
such  as  lips,  nose  and  ears. 
It  retails  at  £3.09. 

To  support  the  launch, 
Crookes  are  offering 
consumers  the  Sunscreen 


Stick  free  with  any 
purchase  from  the  Sun 
E45  range  of  products. 

The  Sun  E45  range  will 
be  supported  by  an 
£800,000  Press  campaign 
running  from  May  to 
August.  Crookes 
Healthcare.  Tel:  0602 
507431. 


First  aid 
for  burns 

A  first  aid  treatment  for 
burns,  widely  used  by  the 
emergency  services,  is  now 
available  over  the  counter. 
"Water-Jel"  is  a  sterile 
fabric  dressing,  saturated 
with  a  cooling  water-based 
gel  to  rapidly  reduce  pain 
and  burn  progression,  and 
guard  against  infection. 

The  treatment  is 
water-soluble  which 
enables  the  burn  to  be 
readily  cleansed  when 
medical  attention  is 
required.  The  gel  helps  to 
soften  burned  clothing  and 
ease  its  removal  if 
adhering  to  burn  wounds. 

"Water-Jel"  is  available 
in  two  sizes:  2"  x  6" 
(£3.99)  for  wrapping  and 
4"  x  4"  (£4.99)  for  larger 
burns. 

A  similar  product  "Cool 
jel"  is  designed  for 
treating  small,  spot  burns. 
This  is  available  in  a  50ml 
squeeze  bottle  (£2.99)  or 
in  a  box  of  three  sachets 
(£1.49).  Advanced 
Healthcare  Technology, 
tel:  071-266  4060. 


Neutrogena  break  into 
suncare  market 


Neutrogena  are 
broadening  their  horizons 
with  the  addition  of  a 
suncare  range. 

The  products  are 
suitable  for  sensitive  skin 
as  they  are  free  from 
chemical  sunscreens  and 
fragrance.  Instead  they 
contain  a  cosmetically 
acceptable  form  of 
titanium  dioxide  which 
reflects  the  sun's  rays. 

Neutrogena  Suncare 
comprises  lotions  in  SPF8 


(125ml  £8.25).  SPF14 
(125ml  £8.95)  and  SPF25 
(125ml  £9.50)  plus  an 
aftersun  lotion  (125ml 
£6.95).  The  aftersun 
contains  evening  primrose 
oil.  vitamin  E  and 
glycerine. 

The  launch  will  be 
supported  by  in-store 
leaflets,  information  for 
pharmacy  assistantas  and 
eductional  kits  for  schools. 
Neutrogena  UK.  Tel:  0494 
474787. 


On  TV  Next  Week 


GTV  Grampian 

C4  Channel  4          STV  Scotland  (central) 

B  Border 

U  Ulster               Y  Yorkshire 

BSkyB  British  Sky 

G  Granada             HTV  Wales  &  West 

Broadcasting 

AAnglia               M  Meridian 

C  Central 

CAR  Carlton           TT  Tyne  Tees 

CTV  Channel  Islands 

GMTV  Breakfast       W  Westcountry 

LWT  London  Weekend 

Television 

Actifed: 

C,G 

Anadin  Extra: 

All  areas  except  GTV',  U,  STV,  Y,  TT 

Andrews  Antacid: 

All  areas  except  CTV,  TTV 

Aquafresh  toothpast 

>:                                 All  areas 

Askit  powders: 

STV,  GTV 

Bisodol  Heartburn: 

All  areas 

Canderel: 

G,  C.  A,  HTV,  W,  CAR,  C4.  GMTV 

Colgate  Total: 

All  areas 

Gliss  Corimist: 

C4,  GMTV 

Glints: 

C4,  BskyB,  ITV 

Ibuleve: 

TT 

1001  Limelite  for  kettles:  M 

Limelite  Thick: 

A,  LWT,  CAR 

Mentadent  Night  Action:               All  areas  except  U,  LWT 

Mucron: 

All  areas 

Nurofen: 

All  areas 

Oruvail  gel: 

All  areas 

Palmolive  shower  &  creme:                          All  areas 

Ponds  Nutrium: 

All  areas  except  U,  LWT 

Radox  herbal  bath: 

All  areas  except  CTV,  GMTV 

Rennie  Rap-eze: 

All  areas  except  CAR 

Seven  Seas  Cod  Liver  Oil:                           GMTV.  C4 

Solpadeine: 

All  areas  except  U,  CTV,  TTV 

Steradent: 

All  areas  except  A.  BSkyB,  GMTV,  C4,  S 

Sudafed: 

CAR,  C,  G,  Y,  HTV,  STV,  G,  B 

T  Gel: 

W,  G,  C4,  STV,  HTV,  M,  BskyB,  LWT 

832 


Chemist  &  Druggist  26  FEBRUARY  1994 


it 


Waking  up  with  a  24  hour  nicotine  patch 
helps  the  craving  stay  asleep. 


a  fact  that  around  75%  of  smokers  light  up 
hin  30  minutes  of  waking  up.  Which  is  why  the 
zotinell  24  hour  patch  is  specially  designed  to 
p  fight  the  early  morning  craving.  By  staying  by 
ir  side  all  through  the  night.  So  it's  no  surprise 
it  Nicotinell  is  brand  leader,  with  57%  market 


nicotine 


OJ4aj*s  -iospfi&j  fst  Ufge  size  in-Jtaiaa*  putiChfi 
3©r  ■MDo'kerj  of  2£>  or  am  -»j2:'CKi«  a  da? 


shore1  What's  more,  it  offers  more  than  double 
the  shelf  yield  of  its  nearest  competitor.^  And  our 
new  multi-million  pound  TV  campaign  in  1994 
should  really  see  your  sales  light  up.  So  stock 
up  on  Nicotinell,  the  smoker's  24  hour  partner. 
You'll  be  surprised  how  many  you  get  through. 


IRTHER  INFORMATION  OH  NICOTINELL  01  TO  FIND  OUT  ABOUT  OUR  NEW  YEAR  BONUSES.  PITAS!  CONTACT  TOUR  HtIA  HEALTHCARE  REPRISE  NTAJIVE  OR  PHONE  0)06  !4!800  AND  ASK  FOR  SALES  SERVICES 


VA 


fTHA  HEALTHCARE  IS  PARI  OF  THE  CIBA  GROUP  'NICOTINELL'  IS  A  REGISTERED  TRADEMARK  :NIEL!EN  SEPI-OCT  1993 


STATION  Transdermal  therapeutic  system  containing  nicotine,  available  in  three  sizes  (30, 20,  and  10cm2)  releasing  2lmg.  I4mg  and  7mg  of  nicotine  respectively  over  24  hours.  INDICATION  Treatment  ol  nicotine  dependence,  as  an  aid  to  smoking  cessation  DOSAGE  Slop  smoking  completely  when  starting 
Wit  For  those  smoking  more  than  30  cigarettes  a  day,  treatment  should  be  started  with  NICOTINELL  TTS  30  once  daily  Those  smoking  less  should  start  with  NICOTINELL  TTS  20  once  daily.  Sizes  of  30,  20  and  10cm1  permit  gradual  withdrawal  of  nicotine  replacement,  using  treatment  periods  of  3-4 
with  each  sue.  Doses  above  30cm'  have  not  been  evaluated  The  treatment  is  designed  to  be  used  continuously  for  three  months,  but  not  beyond  However,  it  still  smoking  at  the  end  of  the  three  month  penod,  further  treatment  may  be  recommended  lollowmg  a  re-evaluation  of  the  patients  motivation 
"INDICATIONS:  Non-smoken,  occasional  smokers,  children  under  18  years  As  with  smoking.  NICOTINELL  is  contramdicated  during  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident,  pregnancy  and  breast  feeding,  skin  diseases 
ting  patch  application  and  known  hypersensitivity  to  nicotine  PRECAUTIONS  Hypertension,  stable  angina  pectoris,  cerebrovascular  disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  impairment,  peptic  ulcer  Persistent  skin  reaction  to  the 
Keep  out  of  the  reach  of  children  at  all  times.  SIDE  EFFECTS  Smoking  cessation  causes  many  withdrawal  symptoms.  Most  common  adverse  effects  directly  related  to  nicotine  patches  are  reactions  at  (he  application  site  (usually  erythema  or  pruritus).  Other  events  which  may  be  related  to  smoking  cessation 
:  headache,  sleep  disturbance,  gastro-mtestinal  disturbance,  and  myalgia.  LEGAL  CATEGORY  P  PACKS  NICOTINELL  TTS  10  (PL000I/O17J)  in  pads  ol  seven  patches,  trade  price  £8  21,  retail  pnee  (14  47  NICOTINELL  TTS  20  (PL000 1 /0 1 74)  in  packs  ol  seven  patches,  trade  price  £8.64,  retail  price  CIS  23 
NELL  TTS  30  (PL0001  /01 7S)  in  packs  of  seven  patches,  trade  price  £9  07.  retail  pnee  £15  99  ^'denotes  registered  trademark.  PL  HOLDER  Ciba  Geigy  Pic.  Macclesfield  SKI0  2NX  Further  inlormat.on  is  available  from  Zyma  Healthcare  Holmwood.  RHS  4NU  DATE  Of  PREPARATION  January  1994 


Smoother  skin 
promised  in  days 


The  trend  for  using 
hydroxy  acids  in  skin 
creams  continues,  with 
Vichy  adding  Novactia, 
containing  their  own 
Lipo-hydroxy-acid. 

Vichy  are  so  convinced 
of  their  product's 
effectiveness  that  they  are 
promising  consumers 
"results  after  three  days  or 
your  money  back".  This 
guarantee  will  be 
highlighted  on  packs. 

Novactia  (30ml  £9.95) 
claims  to  stimulate  cell 
renewal,  helping  skin  look 
younger  and  more  radiant, 
the  active  ingredient  Lipo 
hydroxy  acid  contains  1 
per  cent  salicylic  acid, 
bonded  to  a  lipid  chain, 
which  improves  the  action 
of  the  ingredient,  says 
brand  manager  Val 
Tomlinson.  Other 
ingredients  include 
ceramide  and  glycerol. 

Vichy  recommend  the 
product  is  used  every 
evening,  with  the 
customer's  usual 
moisturiser  used  during 
the  day.  A  stinging 
sensation  may  be  felt  on 
use,  say  Vichy. 
•  Vichy's  Moisturising  Self 


Guerlain's 
Evolution 

Guerlain  are  adding  five 
new  products  to  their 
Evolution  range. 

Three  new  facial 
products  are  available  for 
combination  skin  or  skin 
with  a  tendency  to 
oiliness. 

Evolution,  an  orangey 
pink  clear  gel,  is  a 
treatment  mask  which 
moisturises  and  brightens 
the  complexion.  The 
weekly  treatment  contains 
extract  of  ginkgo-biloba 
and  hyaluronic  acid  (50ml 
£18.50). 

The  facial  cleanser,  a 
purifying  foaming  gel,  is 
soap  free  and  non-alkaline. 
It  can  be  used  as  a  daily 
make-up  remover  (150ml 
£17.50).  A  clarifying  toner 
for  use  after  the  gel 
contains  extract  of 
ginkgo-biloba  and  retails 
at  £17.50  for  250ml. 

Two  body  care  products 
complete  the  range. 
Evolution  optimum  body 
care  (250ml  £30)  is  a 
firming  emulsion 
containing  revitenol  and 
plant  extracts.  The 
moisturising  emulsion 
helps  combat  premature 
ageing,  say  Guerlain. 

Specific  hand  care 
creme  (50g  £18)  is  also 

334 


Tanning  Care  is  on  special 
offer  at  £6.95  (100ml), 
down  from  £8.50.  A  floor 
stand  holding  36  units  is 


available,  plus  a  counter 
unit  with  four  units. 
Cosmetique  Active.  Tel: 
0235  526747. 


Freesia  is  the  latest  fragrance  to  join  the  Crabtree  &  Evelyn 
range.  The  fragrance  is  available  as  eau  de  toilette 
(£14.50),  soap  (£6.45),  bath  and  shower  gel  (£6),  body 
lotion  (£7.25)  and  talc  (£5.25).  Crabtree  &  Evelyn.  Tel: 
071-603  1611 


said  to  combat  premature 
ageing  and  has  a  high 
revitenol  concentration 
with  added  LTV  filters. 

A  fragrance  for  children 
will  also  be  launched.  Petit 
Guerlain  comes  in  two 
versions,  one  for  babies 
(alcohol  free)  and  one  for 
older  children. 

The  fragrance  top  notes 
are  orange  and  mandarin 
combined  with  a  pinch  of 
lavender  and  camomile. 
Middle  notes  are  violet 
leaf,  mimosa  and  rose. 
Base  notes  are  of  tonka 
bean  and  citrus-labdanum. 

Eau  de  toilette  for 
children  retails  at  £24  for 
100ml  spray  and  £22.50 
for  100ml  bottle. 

For  babies  the  eau  de 
senteur  (alcohol  free)  is 
available  in  100ml  and 
50ml  bottles,  £22.50  and 
£15  respectively.  Guerlain. 
Tel:  081-998  1646. 


Anti 

pollution 
solution 

Smoke  Screen  is  a  vitamin 
supplement  which  makers 
Cantassium  say  helps  the 
body  combat  free  radicals, 
particularly  when  exposed 
to  a  polluted  environment 
such  as  smoke  or  exhaust 
fumes. 

Each  Smoke  Screen 
tablet  contains  vitamin  A 
(as  beta-carotene)  130mcg, 
vitamin  C  25mg  and 
vitamin  E  4mg.  They 
should  be  taken  as 
required  up  to  a  maximum 
of  six  per  day. 

Smoke  Screen  is 
available  in  a  click 
dispenser  pack  containing 
90  tablets  (£3.95).  Larkhall 
Laboratories.  Tel: 
081-874  1130. 


Fisons  opt  for  5ml 
pack  for  OTC  Opticrom 


Fisons  Pharmaceuticals 
are  introducing  an  OTC 
version  of  Opticrom 
(sodium  cromoglycate  2 
per  cent)  eye  drops  for  the 
treatment  of  seasonal 
allergic  conjunctivitis. 

Opticrom  Allergy  Eye 
Drops  are  available  in  a 
5ml  pack,  which  the 
company  say  is  sufficient 
for  ten  days  treatment,  and 
will  retail  at  £2.99. 

Before  prescription 
control  was  removed  from 
SCG,  Opticrom  was  the 
main  prescription  product 
for  seasonal  allergic 
conjunctivitis.  Fisons 
estimate  the  prescription 
product  was  prescribed  by 
99  per  cent  of  GPs  for  this 
condition  and  over  a 
million  users. 

Opticrom  Allergy  Eye 
Drops  may  be  used  in 
addition  to  oral  hayfever 
therapy  or  topical  nasal 
treatments. 

The  company  is 
supporting  the  product 
launch  with  a  £750,000 
promotional  campaign 


which  includes  national 
press  advertising,  London 
Underground  advertising, 
womens  magazines  and 
high  profile  point-of-sale 
material.  Fisons' 


representatives  will  be 
calling  on  the  retail  trade 
during  March  and  April 
with  introductory  offers. 
Fisons  Pharmaceuticals. 
Tel:  0509  634000. 


More  hayfever  relief 
with  Hay-crom 


Baker  Norton  are 
launching  Hay-crom 
(sodium  cromoglycate  2 
per  cent)  eye  drops  for  the 
treatment  of  seasonal 
allergic  conjunctivitis.  The 
new  OTC  presentation  will 
complement  their  existing 
prescription  product 
Eye-crom. 

The  10ml  pack  retails  at 
£3.99  which  Baker  Norton 
say  represents  a 
considerable  saving  over 
the  new  prescription 
charge  of  £4.75.  Stocks 
will  be  available  from  the 


end  of  March 

Point-of-sale  material, 
counter  units,  window 
stickers  and  consumer 
leaflets  will  be  made 
available  to  pharmacists 
via  Baker  Norton  sales 
representatives.  Discounts 
will  also  be  available 
depending  on  quantities 
ordered  and  the  company 
says:  "These  deals  are 
doubly  attractive  as  they 
include  special  prices  on 
Eye-crom  as  well  as 
Hay-crom ".  Baker  Norton. 
Tel:  0279  426666. 


Disprol  support 

Relaunched  Disprol  is  being 
supported  during  1994  with 
a  consumer  leaflet  aimed  at 
parents  and  a  Press 
campaign,  including  reader 
offers.  Reckitt  &  Colman. 
Tel:  0482  26151. 

Healthy  savings 

Savings  on  Healthcrafts 
one-a-day  range  are 
available  in  April. 
Multivitamins  with  iron 
and  calcium  (30)  are 
reduced  to  £1.69  from 
£2.19;  cod  liver  oil  capsules 
(30)  from  £2.25  to  £1.69; 
500mg  EPO  (60)  from 
£4.25  to  £2.99;  and 
Odourless  garlic  (30)  are  at 
£1.69.  Fenrosan  Healthcare. 
Tel:  0932  336366. 

In  the  bag 

Kitty  Little's  Shardan 
division  have  acquired 


cosmetic  bag  brands 
Jemma,  Addette  and 
Panache  from  Addis.  A  new 
company  has  been  set  up 
called  KL  Beauty  Bags  Ltd. 
Tel:  0705  826235. 

Gels  in  tubes 

Vantage  are  extending  their 
hair  styling  range  with  the 
addition  of  gels  in  tubes 
(150ml  £0.69),  available  in 
body  shine,  wet  look  and 
rock  hard  variants.  Outers 
of  12  are  £5.64.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 

Polo  offer 

With  thoughts  turning  to 
holidays,  Ralph  Lauren  are 
offering  a  Polo  cruise  bag 
free  with  purchases  of  59ml 
Polo  eau  de  toilette.  The 
offer  runs  from  May  23 
while  stocks  last.  Prestige 
&  Collections.  Tel: 
081-979  6699. 
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TAND  UP 

FOR  BIGGER  PROFITS 


After  50  years  leading  the  toothpaste  market  lying 
down,  Colgate  are  now  turning  it  upside-down 
with  their  revolutionary  new  100ml  stand-up 
tubes. 

We  chose  100ml  because  it's  the  most  popular 
pack  size  there  is.  And  stand-up  tubes  because 
they  are  more  convenient  for  your  customers, 


more  cost-effective  for  you  and  more  impactful  in 
store. 

Add  to  this  our  £8m  toothpaste  advertising  support 
and  it  is  clear  that  Colgate  toothpastes  are  the 
most  profitable  brand  to  stock  in  1994  -  both 
standing  up  and  lying  down. 

mSSk  COLCATE-PALMOUVE 

WORLD  LEADERS  IN  ORAL  CARE 


For  further  information  or  merchandising  material  contact  Michael  Beating,  Chemist  Development  Manager,  at  Colgate-Palmolive  0483  302222. 


Advertisement 


"It  would  be 
difficult,  if  not 
impossible,  to  manage 

as  well  without 
AAH  Pharmaceutical's 
help" 

The  local  pharmacist  of  today  is  a  different  person  to  the 
'traditional'  mould.  In  recent  years,  the  world  of  pharmaceutical 
medicine  has  changed  practically  beyond  all  recognition.  The 
speed  at  which  new  treatments  and  medicines  are  being 
developed  is  sometimes  breathtaking  -  and  the  modern 
pharmacist  has  to  take  on  a  variety  of  roles  in  order  to  make  a 
success  of  what  has  essentially  become  a  'business.' 

Add  to  this,  the  fact  that  a  vast  number  of  pharmaceutical 
products  are  available  from  a  growing  number  of  non-pharmacy 
outlets  -  with  competition  on  a  scale  never  before  experienced  - 
and  the  result  is  that  pharmacists,  now  more  than  ever,  need  the 
support  and  guidance  of  their  wholesaler. 

In  this  respect,  one  wholesaler  seems  to  be  supporting  and 
guiding  more  than  any  other. 

Their  name  is  AAH  Pharmaceuticals  -  and  through  them,  the 
name  Vantage  has  become  the  public  face  of  a  service  that  stands 
for  quality,  value,  helpfulness  and  reliability. 

It's  a  face  -  and  a  reputation  -  that  is  known  throughout 
Britain.  The  success  of  AAH  Pharmaceuticals  has  been  steadily 


built  over  the  years  on  the  experience  and  the  know-how  to 
simply  do  things  better,  it  seems,  than  anyone  else. 

Whatever  aspect  of  the  company,  or  the  service  you  look  at,, 
you  find  reasons  why  you'd  choose  it  over  any  other 
pharmaceutical  wholesaler.  From  the  way  that  they're  completely 
accessible  to  all  their  customers,  all  the  way  to  the  top.. .to  their 
unique  LINK  computer  ordering  service  ...  and  the  sheer  wealth 
of  help  and  advice  they  offer. 

Amazingly  enough,  they  even  welcome  help  and  criticism. 
They  realise  that  there's  no  such  thing  as  perfection.  Things 
sometimes  go  wrong.  Where  AAH  scores  over  others,  though,  is 
that  they  move  heaven  and  earth  to  put  things  right  immediately. 
No  wonder  their  customers  sing  their  praises. 

In  the  words  of  Managing  Director  David  Taylor  "Our  job  is 
very  simple.  To  give  pharmacists  as  much  help  as  possible,  to 
enable  them  to  offer  a  high  level  of  service  to  their  customers  - 
with  excellent  quality,  value  for  money  products.  Of  course,  it 
sounds  easy  when  you  say  it  like  that  -  and  if  it  were  really  easy, 
everyone  would  be  doing  it.  Over  the  years,  we've  worked  hard  to 
put  the  attitude  and  systems  into  place  to  help  our  customers 
succeed  with  their  businesses.  Whether  it's  a  friendly  voice  at  the 
other  end  of  the  phone,  an  instant  ordering  service,  or  a  level  of 
support  that's  truly  unique!" 


Elsewhere  in  our  series  of  interviews,  we  have  given  voice  to 
owner  -  pharmacists  who  enjoy  the  many  benefits  of  the  AAH 
PharmaceuticalsA/antage  Scheme.  Here  is  a  story  told  from  a 
different  angle  -  that  of  the  Manager  -  Pharmacist. 

Not  far  from  the  Sherwood  Forest  of  Robin  Hood,  and 
around  5  miles  from  his  local  AAH  Pharmaceuticals  Warehouse, 
David  Cooper  manages  a  busy  pharmacy.  This  is  his  story: 


Advertisement 

i 


How  long  have  you  been  a  pharmacist? 

Let's  see  ...  this  year  will  be  my  25th  year  as  a  pharmacist.  August 
29th,  1968.  Good  heavens  -  I  didn't  realise,  1993  is  my  anniversary. 
Is  25  the  silver  one?  Amazing.  It's  a  quarter  of  a  century  -  and  I 
know  it  probably  sounds  corny  -  but  it  just  seems  like  yesterday! 

And  how  long  a  manager? 

I've  always  thought  of  myself  as  a  pharmacist  first  and  foremost  - 
and  a  manager  second.  I've  managed  this  pharmacy  tor  around  a  year 
now.  Before  that,  I  managed  a  pharmacy  in  Brentwood,  Essex. 

'  Wouldn't  you  rather  own  your  own  pharmacy? 

Definitely  not.  Managing  gives  me  the  best  of  both  worlds.  It  allows 
me  to  have  a  strong  say  in  the  day-to-day  running  of  the  pharmacy. 
But  at  the  same  time,  it  doesn't  tie  me  down  with  the  real  heavy 
business  side  of  things.  So  I  can  get  on  with  giving  the  customers  a 
better,  more  personal  service. 

What  are  your  main  responsibilities? 

Well,  since  I've  been  here,  most  ot  my  efforts  have  been  involved  in 
building  up  the  NHS  business. 

However,  the  OTC  side  is  very  much  like  a  marriage  ot  both  the 
owner's  point  of  view  and  mine.  I  keep  saying  business,  and  that's 
what  it  is.  It  has  to  be  looked  at  as  a  business  or  else  we  simply 
wouldn't  survive. 

However,  both  the  owner  and  I  are  very  keen  on  the  idea  of  a 
community  pharmacy.  That  means  we  are  a  real  source  of 
information  and  help  -  not  simply  somewhere  to  go  to  get  a 
prescription  filled  or  to  buy  toiletries. 

I  enjoy  being  someone  with  a  scientific  training,  out  in  the 
community,  with  the  opportunity  to  keep  customers  and  patients 
informed  and  more  aware.  I  enjoy  being  a  triendly  tace  at  times 
when  they  might  need  someone  who  simply  wants  to  help. 
It's  very  important  to  me  to  have  an  owner  who  is  sympathetic  with 
my  own  ideas  and  view  of  the  kind  of  service  I  like  to  offer.  I'm 
delighted  to  say  that,  in  my  present  position,  I  have  the  good  fortune 
to  have  an  owner  who  supports  me  all  the  way. 
It's  a  very  sensible  way  of  doing  things. 

)  How  long  have  you  enjoyed  the  service  of  AAH 
Pharmaceuticals? 

Oh,  I've  been  involved  with  them  tor  about  5  years.  I  used  them  in 
my  previous  employment  and  I  found  them  to  be  a  very  friendly, 
helpful  firm.  A  human  face.  It's  a  welcome  change  to  some  other 
companies  I  could  mention  (but  won't).  When  I  moved  here  and 
took  this  position,  I  was  delighted  to  find  my  local  branch  as  friendly 
as  the  one  down  south. 

)  What  do  you  think  of  the  delivery  service? 

It  couldn't  really  be  better.  Our  local  Nottingham  AAH 
Pharmaceuticals  warehouse  is  only  about  5  miles  down  the  road.  We 
have  around  2  deliveries  a  day  and  even  then,  if  we  have  a  panic  on, 
we  can  usually  make  sure  of  an  even  faster  delivery.  That's  a  great 
help.  Even  if  we  order  before  we  close  (which  is  7.30pm),  we  can 
usually  get  a  delivery  first  thing  in  the  morning. 
It's  wonderful  to  be  able  to  depend  on  that. 


Q  When  it  comes  to  value  for  money  and  quality, 
what  do  your  customers  think  of  Vantage 
branded  goods? 

A.  Quality  is  obviously  important  -  but  I  would  say  that  in  this  area, 
price  is  even  more  so.  It's  also  very  definitely  true  to  say  that  Vantage 
do  give  a  very  good  quality  product  for  a  very  good  value  for  money 
price! 

Q  What  about  the  LINK  Pharmacy  System? 

A  Well,  the  LINK  computer  system  is  excellent.  I  was  brought  up  with 
another  system  -  but  I  think  that  LINK  is  now  far  superior.  I'm  not 
computer  literate  at  all,  but  I  find  it  very  easy  to  use  -  and  very 
helpful.  We  have  someone  in  the  shop  who  has  a  degree  in  computer 
programming.  AAH  Pharmaceuticals  are  very  understanding  -  we 
have  tailored  the  software  to  suit  our  own  needs  and  they've  bent 
over  backwards  to  help.  The  hotline  service  is  worth  its  weight  in 
gold.  All  LINK  software  is  updated  by  disk  every  month,  with  all  the 
new  prices  and  interactions  already  on  it.  We  simply  feed  it  in. 
In  tact,  I'd  go  so  far  as  to  say  that  having  the  LINK  ordering  system, 
combined  with  having  the  warehouse  so  close,  and  AAH 
Pharmaceuticals  policy  of  helpfulness  and  service  quality,  all  reflect 
on  my  competence  and  my  ability  as  a  pharmacist  in  the  eyes  of  my 
customers.  The  more  help  I  can  give  them,  the  more  they  trust  me, 
and  the  more  they  listen  to  my  advice.  I  firmly  believe  that  a  positive 
attitude  like  this  can  really  affect  the  way  a  customer  thinks  and  feels 
in  a  beneficial  way! 

It  would  be  difficult  -  if  not  impossible  -  to  manage  all  this,  without 
the  help  of  AAH  Pharmaceuticals. 

AAH  Pharmaceuticals 
total  support  makes  the  difference 

AAH  Pharmaceuticals  has  spent  years  building  up  a  unique 
understanding  on  not  just  some  but  all  the  needs  of  the  modern 
pharmacist.  Everything  they  do  is  geared  towards  helping  to  offer  a 
caring,  friendly,  better  quality  service  to  all  their  customers.  They  do 
this  on  TWO  levels.  Level  1  comprises  the  day-in,  day-out,  reliable 
wholesale  supply  of  a  vast  range  of  quality  ethical  and  OTC  products 
...  combined  with  a  helpful,  caring  attitude.  Level  2  involves  a  special 
range  of  support  services  available  to  pharmacists  today. 
If  you  would  like  to  know  more  about  AAH  Pharmaceuticals  and 
about  how  we  can  help  you  give  your  customers  a  better  quality, 
better  value  service  ...just  give  us  a  call  on  0928  717070  and  ask  for 
Chris  Hadley. 


PHARMACEUTICALS 
LIMITED 

We're  always  there, 
we  always  care. 


Last  year's  Premiere  show  was 
notable  for  the  concern  shown 
by  top  fragrance  houses  over 
the  grey  market  in  exclusive 
perfumes.  Publicly,  there  seems 
to  be  a  more  relaxed  attitude 
this  year.  The  UK's  Monopolies 
and  Mergers  Commission's 
report,  which  favoured  the 
large  fragrance  houses  over 
would-be  scent  usurpers 
Superdrug,  has  no  doubt 
calmed  some  ruffled  feathers. 

But  below  the  surface,  there 
was  still  unease  about  the  grey 
market.  All  the  companies  say 
that  fragrance  importing  is  still 
a  big  problem,  with  Germany 
suffering  in  particular  since 
trade  barriers  came  down. 

Another  problem  arises  from 
Germany's  bonus  percentage 
law,  says  Irmtraud  Schafer,  of 
Nina  Ricci.  Until  the  end  of  last 
year,  consumers  could  ask  for  a 
3  per  cent  discount  on  goods  if 
they  paid  in  cash.  With  the 
recession  starting  to  hit  the 
German  economy,  retailers  are 
now  offering  consumers  as 
much  discount  as  they  want. 

The  effect  is  starting  to  trickle 
down  through  the  fragrance 
market:  why  should  customers 
pay  the  full  price  for  a  perfume 
from  a  recognised  distributor 
when  they  can  go  to  another 
shop  and  get  as  much  as  30  per 
cent  discount? 

"I  understand  why  women 
buy  products  at  a  cheaper  price, 
but  we  do  not  make  our 
products  very  expensive," 
counters  Viviane  von  Kap-herr 
of  Guerlain. 

More  tellingly,  Michael 
Beltzer  of  Lancaster  says:  "We 
are  selling  illusions,  dreams, 
and  we  must  have  a  certain 
atmosphere  to  sell  those 
products." 

Consolidation 

Whatever  else  happens  within 
the  fragrance  industry, 
Premiere  is  going  from  strength 
to  strength.  There  were  530 
exhibitors  this  year  and  the 
organisers  anticipate  that  all 
the  big  cosmetic  amd  fragrance 
houses  will  appear  within  the 
next  two  years. 

This  year  their  presence  was 
consolidated  with  the  first 
appearance  of  Lancaster, 
Muehlens  and  Sanofi  as  well  as 
the  return  of  Guerlain,  Clarins, 
Rochas,  Juvena,  Payot,  Kanebo 
and  Sans  Souci. 

But  Lancombe,  Christian  Dior 
and  Chanel  were  conspicuous 
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'Grey'  fears  fading 
at  Premiere? 

There  was  a  genuine  rose  fragrance  in  the 
Scent  Garden  which  separated  the  exclusive 

cosmetic  and  fragrance  houses  from  the 
rest  of  the  Parf umerie  Show  at  Frankfurter 
Messe  Premiere.  But  how  rosy  is  the  market 
underneath?  Marianne  Mac  Donald  reports 


Yves  Saint  Laurent  can  still  use  champagne  name  in  Germany 


v  y 

Getting  into  gear  with  Bugatti  aftershave 


Applewoods'  consulting 
aromatherapist  Sakina  Bowhay 

by  their  absence.  Exhibition 
organisers  explained  that  Dior 
and  Chanel  had  their  central 
trade  assemblies  running 
simultaneously  and  were 
unable  to  attend. 

Many  exhibitors  had  chosen 
to  be  there,  not  to  attract  new 
clients  —  except  perhaps  from 
the  former  Eastern  Bloc  —  but 
rather  to  obtain  information 
from  customers  and  foster 
better  relationships  with 
existing  distributors. 

Premiere's  importance  is  now 
being  recognised  by  the  major 
industry  bodies.  This  year,  the 
Federal  Perfumery  Association, 
the  Federation  of  German  Drug 
Stores,  the  European  Perfumery 
Association  and  Intercoiffure 
Deutschland  all  used  the  show 
to  meet  members  and  hold 
workshops. 

Flying  the  flag 

Away  from  the  intrigue  of  the 
exclusive  houses,  the  ten  British 
exhibitors  were  happy  with  the 
way  things  were  going,  despite 
reports  that  attendance  was 
down  on  previous  years. 

Ronald  Parker,  export 
manager  for  Bronnley,  said: 
"We  are  getting  an  excellent 
reaction  to  our  products,  but 
then  we  have  good  sales  in 
Germany." 

Yardley  made  a 
re-appearance  at  Premiere  after 
a  break  of  several  years  with 
their  new  German  partners 
Soaps  and  Things. 

Ray  Carroll,  commercial 
manager  for  Western  European 
distribution,  said:  "The 
Frankfurt  fair  is  an  important 
event.  It's  important  for  our 
partners  and  important  for  us 
to  re-establish  the  Yardley 
brand  in  Germany." 

Woods  of  Windsor,  previously 
represented  by  distributors,  had 
their  own  stand  at  Premiere. 
Things  appeared  to  be  going 
well,  despite  attendance  being 
low.  Export  director  Anthony 
Andrews  believes  this  is  the 
result  of  a  temporary 
depression  in  the  German 
market. 

He  also  pointed  out  that  the 
German  market  was  a  difficult 
one  for  UK  companies  to  enter 
as  it  is  largely  self-sufficient. 
The  exhibition  organisers 
recognised  this  as  a  major  issue, 
and  organised  a  lecture  to  help 
overseas  exhibitors  address 
trading  in  Germany. 

Grosvenor  of  London 
benefited  by  being  one  of  the 
few  exhibitors  with  emphasis 
on  character  goods.  Export 
assistant  Pamela  Francis  said: 
"If  German  companies  have 
character  products,  then  it's 
because  we  have  already  sold 
to  them." 

Ian  Sharpe,  export  sales 
manager  for  Laughton  &  Sons, 
confirmed  that  weekend  trade 
was  slow.  Despite  this  he  said: 
"I  am  very  pleased  with  the 
orders  we  have  had  and  the 
interest  in  our  products." 

As  for  future  trends  at 
Premiere,  the  intention  is  to 
make  it  more  international  and 
to  encourage  big  players  in  the 
toiletries  industry,  like  Procter  & 
Gamble,  to  attend. 
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teradent  (with  the  help  of  some  amusing  little  TV  teeth)  is 
sally  putting  some  bite  into  the  growing  denture  care  market. 

It's  already  the  leading  brand  in  the  cleaner  market, 
fith  a  52%  share  that's  rising.  It's  even  making  considerable 
iroads  into  the  younger  partial  denture  wearer  market. 

This  year  we're  rolling  out  nation - 
lly  the  highly  successful  'Happy  Teeth' 
V  campaign  at  a  cost  of  £  1  million- 
teradent's  highest  spend  for  years. 

And  we're  introducing  three  new 
teradent  products  -  Fresh,  a  cleaner 


with  mouthwash  ingredients;  Extra  Strength,  a  relaunch  of  the 
Deep  Clean  anti-tartar  formula;  and  new  Fixative  Cream  with  a 
longer-lasting  hold  and  camomile  to  help  soothe  sore  gums. 

So  give  Steradent  extra  space. 
And  get  your  teeth  into  extra  profit. 


Til  Us 
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MINUTES 

ultro  fast  cleaning 


Steradent  Is  a  trade  mark 


Reckitt\^olman 
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iPCID  AC  (Abridged  Product  Information)  Product  Information  -  PEPCID  AC:  Film  coated  tablets  component  Warnings  and  Precautions  for  Use:  Should  not  be  taken  unless  advised  by  a 

Htaihing\fatnbtidine  tOmc).  Pack  Size:  2, 6 .12.  Dosage:  Adults  and  children  over  16  years:  1  tablet  by  the  following  patient  groups:  moderate  renal  failure  or  severe  hepatic  impairment:  under 

.symptomatic  .relief  or  1  tablet  taken  one.hour  before  food  or'drmk  known  to  provoke  symptoms,  supervision  for  any  other  illness  or  need  for  any  other  medications:  middle  aged  or  over  with 

sximum  intake  2  tablets  in  24  hours.  Maximum  period  of  use  2  weeks.  Uses:  For  the  short  term  recently  changed  dyspeptic  symptoms,  or  associated  unintended  weight  loss.  Patients  with  p 

mpfomafic  relief  of  heartburn,, dyspepsia  and  hyperacidity.  Contraindications:  Hypersensitivity  to  any  symptoms  or  difficulty  swallowing  should  seek  medical  advice  Dr 


EFFECTIVE  RELIEF  FROM  HEARTBURN, 
DYSPEPSIA  AND  EXCESS  ACID 


Pepcid  El 

ACIDM.CONTROL 


One  small  tablet  controls 


excess  stomach  acid  for  up  to  9  hours 


FREEDOM  FROM  EXCESS  ACID 


Now,  for  the  first  time  you  can  recommend 
famotidine.  One  small  tablet  can  control 
your  customers'  excess  acid  for  up  to 
9  hours.1  To  liberate  them  from  the  pain 
and  discomfort  of  heartburn,  dyspepsia 
and  excess  acid. 


The  OTC  H2  antagonist  with  no 
drug  interactions  of  clinical  significance 


You  can  recommend  Pepcid  AC  with 
confidence  in  the  knowledge  that  it  has  an 
excellent  safety  profile.  Famotidine  does  not 
produce  any  interactions  of  clinical 
significance  with  other  drugs. 

Pepcid  AC  is  effective  in  keeping  pain  at 
bay  at  any  time  of  the  day  or  night,  and 
can  even  be  taken  by  sufferers  in  advance 
of  the  particular  food  or  drink  which 
normally  provokes  their  "acid  problem". 


A  massive  £5  million  Pepcid®  AC 
launch  campaign 


Soon  everybody  will  be  talking  about 
Pepcid  AC,  thanks  to  massive  national  TV 
and  press  advertising.  This  will  be  co- 
ordinated with  innovative  professional 
programmes  -  to  encourage  product 
awareness  in  pharmacies  and  pharmacy 
referral  from  GP's. 


Dedicated  pharmacy-only  support 


You'll  receive  all  the  back-up  you  need, 
including  full  clinical  back  up  support, 
powerful  in-store  displays  and  promotions 
plus  extensive  consumer  information.  In  fact, 
everything  you  could  ask  for  to 
ensure  Pepcid  AC  has  a  truly 
liberating  effect  on  your  sales. 


HE  A  I    T  II  C  ARE 
A  JOHNSON  i  JOHNSON -MM 
CONSUMER  PHARMACEUTIC*!  COMPANY 


UP  TO  9  HOURS  GASTRIC  ACID  CONTROL  FROM  ONE  SMALL  EASY  TO  SWALLOW  TABLET 


figjiificance  have  been  identified.  Side  Effects:  Generally  well  tolerated.  Headache  and  Product  Licence  Number:  PL  0025/0312.  Product  Licence  Holder:  Merck  Sharp  &  Dohme  limit© 

pve  been  reported  at  a  frequency  >  1%.  Other  side  effects,  including  dry /mouth,  nausea.  Hertford  Road.  Hoddesdon.  Hertfordshire.  EN11  9BU.  RSP:  2  tablets  £0.75, 6  tablets  £1.99, 12  table 

h.  diarrhoea,  fatigue  and  allergic  reactions  occur  even  less  frequently.  Pregnancy:  Not  £3.59.  P  Pharmacy  only  distribution.  Distributed  by:  CENTRA  HEALTHCARE,  Enterprise  Hpusi 

jled  for  use  in  pregnancy.  Overdosage:  No  experience  to  date  with  overdosage.  Doses  up  Loudwater,  Bucks,  HP1 0  9UF.  References:  1 .  Data  on  File. ?  Indicates  registered  trademark  of  Merc 

bdQLQvPr  1  war  wgrg  ..mii  tninr^H  in  natipntc  with  ,P„prP  hunprcpqptfw  mnditinns  ft  Cn  Inn  Whitehoi isp  Station.  NJ..  U.S.A.  g  Centra  Healthcare  1994.  All  riahts  reserved. '  . 


News!  Germany 


ABDA:  fresh 
look  at  role 

With  pharmacy  profits  dropping  by  about 
20  per  cent  in  1993  as  a  result  of  the  health 
funding  reforms,  ABDA,  the  umbrella 
organisation  for  German  pharmacists,  has 
produced  a  policy  document  aimed  at 
boosting  flagging  morale  in  the  profession. 

It  seeks  to  improve  the  quality  of  service 
provided  by  German  pharmacists  and 
widen  their  responsibilities.  Not  all  the 
ideas  are  new  and  some  critics  have 
dismissed  it  as  a  mixture  of  the  self-evident, 
the  long-overdue,  the  unrealistic,  as  well  as 
being  costly  and  imponderable. 

Nevertheless  it  has  been  presented  as  an 
attempt  to  take  a  fresh  look  at  the 
problems  faced  by  pharmacists  and  to 
suggest  new  and  possibly  profitable  roles. 
With  yet  more  funding  reforms  on  the 
horizon,  the  document's  aim  is  also  to 
ensure  that,  in  future,  the  views  and 
interests  of  pharmacists  will  be  taken  into 
account. 

The  question  of  substitution  is  inevitably 
included,  with  the  suggestion  that  it 
becomes  the  rule  rather  than  the 
exception.  This  could  be  achieved  by 
changing  the  tick  box  on  a  prescription 
form  which  indicates  substitution  is 
allowed,  to  a  box  to  be  ticked  only  if 
substitution  is  forbidden. 

To  enable  pharmacists  to  evaluate  the 
quality  of  generics,  ABDA  wants  a 
computerised  data  bank  set  up  which 
pharmacists  can  access  from  the  dispensary. 
It  also  suggests  local  committees  of 
pharmacists  and  prescribers  draw  up  lists  of 
high  quality,  bioequivalent  products. 

Another  idea  is  to  set  up  an  Institute  of 
Drug  Statistics  and  Evaluation  of  Drug 
Therapy  to  provide  figures  on  prescribing 
patterns  and  costs,  in  co-operation  with  the 
prescription  pricing  centres. 

The  introduction  of  the  "Apocard"  —  a 
voluntary  chip  card  containing  a  record  of  a 
patient's  prescribed  drugs  —  is  mooted.  The 
card  could  contain  details  of  the  patient's 
self-medication  and  help  the  pharmacist 
improve  the  quality  of  advice  given  to  a 
patient.  ABDA  is  also  pushing  for  more 
products  to  be  switched  from  POM  to  P  and 
has  called  for  a  new  system  of  payment  for 
rota  duties. 

On  a  broader  front,  ABDA  wants 
pharmacists  to  become  responsible  for  total 
"pharmaceutical  care"  of  patients  and  its 
policy  document  adopts  this  American 
phrase.  ABDA  believes  it  means  pharmacists 
ensuring  the  optimum  acceptance,  efficacy, 
safety  and  quality  of  therapy  once  a  drug 
has  been  prescribed. 

ABDA  has  called  for  trials  of  such  a 
model,  funded  partly  by  health  insurance 
schemes  as  future  beneficiaries  of  any 
reduction  in  treatment  costs.  However,  it 
has  not  been  made  clear  how  the  German 
pharmacist  would  be  reimbursed. 

While  reassuring  pharmacists  that  it  is 
not  proposing  the  abolition  of  the  fixed 
price  for  medicines,  ABDA  is  nonetheless 
suggesting  the  concept  might  be  modified 
to  help  pay  for  such  advisory  work. 

ABDA  is  also  proposing  that  to 
encourage  innovation  (and  safeguard  the 
future  of  the  increasingly  beleaguered 
German  research-based  industry)  the 
regulations  on  drug  pricing  should  be 
modified  to  allow  the  price  of  costly  new 
products  to  be  reduced  and  those  at  the 


lower  end  of  the  market  increased. 

ABDA  is  suggesting  a  higher  profile  for 
pharmacists  in  the  area  of  preventative 
medicine.  This  would  include  greater 
co-operation  with  self-help  groups,  the 
selling  and  distribution  of  health  care 
books  and  leaflets,  greater  involvement  in 
screening  tests  and  advising  on  routine  and 
travel  vaccinations. 

An  example  of  the  type  of  activity  ABDA 
hopes  to  encourage  by  its  new  policy 
document  was  the  involvement  of 
pharmacists  in  a  nationwide  diabetes 
screening  programmme,  a  joint  venture 
between  one  of  the  national  TV  channels, 
the  German  Diabetes  Association,  Bayer, 
the  health  insurance  schemes  and  ABDA. 

An  entire  edition  of  a  popular  TV  health 
programme  was  devoted  to  diabetes  and 
viewers  were  urged  to  test  their  own  urine 
for  sugar  using  a  Clinistix,  available  at  a 
symbolic  price  of  one  pfennig  from  their 
pharmacies,  where  they  could  obtain 
further  advice  and  full  instructions. 

Two  hundred  test  strips  and  leaflets 
could  be  ordered  from  Bayer  for  a  nominal 
amount  by  pharmacies  through  their 
wholesaler,  and  a  window  poster  was 
supplied  by  ABDA  in  an  edition  of  a 
pharmaceutical  weekly.  A  telephone 
hotline  operated  on  the  evening  of  the 
programme  and  for  several  days  afterwards 
and  one  of  the  experts  answering  queries 
was  a  pharmacist. 


Top  tipplers 

The  Germans  are  now  world's  biggest 
drinkers.  In  1992,  consumption  averaged 
12.1  litres  of  pure  alcohol  per  head,  the 
equivalent  of  a  staggering  275  litres  of  beer 
or  100  litres  of  wine  per  person. 

A  survey  of  the  top  19  industrialised 
nations  shows  that  Germans  drink  almost 
twice  as  much  as  the  Japanese,  who  were 
at  the  bottom  of  the  list  with  a  mere  6.3 
litres.  Britain's  average  of  7.4  litres  was  also 
relatively  modest  and  roughly  on  a  par  with 
that  of  Finland,  Poland  and  the  USA. 

For  the  first  time,  the  Germans  have 
beaten  the  French,  although  the  latter 
remain  the  world's  greatest  consumers  of 
wine,  followed  by  Portugal  and  Italy. 

The  reasons  for  Germany  outdrinkjng 
France  include  the  steady  long  term  decline 
in  consumption  in  France  and  the  high  level 
of  drinking  in  the  former  East  Germany. 
The  Czechs  and  the  Danes  came  second  to 
Germans  in  beer  drinking,  while  Poland 
was  top  in  the  consumption  of  spirits. 


Taxing  patience 
of  patients 

It  seems  that  every  January  1  brings  new 
regulations  to  tax  the  patience  of  both 
patients  and  pharmacists:  1994  was  no 
exception,  with  the  controversial  switch 
from  prescription  charges  based  on  the  cost 
of  a  medicine  to  a  rate  of  Dm3,  5  or  7 
depending  on  the  pack  size  (see  C&D 
October  30,  1993). 

As  predicted,  the  short  time  allowed  for 
the  switch  was  inadequate  for  many 
manufacturers  to  relabel  their  products 
according  to  the  new  regulations  with  the 
respective  size  code.  In  addition, 
exemptions  from  the  charges  are  numerous 
and  complicated. 

Recipients  of  various  social  benefits, 
including  war  victims,  the  unemployed  and 
children  under  18,  pay  no  charges  at  all. 
People  (both  single  and  with  families)  with 
a  low  income  pay  reduced  charges  if  any, 
depending  on  their  monthly  income  and 
family  size. 

Health  cuts  make 
familiar  news 

Tales  of  department,  ward  and  bed 
closures,  cancelled  operations  and  overshot 
budgets,  so  familiar  to  Britons,  are  now 
making  headline  news  in  Germany  where 
the  1993  health  funding  reforms  have  hit 
hospitals  hard  for  the  first  time. 

Another  claimed  consequence  of  the 
reforms  is  the  shunting  of  patients 
requiring  expensive  care  not  only  from  a  GP 
to  a  specialist,  and  from  ambulant  to 
in-patient  treatment,  but  from  one  hospital 
to  another. 

According  to  one  survey,  the  referral 
rates  of  patients  requiring  expensive  or 
long  term  drug  treatment,  such  as  those 
with  Parkinson's  disease  or  hypertension, 
increased  by  nearly  a  quarter  in  the  first 
seven  months  of  1993. 

Hospital  admissions  rose  on  average  by 
10  per  cent  and  one  health  insurance 
scheme  has  claimed  that  one  in  10  hospitals 
is  being  forced  to  turn  patients  away  or 
postpone  operations  as  they  struggle  to 
keep  within  a  fixed  budget.  These  claims 
have  been  substantiated  by  hospital 
doctors'  organisations  who  have  called  on 
their  members  to  report  instances  of  a 
deterioration  in  patient  care  caused  by  the 
budget-capping. 

Meanwhile,  private  medical  insurance  is 
becoming  increasingly  popular,  both  as  a 
"top-up"  measure  to  pay  for  a  better 
quality  of  hospital  care  such  a  private  or 
double  room  under  the  compulsory 
schemes,  and  as  a  full  replacement  for 
them. 

Results  of  a  pilot  study  to  reduce 
contributions  to  compulsory  schemes  by 
those  who  visited  their  doctor  infrequently 
and  who  participated  in  voluntary 
screening  programmes  have  just  been 
published. 

In  one  scheme,  4,400  out  of  23,000 
people,  including  its  oldest  member  —  a 
92-year  old  pensioner  —  received  an 
average  repayment  of  nearly  £100.  The 
total  amount  repaid  was  1  per  cent  of  the 
total  budget  of  the  insurance  company. 
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KEEP  THE  THREE  HAZARDS  OF 
HEARTBURN  AT  A  SAFE  DISTANCE 


H  eartburn  can  be  caused  by 
not  one,  but  three  hazardous  agents 
acid,  bile  and  pepsin. 

But  with  the  special  action  of 
Gaviscon  you  can  steer  4  out  of  5 
customers  clear  of  the  pain.12  3 

Gaviscon  gives  3  in  1  protection 
by  forming  a  pliysical  alginate  barrier 
over  stomach  contents  to  keep 
acid,  bile  and  pepsin  away  from  the 
sensitive  oesophagus  lining. 

But  unlike  Gaviscon,  some 
heartburn  remedies  only  act  on  acid  - 


leaving  the  oesophagus  exposed  to  irritation 
and  damage  from  refluxing  bile  or  pepsin. 

Protect  your  customers 
from  the  three  hazards 
of  heartburn. 
Recommend 
Gaviscon. 


GAVISCON 

3  in  1  protection  against  heartburn 


Product  Information.  Active  Ingredients:  Liquid  Gaviscon  Sodium  alginate  1)1'  500mg.  sodium  bicarbonate  I'h  Eur  267mg.  calcium  carbonate  I'll  Eur  160mg  per  1 0ml  dose  Gaviscon  250  Tabled  Alginii  acid  BP 
250mg.  sodium  bicarbonate  Ph  Eur  85mg,  aluminium  hydroxide  gel  BP  50mg.  magnesium  tnsilicate  Ph  Eur  12  5mg  per  tablet  Indications:  Liquid  Gaviscon  Heartburn  including  heartburn  of  pregnancy,  dvspepsia 
associated  with  gastric  reflux,  hiatus  hernia  and  reflux  oesophagitis  Gaviscon  250  Tablets  Heartburn  and  acid  indigestion  Contra-Indications:  None  known  Dosage  Instructions:  Liquid  Gaviscon  Adults  and  children  over 
12  10-20ml,  children  5-12:  5-10ml  liquid  after  meals  and  at  bedtime  Children  under  6  Not  recommended  Gaviscon  251)  Tablets  Adults  and  children  over  12:  2  tablets  to  be  chewed  thoroughly  as  required  Children  under 
12:  Not  recommended  Note:  Himl  bquid  contains  6.2rrunol  sodium  One  Gaviscon  250  Tablet  contains  1  02mmol  sodium  Both  liquid  and  tablet  forms  of  Gaviscon  arc  sugar-ticc  Retail  prices:  100ml  Q  60,  200ml 
£2  86,  24  tablets  £1  95  Product  Licence  Nos:  44/0058  Liquid  Gaviscon.  44/0140  Peppermint  Flavour  Liquid.  44/0103  Gaviscon  250  Tablets.  44/11143  Lemon  Flavour  Tablets  Legal  , 
Category:  GSL    Product  Licence  Holder:   Redact  &  Colman  Products  Limited,  Dansom  Lane.  Hull  HUX  7DS    GAVISCON  is  a  registered  trademark    Date  of  preparation:  DcrB.IT^> 


vnegory.  usi.  froauct  Licence  Holder:  Keckitt  &  Colnian  Products  Limited,  Dansom  Lane,  Hull  HUX  7DS  GAVISCON  is  a  registered  trademark  Date  ol  preparation:  „  TT*TniM*N 
30/12/93.  References:  1  ChevrelB  (1980) J  hi  Med  Res  8:  300.  2  Ward  A  E  (1989)  Br. J  Clin  Pmi  43:  (2)  Suppl  66  32  3  Williams  D  L  da/  (1979) J  hit  Med  Rei  7:  551       KECKITT^  ^vAJL MAN 


"The  Numark  train  on 
platform  one  will  be 
leaving  shortly.  This 
revised  mainland  service 
will  now  also  call  at 
Mawdsley-  Brooks  but  will 
no  longer  stop  at  John 
Hamilton. 

"Until  further  notice, 
there  is  a  special  offer  for 
retail  passengers,  so  will 
any  remaining 
independent  pharmacists 
please  make  their  way  to 
platform  one 
immediately  ...  " 

If  Numark  owned  their 
local  station  in  Tamworth, 
this  is  just  the 
announcement  David 
Wood  might  make  to  woo 
new  retail  members.  As 
the  voluntary  trading 
organisation's 
freshly-appointed 
marketing  director,  it  his 
job  to  do  just  that. 

And  when  he  is  not 
waving  new  members 
on-board,  he  is  busy 
looking  after  the  1,500 
existing  ones.  Between  all 
this,  there  are  advertising 
and  promotions  to 
co-ordinate,  own-brand 
lines  to  market  and 
training  manuals  to 
conceive.  The  list  is  not 
exhaustive  but  matched  by 
his  enthusiasm. 

At  33,  Mr  Wood  has  just 
been  promoted  from  retail 
development  director, 
after  over  three  years  with 
the  company.  He  joined  at 
a  time  when  Numark  was 
a  wholesaler  buying 
group,  when  managing 
director  Terry  Norris  was 
the  new  boy  and  retailing 
was  something  that  was  "down 
the  line  a  bit".  How  things  have 
changed. 

"I  think  one  of  the  key  things 
we've  done  is  shifted  Numark 
from  a  wholesaler  buying 
group  as  it  was  in  1989  to  a 
retailer-driven  organisation," 
says  Mr  Wood.  "And  it  will  go 
still  further  that  way." 

The  results  are  already 
showing,  with  Numark 
community  pharmacist  Peter 
Marshall  recently  joining  the 
VTO's  board.  As  chairman  of 
the  Retail  Advisory  Board,  this 
marks  the  first  time  that 
retailers'  interests  have  been 
represented  at  this  level  since 
Numark  became  wholesaler- 
owned  in  the  mid-1980s. 

"In  some  cases,  we've  got  the 
poorest  retailing  standards  in 
the  high  street  because  business 
has  been  propped  up  by  the 
NHS  income  historically,  "  says 
Mr  Wood. 

'Win-win'  situation 

That  has  changed.  Growing 
business  from  the  bottom  up 
"is  a  win-win  situation"  for 
pharmacists  and  wholesalers,  he 
says.  Boosting  the  image  of 
independent  retailers, 
providing  them  with 
merchandising  advice,  training 
and  access  to  a  range  of 
own-brand  Numark  products  is 
the  backbone  of  his  marketing 
strategy. 

But  you  will  see  some  familiar 
strands  to  his  marketing 
strategy,  culled  from  his  days  at 
Boots,  Safeway  and  Macartny. 
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\\\  aboard 
the  retail 
train 


Anyone  taking  a  snapshot  of  Numark  five 
years  ago  would  barely  recognise  them 

now.  Not  only  has  their  membership 
changed,  but  a  shift  in  emphasis  from  a 
wholesaling  outfit  to  one  with  a  distinct 
retailing  bias  has  allowed  David  Wood  to 
make  his  mark.  Anna  Evangeli  went  to  visit 
the  recently-appointed  marketing  director 
to  see  how  his  combination  of  retailing  and 
wholesaling  know-how  has  prepared  him 
for  the  post 


Straight  out  of  a  pharmacy 
degree  at  Bradford  University, 
Mr  Wood  joined  Boots  in  1992 
as  a  relief  pharmacist  in  the 
North  West:  "They  used  to 
chuck  you  in  at  the  deep  end 
and,  if  you  managed  to  swim, 
they  carried  on  chucking  you 
in." 

For  two  years  he  was  chucked 
in  pretty  frequently,  notching 
up  stints  in  places  as  far  apart 
as  Morecambe,  Windermere 
and  Barrow-in-Furness. 

"Boots  are  great  for  looking 
at  a  whole  range  of  pharmacies 
and  learning  systems,"  he  says. 
"There's  a  manual  for 
everything." 

It  is  a  concept  that  Mr  Wood 
has  developed  since  then.  One 
of  his  first  achievements  as 
retail  development  director  was 
to  put  together  the  Numark 
A-Z.  This  manual  suggests  how 


pharmacists  can  boost  their 
business  through  successful 
merchandising,  shop  layout  and 
retail  management. 

Grocery  experience 

When  the  travelling  got  too 
much  at  Boots,  Mr  Wood  took 
up  a  post  with  one  of  Safeway's 
in-store  pharmacies  in 
Streatham,  South  London.  But 
after  ten  months,  he  was 
whisked  away  to  headquarters 
where  he  worked  with  an 
ex-Boots  colleague  as  senior 
pharmacist  and  pharmacy 
buyer. 

It  was  an  exciting  time,  when 
in-store  pharmacies  where 
relatively  new  and  more  were 
being  added  to  the  Safeway 
portfolio. 

"The  grocery  world  is  tough. 
If  they  don't  like  you  they  tell  it 
to  your  face,"  he  says,  obviously 


not  put  off. 

What  he  had  to  do  was 
educate  the  grocery 
managers  to  the  ways  of 
pharmacy:  "We  would 
actually  refuse  sales  if  we 
didn't  think  they  were 
appropriate,  which  the 
store  managers  couldn't 
really  understand." 

And  it  was  this  liaising 
that  stood  him  in  good 
stead  later  on  when 
bridging  links  between 
wholesalers,  Numark,  and 
retailers.  Detailed 
product  knowledge  also 
came  in  useful  which  he 
gleaned  from  his  first 
stab  at  buying  with 
Safeway.    The  phrase 
"everyone  can't  row  their 
own  canoe"  was  as 
relevant  to  his  centralised 
buying  powers  then  as  at 
Numark  now,  he  says.  He 
also  valued  the  in-store 
pharmacy  as  a  centre  for 
healthcare  advice,  a 
concept  that  he  has 
adapted  to  give  a  boost 
to  Numark  outlets. 

This  year  sees  the  start 
of  a  campaign  to  flag 
pharmacies  as  Health 
Advice  Centres.  The  logo 
and  message  will  be 
linked  to  themed 
advertising  to  highlight 
pharmacy's  niche. 

By  using  the  tag:  "The 
most  important  thing  we 
dispense  is  good  advice," 
Mr  Wood  hopes  to 
increase  public  awareness 
of  pharmacy  in  qeneral. 
He  will  also  work  on 
promoting  Numark's  USP. 
Is  this  part  of  the  special 
offer  for  retailers?  That 
he  is  keeping  under  his  hat  for 
the  moment. 

Look  at  wholesale 

It  was  not  until  Mr  Wood  was 
headhunted  by  Macarthy's 
wholesale  division  from 
Safeway  that  he  found  the  final 
piece  in  the  jigsaw.  Although 
he  had  an  insight  into  retail 
through  Boots  and  Safeway,  it 
was  this  opportunity  in 
wholesale  that  was  to 
eventually  lead  to  Numark. 

He  joined  the  now  defunct 
Numark  member  as  business 
development  director  and  spent 
two  "quite  tough"  years  there. 
Those  were  the  days  when 
Macarthy  were  struggling, 
when  they  suffered  from 
Unichem's  controversial  share 
allocation  scheme  and  things 
for  Mr  Wood  were  far  from 
easy. 

"I  was  trying  to  put  a  quality 
programme  through  at  a  time 
when  quality  programmes 
weren't  incredibly  popular." 

Sensing  Macarthy  was  in 
trouble,  he  resigned  a  month 
before  the  wholesale  division 
was  sold  to  Medicopharma  in 
1990,  unaware  of  the 
forthcoming  sale.  His  call  for 
marketing  support  had  fallen 
on  deaf  ears:  "At  the  end  of  the 
day,  you've  got  to  go  out  there, 
you've  got  to  take  risks  and  put 
some  money  into  marketing  ... 
and  that's  what  we  didn't  do." 

Numark  beckoned  two 
months  later,  leaving  David 
Wood  determined  not  to  make 
the  same  mistake  twice. 
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Bulk  prescriptions 
may  now  be  seen 
more  frequently  as 

pharmacists' 
involvement  with 

nursing  and 
residential  homes 
increases,  but  the 
Drug  Tariff  might 
still  have  the  last 
laugh  unless  you  are 
aware  of  the  rules. 
The  Pharmaceutical 
Services  Negotiating 
Committee 
highlights  some 
potential  pitfalls 


I.  Why  will  the  order  for 
Heminevrin  Syrup  be  disallowed 
Dy  the  Prescription  Pricing 
!\uthority? 

I.  10cm  x  10cm  Fucidin 
ntertulle  is  included  in  Drug 
rariff  Part  IXA.  Why  will  it  be 
disallowed  on  this  occasion? 
J.  The  prescriber  has  not 
.pecified  a  size  of  Sorbsan 
dressings.  Will  the  pharmacist's 
endorsement  of  10cm  x  10cm 
De  accepted? 

I.  How  many  prescription 
iharges  should  be  collected? 


I.  The  item  will  be  disallowed 
because  Heminevrin  Syrup  is  a 
description  Only  Medicine. 
Dnly  General  Sales  List  and 
3harmacy  medicines  are 
permitted  on  bulk  prescriptions. 
I.  Fucidin  Intertulle  dressings 
ire  a  Prescription  Only 
vledicine.  Only  dressings  that 
ire  not  impregnated  with  drugs 
are  allowed  on  a  bulk 
prescription. 

5.  The  endorsement  will  not  be 
accepted.  The  form  will  be 
eferred  back  to  the  pharmacist 
asking  for  the  prescriber  to 
nitial  the  endorsement.  This  is 
3ecause  there  are  other  sizes 
available. 

\-  There  are  no  prescription 
:harges  for  bulk  prescriptions. 
:orms  should  be  sorted  in 
jroup  one  (exempt). 
Pharmacists  are  reminded  that 
:he  exemption  declaration  must 
De  completed  or  the 
prescription  will  be  re-sorted 
nto  group  two  (paid). 


In.iials  and  one  lull  lofename 


Pharmacist  s 
pack  and 
Quaniiiv 

endorsement 


No  o*dav5i'ea»m*m 
NB  Ensure  dose 'S  stated 


NP 


(ywttlO  &~0 


Pricing 
use  only 


The  good  thing  about  our  throat 
lozenges  is  they  won't  fill  you 


Bradosol  throat  lozenges  help  keep  the  dentist  sweet  in  pharmacies.  Bradosol  Sugar  Free  is  a  great  tasting 
They're  completely  sugar  free  to  be  kind  to  your  teeth       alternative  sore  throat  treatment   Which  should 


But  there  the  charity  ends  Our  little 
lozenge  loathes  sore  throats  It  quickly 
sets  about  soothing  nagging  throat 
symptoms  While  on  anti-bacterial 
action  tackles  infection  Available  only 


BRADOSOL 


20  ANTI  BACTC RIAL  LOZENG£S 


SOOTHES  SORE  THROATS 


also  go  down  well  with  diabetics  So 
show  your  customers  the  benefits  of 
Bradosol  Sugar  Free  on  a  self-selection 
display  They  don't  need  a  spoonful  of 
sugar  to  help  the  medicine  go  down. 


iai  ttinm  imoouuo*  on  buooioi  pumi  uuphomi  nn»  hiiuhou  on  os06  imoo  mo  in  tot  utii  \miu\  mootoi  i\  i  ifonrt»to  tiidehhi 


!T"t  H  F II I  HI  1 1 E  li  Pill  01  THE  OB*  GI0UP 


PRESt HTAT10H  Lozenges  containing  O  Smg  Benzalkomum  Chloride  Uses  Bradosol  lozenges  are  tor  the  relief  oi  sore  throats  Dosage  and  Administration  Adults,  elderly  and  children  over  fw  yean  -  One 
lozenge  to  be  dissolved  slowly  in  the  mouth  whenever  required  Contra-mdicaiions  Hone  known  Pregnancy  and  lactation  Use  during  pregnancy  or  lactation  is  not  restricted  Interactions  No  known  interactions 
with  other  medicines  Legal  Category  GU  Product  Licence  No  0008/02 3 S  Product  Licence  Holder  Oba  Geigy  pk.  Macclesfield.  Sit  10  2NX  Retail  Price  (I  54  Date  ol  Preparation  December  199 J 


Chemist  &  Druggist  19  FEBRUARY 


1994 


345 


TOP  BRAND  QUALITY 
LOWER  RETAIL  PRICES 
HIGHER  MARGINS 


WRAFTC* 

ABORATORI 


/lore  to  healthcare 
han  just  a 
omputer  program 

aving  spent  several  precious 
ours  last  week  trying  to  rectify 
problem  that  had  occurred  on 
ly  computer  when  I  tried  to 
an  an  update  I  was  feeling 
)mewhat  sceptical  when  I 
arted  to  read  K.J.  Knight's 
rticle  on  his  vision  of  a  brave 
ew  world  where  the  computer 
ad  taken  on  a  large  part  of  the 
)le  of  the  GP  and  the 
harmacist.  (C&D  February  12, 
249). 

I  would  agree  that  the 
omputer  is  a  useful  tool,  and  is 
<ceilent  for  routine,  methodical 
isks  such  as  stock  ordering, 
tbelling  and  flagging  up  every 
rug  interaction  known  to 
lankind.  However,  reducing 
uman  beings  to  a  series  of 
iochemical  pathways  does  seem 
n  over-simplistic  approach. 

Using  "expert  systems"  for 
iagnosis  in  a  factory  situation 
'here  the  patient  is  a  machine 
ould  indeed  be  adapted  for 
ledical  use  provided  the  disease 
as  clear,  defined  symptoms 
'hich  doctors,  pharmacists  and 
nybody  with  access  to  a  good 
ledical  encyclopedia  could 
;cognise. 

As  for  eliminating  human 
rror,  the  computer  is 
ltimately  a  product  of  human 
ndeavour,  and  human  beings 
re  involved  at  every  level  of  its 
evelopment  and  execution.  The 
rrors  I  come  across  daily  in 
oftware  continually  astound 
le.  I  wonder  whether  after  the 
evelopment  of  a  fail-safe 
uper-diagnostic  program 
istilling  the  best  brains  in 
nedicine,  it  could  run  monthly 
pdates  without  crashing.  It 
eems  as  remote  as  the 
aper-free  office  envisaged  not 
o  very  long  ago. 


.  Alsaffar 

elper,  Derbyshire 

•mail  contractors 
itill  paying  the 
>rice 

>hortly  before  Christmas  I 
/rote  to  Mr  J.  Evans,  national 
ccounts  manager  of  Glaxo  UK, 
sking  him  some  very  direct 
uestions  on  discounts  that  I 
m  sure  are  a  source  of  great 
rievance  to  us  all.  Some  of  the 
oints  I  raised  are  listed  below: 
1  Can  you  set  out  clearly  exactly 
/hat  levels  of  discounts  are 
■btained  by  all  group  categories, 
■  level  of  purchase  to  discount 
atio? 

1  Can  you  also  tell  me  whether 
loots  obtain  higher  discounts 
han  your  claimed  maximum  of 
2.5  per  cent  either  through 
traightforward  discounting,  or 
ia  bonus  stock.  Does  the  end 
let  price  obtained  by  Boots 
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through  bonus  stock, 
manufacturer  to  manufacturer 
arrangement  or  discount 
amount  to  a  sum  less  than  87.5 
per  cent  of  list  price? 

•  Can  you  categorically  state 
that  Boots  do  not  obtain  any 
bonus  stock  or  any  incentive 
which  is  not  taken  into  account 
when  discount  summaries  are 
provided  to  the  Department  of 
Health? 

•  Is  it  true  that  because  of  the 
enormous  amounts  of  discounts 
given  to  large  multiples  by  your 
company,  that  they  are  then 
able  to  dispense  branded  Glaxo 
products  on  prescriptions 
written  generically? 


•  Do  your  published  prices 
reflect  the  true  value  of  the 
drugs  that  Glaxo  markets?  If  so, 
then  can  you  justify  your 
pricing  policy? 

•  From  where  I  am  sitting  at 
the  sharp  end  of  your  discount 
policies,  is  it  not  true  that  the 
small  chemist  is  disadvantaged 
by  your  discount  scheme  and 
that  the  large  multiples  are 
basically  subsidised  by  ourselves, 
even  though  they  have  no  direct 
control  of  sales  in  the  first 
instance? 

His  reply,  which  I  quote,  says 
little  and  everything  about  how 
Glaxo  views  us,  the  small 
contractor:  "It  is  not  our 


practice  to  discuss  individual 
terms  with  parties  other  than 
those  directly  involved.  The 
prices  of  Glaxo  products  in  the 
UK  are  regulated  by  the 
Pharmaceutical  Price 
Regulation  Scheme.  This 
ensures  that  prices  of  ethical 
pharmaceuticals  in  this  country 
offer  value  to  the  community". 

The  ultimate  patronising  slap 
was:  "It  is  unfortunate  that  you 
feel  disadvantaged  by  our 
current  scheme,  since  it  treats 
the  small  contractor  very 
favourably  compared  to 
published  schemes  of  the  major 

Continued  on  p348 


Bradosol  Plus.  The  lozenge  with  lignocaine 
numbs  prickly  sore  throa 


When  you're  in  this  sort  of  pain,  Bradosol  Plus  What's  more,  an  anti-bacterial  action  fights 
goes  for  the  throat  It's  the  only  OTC  lozenge      infection.  While  our  lozenge  soothes  inflamed 


that  contains  lignocaine.  Which  is 
a  powerful  anaesthetic  used  by 
throat  specialists  for  operations 


BRADOSOL 


And  gives  rapid,  long  lasting  relief  a\ 


even  from  painful  sore  throats. 


FOR  PAINFUL  SORE  THROATS 


tissues.  So  relieve  your  customers' 
painful  throat  symptoms  with 
Bradosol  Plus  And  the  only  thing 
they'll  find  hard  to  swallow  is 
that  they  ever  had  a  sore  throat. 


lion  01  mooioi  nasi  HKPi 


WGimuo  ntotw 


^fe    MM  HtJLlHUlt  IS  MIT 


01  IHE  CUi  out 


PREiE  NUriON  Lotengei  comaimng  0  Smg  Domiphen  Bromide  BP  and  S  Omg  Lignocaine  Hydrochloric!*  BP  Uses  Sympiomatic  relief  ol  sort  throat  Dosage  and  Administration  Adulis  and  eJtWh/  -  One  lozenge  to  be  sucVed  every  rwo  to 
three  houn,  up  to  a  manmum  ol  eight  per  day  Not  recommended  lor  children  under  I J  yean  Contra- mdita|iom  Hypersensitivity  to  domiphen  bromide  or  lignocame  hydrochloride  The  patient  should  consult  a  doctor  il  symptoms  pemit 
or  are  sever*  or  are  accompanied  by  lew.  headache,  nausea  or  vomiting  Patients  should  noi  eai  or  dnnk  tor  one  hour  alter  sudmg  a  Idienge  Pregnancy  and  lacuuon  Use  during  pregnancy  or  lactation  is  noi  restricted  LVug  interactions 
Drug  interactions  ai  nVapeuw  doves  are  not  clinical!)  relerant  Legal  Category  P  Product  Licence  No  0001  /01 2J  Product  Licence  Holder  Ciba  Ceigy  pic,  Macclesfield.  SKS0  2HH  Retail  Price  t\  11  Date  ol  Preparation  December  1993 


347 


Continued  from  p347 

wholesalers". 

Who  is  Mr  Evans  kidding?  If 
every  drug  company  became  a 
"mini-wholesalers"  and  gave  us 
these  terms  then  we  would  be 
working  on  a  discount  scale, 
taking  into  account  thresholds 
of  somewhat  between  2.5  to  4.5 
per  cent,  while  at  the  same  time 
giving  V.  Bottomley  &  Co  at  the 
Department  of  Health  8  to  9  per 
cent,  and,  of  course,  to  larger 
players  the  differential,  ie  total 
sales  x  12.5  per  cent  minus 
7,000  independents  x  sales  x 
average  discount  (6  per  cent  in 
Glaxo's  case)  =  millions  of 
pounds. 

I  hope  my  colleagues  realise 
that  the  average  large  multiple 
pharmacy  is  going  to  make 
thousands  of  pounds  a  year 
more  from  Glaxo  sales  than 
ourselves,  paid  for  out  of  our 
subsidies,  and  that  due  to 
discount  clawbacks  we  will  all 
be  purchasing  UK  Glaxo 
products  at  a  loss.  With  the 
introduction  of  the  latest 
discount  scale  as  of  February  1, 
we  will  be  losing  yet  more 
money. 

Think  why  Boots  are  able  to 
dispense  Ventolin  in  place  of 
salbutamol  scripts.  In  order  to 
do  this  ask  yourselves  at  what 
price  they  must  have  obtained 


it,  and  what  profit  they  must  be 
making  when  actually 
dispensing  Ventolin  for 
Ventolin. 

The  major  drug  companies 
are  scared  of  the  large  multiples 
going  into  parallel  importing 
and  the  direct  production  of 
generics.  The  DoH  knows  that 
huge  profits  are  made  by  drug 
companies  in  the  UK  and  are 
unwilling  to  tackle  them  for  fear 
of  upset  since  the 
pharmaceutical  industry  has 
become  one  of  the  main 
manufacturing  bases  in  this 
country. 

We,  of  course,  are  in  essence 
the  filling  between  the  drug 
companies,  who  look  to 
increased  profits,  and  the  DoH 
who  need  to  reduce  costs. 

My  message  to  all  small 
contractors  is  to  write  to  Glaxo 
to  complain,  refuse  to  entertain 
their  representatives,  don't  stock 
expensive  items  such  as 
Imigram  and  make  full  use  of 
parallel  imports. 

Above  all  consider  becoming 
individual  reps  yourselves  in 
order  to  educate  your  local  CPs 
on  the  merits  of  prescribing 
generically.  Collectively  we  can 
beat  Glaxo  at  their  own  game. 


Milan  Arriin 

Sutton,  Surrey 


"Of  course  I  want  it  today!  If  I'd  wanted  it 
tomorrow  I'd  have  brought  it  in  tomorrow." 


The  old  'uns 
are  the  best 

As  a  retired 
pharmacist,  I  must 
confess  that  I  do  not 
see  C&D  now,  except 
when  a  local 
pharmacy  gives  me  a 
copy,  but  I  did  read  it 
for  some  50  years. 

At  one  time,  you 
published  cartoons  — 
I  don't  know  if  you 
still  do.  But  if  you  do, 
it  seems  to  me  than 
an  adaptation  of  the 
enclosed  (20  year  old) 
copy  would  be  very 
apt  and  could  adorn 
most  dispensaries. 


Harold  Godfrey 

London  NW9 


Another  burden! 

True  to  form,  when  general 
practice  pharmacy  is  struggling 
in  a  war  of  attrition  with  the 
Government  we  can  rely  on  the 
Royal  Pharmaceutical  Society  to 
increase  our  burden. 

We  are  now  to  have  all  liquid 
medicines  dispensed  in  child 
resistant  tops.  We  are  to  remove 
the  responsibility  from  the 


patient  and  have  the  onus 
placed  on  the  profession.  In  the 
event  of  a  poisoning  we  are  to 
be  made  liable  by  our  own 
Society  when  the  neglect  might 
have  been  in  the  hands  of  the 
patient,  parent  or  guardian. 

I  would  hope,  but  very  much 
doubt,  that  the  Society  will 
pursue  the  Government  to 
increase  our  fees  to 
accommodate  this  change  with 


the  same  vigour  it  shows  in 
identifying  areas  in  which  it  can 
increase  our  workload  and  costs. 

Perhaps  in  future  the  initials 
RPSGB  should  stand  for 
Retribution,  Persecution, 
Subjugation,  Governmental 
Body! 


M  Everitt 

Swadlincote,  Derbyshire 


Not  to  be  sneezed 
at  ... 

With  reference  to  your  news 
item  "Pharmacists'  knowledge 
of  rhinitis  questioned"  (last 
week,  p281),  you  have  quoted 
me  as  saying  that  I  am  against 
corticosteroids  being  available 
over  the  counter.  While  I 
consider  it  important  that 
pharmacists  should  be  educated 
in  the  use  of  these  drugs,  I  am 
in  fact  very  much  in  favour  of 
topical  corticosteroids  being 
available  over  the  counter  and 
consider  them  safe  for 
recommendation  by  pharmacists 
for  the  treatment  of  seasonal 
rhinitis. 


Prof  Robert  Davies 

Dept  of  Respiratory  Medicine  and 
Allergy,  St.  Bartholomew's  Hospital 


Election  rumblings 

I  have  been  informed  that  the 
election  for  the  Mersey  regional 
representative  to  PSNC  has  been 
cancelled  and  a  new  one  is  to  be 
held.  Electors  in  the  region 
should  have  received  fresh 
papers  from  PSNC.  The  election 
is  being  re-run  because  of  a 
complaint  made  by  my 
opponent  about  a  letter  which 
was  sent  out  by  Wirral  LPC 
containing  incorrect 
information.  The  error  was  a 
genuine  one. 

I  was  not  officially  informed 
by  PSNC  of  the  complaint  until 
after  the  decision  to  re-run  the 
election  had  been  made.  I  had 
no  knowledge  of  the  letter,  or  its 
contents,  until  after  it  had  been 
sent.  Following  his  decision,  the 
returning  officer  has  agreed  that 
there  has  been  no  impropriety 
on  my  part. 

The  re-running  of  this 
election  does  not  change  the 
basic  truth  that  new  ideas  and  a 
new  approach  are  required  by 
PSNC.  As  contractors  we  all  feel 
let  down  by  the  Committee 
which  is,  after  all,  there  to 
represent  us.  The  present 
Committee  has  lost  credibility 
with  those  whom  it  negotiates 
with.  Its  recent  track  record 
speaks  very  much  for  itself. 

It  is  time  for  the  profession  to 


show,  and  therefore  the 
Committee  to  show,  that  it  will 
not  accept  the  present  situation. 
We  need  a  fresh  start  and  we 
need  to  show  that  we  mean 
business:  to  do  that  we  need 
fresh  faces. 

As  the  managing  director  of  a 
small  group  of  pharmacies,  I 
find  the  present  situation 
completely  unacceptable.  A 
system  of  remuneration  which 
allows  no  on-cost,  ie  profit,  on 
the  products  we  supply  is  unjust 
and  is  one  which  no  other 
business  would  entertain.  Fees 
most  definitely  have  their  place 
in  any  remuneration  system  for 
professional  people  but  so  does, 
in  a  commercial  business,  the 


Needs  nipping  in 
the  bud  ... 

Your  report  of  a  pharmacy 
contractor  given  a  six-month 
suspended  sentence  for 
deceiving  patients  into  believing 
that  his  pharmacy  dispensed 
appliances  when,  in  fact, 
another  premises  actually  did 
the  dispensing  and  returned  the 
articles  to  the  point  where  the 
prescription  was  accepted, 
should  cause  alarm  bells  to  ring 
loud  and  clear  in  some  quarters 
(C&D  January  29,  pl69). 
The  parallel  between  this  and 


requirement  to  make  a  profit. 

These  are  difficult  times  for 
the  independent  community 
pharmacist.  We  all  need  a  PSNC 
which  can  demonstrate  to  the 
Government  the  true  worth  of 
our  profession.  We  need  a  PSNC 
which  is  respected  round  the 
negotiating  table  and  we  need 
one  which  can  make  a  positive 
difference.  I  ask  all  independent 
contractors  in  the  Mersey 
Region  to  use  this  second 
election  to  make  that  difference 
to  PSNC  by  voting  and  voting 
for  me. 


Steven  Williams 

PSNC  candidate,  Mersey  Region 


the  fast-growing  practice  among 
some  company  pharmacies 
where  prescriptions  are  faxed  to 
another  branch,  dispensed  there 
and  returned  to  the  patient,  is  a 
very  close  one  indeed. 

This  shoddy  activity  should  be 
nipped  in  the  bud  now.  If  the 
judiciary  deem  this  practice 
illegal,  then  surely  the  Society 
must  deem  it  to  be  unethical. 
All  they  need  to  do  is  to  come 
out  into  the  open  and  say  so. 

D.D.L.  Davies 

Preston,  Lanes 


avion 


Nin/rce  . 


Savlon 


There  are  any  number  of  ways  people 
can  damage  their  skin.  And  there  are  any 
number  of  ways  Savlon  can  help  guard  skin. 
Everyone's  familiar  with  Savlon  Liquid  and 
Savlon  Antiseptic  Cream.  But  Savlon  also 
has  a  wide  range  of  other  skincare  products, 
to  cover  just  about  any  eventuality.  And 
we're  going  to  tell  people  about  them. 
For  6  months,  from  March  to  August,  we 
will  be  spending  £1.2  million  on  a  massive 
48  sheet  poster  campaign,  featuring  no  fewer 
than  9  different  advertisements.  This  will  be 
backed  up  by  a  high  profile  PR  campaign  in 


national  and  regional  press,  together  with 
merchandising  support  and  regular  promo- 
tional activity.  Bold  new  packaging  has  also 
been  designed,  which  will  stand  out  strongly 
on  shelf  It  will  complete  the  education 
process  by  carrying  detailed  information  on 
how  the  different  products  can  be  used. 
Savlon  provides  solutions  for  a  multitude 
of  skin  problems.  In  fact  our  understanding 
of  the  market  is  a  lot  more  than  skin- 
deep.  Your  customers'  understanding  of  Savlon 
is  soon  going  to  be  a  lot  deeper  as  well. 
Make  sure  you're  ready  to  capitalise  on  it. 
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SAVLON  ANTISEPTIC  CREAM  contains  Cetnmide  0$%  w/w  and  chlorheiidine  gluconate  01%  w/w  Indications  include  the  cleansing  and  prevention  ol  infection  of  all  types  ol  lesions,  from 
minor  skin  disorders  to  minor  burns  and  small  wounds.  SAVLON  NAPPY  RASH  CREAM  contains  DimethKone  10%  w/w  and  Cetnm.de  0.3%  w/w  Indications  include  the  prevention  and  treatment 
of  Nappy  Rash  SAVLON  JUNIOR  contains  chlorheiidine  gluconate  045%  w/w  Indications  are  for  the  cleansing  and  disinfection  of  minor  wounds,  cuts,  grazes,  minor  abrasions  including 
insect  bites  and  stings.  SAVLON  DRY  SPRAY  contains  povidone  iodine  114%  w/w  Indications  are  for  firct  aid  treatment  and  prevention  of  infection  in  cuts,  grazes,  minor  burns  and  scalds 
SAVLON  BATH  OIL  contains  liquid  paraffin  BP  6S%  w/w  and  acetylated  wool  alcohols  S%  w/w  Indications  are  for  the  symptomatic  relief  of  contact  dermatitis,  atopic  dermalitiy  pruntus. 
ichthyosis  and  related  dry  skin  disorders  See  packs  for  further  details  Further  information  is  available  from  Zyma  Healthcare,  Holmwood  RH5  4NU  Date  of  Preparation  February  1994 


A  source  of  information 


The  Kenyon  Pharmacy  in 
Market  Street,  Stalybridge,  has 
little  to  distinguish  it  on  the 
outside  from  any  other  High 
Street  chemist.  The  shopfront  is 
perhaps  wider  than  most,  and 
lent  a  certain  distinction  by  the 
fascia  which  spells  out  its  name 
in  gold  against  that  deep  green 
associated  —  by  southerners  at 
least  —  with  Harrods  shopping 
bags. 

It  is  inside  that  you  can  find 
the  shop's  USP,  and  even  then  it 
is  not  immediately  apparent, 
tucked  away  in  a  room  to  the 
right  of  the  medicine  counter. 
The  Kenyon  Pharmacy  has  its 
own  healthcare  library, 
brainchild  of  manager  Mike 
Johnson.  It  opened  towards  the 
end  of  1992  and  just  over  a  year 
later  provides  a  unique  service 
to  local  residents. 

Mike  has  been  manager  at 
the  pharmacy  (owned  by  Mike 
Mansour,  chairman  of  St 
Helen's  &  Knowsley  LPC)  for 
nearly  three  years.  The  idea  for 
a  library  came  to  him  in  the 
Summer  of  1991  when,  newly 
appointed,  he  was  looking  at 
ways  to  improve  the  business. 

"There  is  a  pharmacy  right 
opposite  and  a  couple  of  others 
in  the  locality.  I  wanted  to 
come  up  with  something  to 
make  the  business  different," 
he  recalls. 

Just  the  place 

The  premises  boasted  an  untidy 
office  which  offered  potential 
for  something,  but  what? 
Diagnostic  screening  was  the 
flavour  of  the  moment,  but 
having  looked  into  the 
economics  Mike  decided  it 
would  not  be  viable. 

"Judith  Cantrill  [a  Manchester 
hospital  pharmacist]  finally 
persuaded  me  it  would  not  be 
worth  it.  A  couple  of  days  later, 
at  a  UKCPA  evening  meeting  on 
arthritis,  she  mentioned  there 
was  a  range  of  booklets 
available  from  manufacturers 
on  request.  Driving  home  I 
developed  the  notion,"  he  says. 

Not  one  to  sit  on  a  good  idea 
he  got  a  list  of  company 
addresses  out  of  the  ABPI  Data 
Sheet  Compendium  and 
handwrote  150  letters  —  he  did 
not  have  a  computer.  The 
response  was  immediate: 
parcels  started  arriving  within 
three  days. 

Mike  also  managed  to  collect 
about  £500  in  sponsorship  from 
companies  as  diverse  as  Glaxo, 
Sterling,  Peaudouce  and 
Wrigley.  That  went  towards 
buying  two  video  televisions. 
Money  that  has  come  in  since 
has  been  used  to  buy  a 
computer  which  is  used  for 
cataloguing. 

Mike  Mansour  funded  the 
conversion  of  the  office  —  a 
room  about  6ft  by  9ft  —  to  a 
library.  It  cost  him  around 
£2,500.  The  fittings  cost  £700 
but  the  200-plus  Perspex  leaflet 
holders  came  to  a  staggering 
£1,200. 

Meanwhile  his  manager 
brought  in  family  help  in  the 
shape  of  his  brother,  a  joiner, 
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There  is  a  pharmacy  in  Stalybridge,  to  the  east  of 
Manchester,  that  is  spoilt  for  choice  when  it 
comes  to  deciding  which  leaflets  should  go  on 
display  in  the  front  shop  for  it  to  qualify  for  a 
practice  allowance.  Indeed,  the  manager  of  the 
Kenyon  Pharmacy,  Mike  Johnson,  will  probably 
be  less  than  pleased  if  he  cannot  fulfil  the 
requirements  20  times  over 


Mike  Johnson,  manager  of  the  Kenyon  Pharmacy,  ready  to  watch  a  video... 


.and  proudly  displaying  some  of  the  200  information  leaflets  he  holds 


and  over  a  couple  of  hot 
Summer  weekends  the  two  of 
them  knocked  the  place  into 
shape. 

"Having  put  the  library 
together  I  could  not  afford  to 
promote  it,"  Mike  Johnson 
recalls.  With  an  eye  to  a  bit  of 
free  publicity  he  decided  to 
create  "an  event"  with  a  grand 
opening. 

Turned  down 

Health  Secretary  Virginia 
Bottomley  was  invited,  but 
couldn't  oblige.  (Mike  is 
nothing  if  not  determined:  "I've 
actually  asked  her  up  five  times 
since  and  she  still  hasn't  come." 
She  relented  sufficiently  to  send 
up  one  of  her  Departmental 
minions  shortly  before 
Christmas). 

NPA  director  Tim  Astill 
eventually  came  to  the  rescue, 


but  local  Press  coverage  was 
disappointing  even  though  the 
town's  mayor  looked  in. 

"Local  knowledge  of  the 
service  has  largely  built  up 
through  word  of  mouth.  The 
pharmacy  has  quite  a  high 
throughput  —  8,000  items  a 
month  from  six  GPs  who  work 
in  two  practices  which  share  a 
building  next  door,"  says  Mike. 

A  wide  range  of  age  groups 
uses  the  library.  Mike  has  made 
some  good  contacts  with 
teachers  who  borrow  material 
regularly.  Schoolchildren, 
particularly  those  doing 
projects,  have  been  visiting  in 
increasing  numbers. 

Quite  a  few  nurses  are 
regular  visitors,  and  the  GPs 
next  door  have  got  into  the 
habit  of  sending  patients  round 
to  collect  a  leaflet  relating  to 
their  condition.  Mike  also  holds 


a  database  of  self-help  and 
patient  support  groups  which 
has  proved  popular  with  people 
whose  relatives  have  been 
diagnosed  with  a  particular 
complaint. 

"If  only  I  could  provide  it  as  a 
paid  service,"  says  Mike,  but  he 
has  to  be  content  with  the  fact 
that  it  has  brought  new 
business  to  the  pharmacy. 
"Script  figures  have  gone  up 
from  6,000  over  the  past  year 
and  we  now  service  a  couple  of 
nursing  homes  as  a  direct  result 
of  the  library." 

The  FHSA  has  been 
supportive.  Although  the  chief 
executive  was  unable  to  come 
to  the  opening  he  dropped  in 
later  in  the  month  and  advised 
Mike  he  should  bid  for  some 
"Patients'  Charter"  money. 

It  was  cost  effective  advice 
and  the  £900  grant  was  used  to 
buy  a  display  stand  which  now 
sits  in  the  shop  window.  Mike 
uses  it  to  run  campaigns  on 
particular  health  topics. 

All  the  items  in  the  library  are 
stock  counted,  and  the  videos 
catalogued.  In  the  first  12 
months  Mike  gave  out  5,864 
leaflets,  and  loaned  out  140 
books  and  22  videos.  With 
these  figures  at  his  fingertips  he 
decided  it  would  be  a  wasted 
opportunity  not  to  do  a  spot  of 
practice  research. 

Enterprise  award 

He  duly  applied  for  a 
Department  of  Health  Practice 
Enterprise  Award  ...  "I  sent  off 
my  application  ...  Hellfire,  you 
need  to  write  a  book  before 
you  can  start!" 

Mike  found  a  saviour  in  the 
shape  of  the  Pharmacy  Practice 
Resource  Centre.  It  had  just 
been  established  and  it  was 
able  to  nurse  him  through  his 
application  form.  The  results  of 
the  project  are  being  written 
up  at  the  moment. 

The  library  video  is  left 
running  most  of  the  day  so  that 
people  waiting  for  a 
prescription  can  watch  if  they 
wish.  "Pictures  of  Health"  is  a 
45  minute  tape  which  Mike  is  i 
contracted  to  play  for  four 
hours  a  day.  It  is  produced  by  a 
company  set  up  by  Cleveland 
FHSA. 

He  is  also  collecting  an 
industry  sponsored  series  of 
videos  called  "Videos  for 
Patients"  produced  by  John 
Cleese's  company,  Video  Arts. 
The  tapes,  each  of  which  covers 
a  single  condition,  are  provided 
free  to  GP  surgeries. 

When  Mike  first  asked  if  he 
could  join  the  scheme  he  was 
turned  down.  A  stiff  note  to 
Cleese  himself  explaining  his 
circumstances  brought  a 
gratifyingly  swift  response. 

While  the  library  is  something: 
to  be  proud  of,  it  has  meant 
considerable  effort.  "I  do  get  a 
kick  out  of  it  but  you  have  to 
be  keen,"  reflects  Mike.  "It 
does  increase  your  professional 
standing.  Others  are  now 
coming  to  me  if  they  want  help 
on  health  information  matters. 
It's  quite  flattering!" 
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A  D  V  E  RTIS  E  M  E  N  T 


Aspirin's  increasing  role  in 
nanagement  of  vascular  disease 


Aspirin  is  arguably  the  oldest  and 
ist  widely  used  analgesic  in  the 
rid  today.  It  has  become  a 
jsehold  name  in  the  treatment  of 
;ryday  pain  and  is  renowned  for  its 
ectiveness  in  reducing  mflam- 
ition  and  fever.  But  there's  much 
ire  to  aspirin  than  its  characteristic 
algesic,  anti-pyretic,  anti-inflam- 
itory  effect  because  researchers 
;  still  finding  amazing  new  clinical 
plications  for  this  remarkably 
satile  drug. 

spirin  and 
rostaglandins 

Prostaglandins  are  the  key  to 
Dirin's  therapeutic  success.  Aspirin 
rks  by  inhibiting  the  formation  of 
jstaglandins,  biochemical  medi- 
jrs  with  a  diverse  spectrum  of 
/siological  functions.  Prostagland- 
,  for  example,  are  responsible  for 
e  inflammatory  response'  -  the 
aracteristic  pain,  swelling,  redness 
d  heat  that  accompany  tissue 
mage.  They  also  cause  blood 
clot  by  encouraging  platelet 
gregation. 


The  prostaglandin 
pathway 

Phospholipids 

Phospholipase  ^ 

Arachidonic  acid 

Cyclo-oxygenase       *-  Aspirin's  inhibitory  effect 

Cyclic  endoperoxides 


Prostaglandins 


Pain 
Inflammation 
Fever 


Thromboxane 


Platelet 
aggregation 


But  medical  attention  is  now 
nmg  to  even  more  profound 
olications  of  aspirin's  prostaglandin 
ibiting  effect.  Vascular  thrombosis 
caused  by  a  prostaglandm-like 
jstance  called  thromboxane,  which 
militate  s  platelet  aggregation, 
pirin  can  prevent  thrombosis, 
ireby  influencing  the  course  of 
ocular  disease,  most  significantly 
art  disease." 

reating  acute 
eart  attack 

It  is  now  a  well  established  fact 
it  aspirin  saves  lives.  This  has 
ain  been  proved  in  a  recent  major 
idy.  In  1988,  the  benefit  of  aspirin 
preventing  death  from  acute  heart 
ack  was  dramatically  demonstrated 


"For  every  1,000  patients  admitted  to 
hospital  with  acute  myocardial  infarction, 
about  100  can  be  expected  to  die  within  35 
days.  From  the  results  of  ISIS-2,  the  use  of 
full  dose  aspirin  immediately  would 
prevent  23  of  these  premature  deaths."' 


in  the  second  International  Study  of 
Infarct  Survival  (ISIS-2)'  among 
17,187  people,  administered  either 
placebo  or  half  an  aspirin  tablet  within 
24  hours  of  their  first  symptoms. 
The  aspirin  group  experienced  23% 
fewer  deaths  than  the  placebo  group, 
a  significant  result  which  was 
reinforced  in  1992  by  ISIS-3"  (involv- 
ing more  than  62,000  patients),  and 
again  in  1994,  by  one  of  the  most 
comprehensive  overviews  of  all  the 
evidence  to  date.  Such  findings 
question  the  ethics  of  not  using 
aspirin  in  these  circumstances. 

Preventing  first 
and  subsequent 
heart  attacks 

On  the  strength  of  such  results, 
clinicians  are  now  recommending 
prophylactic  low  dose  aspirin  to 
prevent  a  heart  attack  in  patients  with 
a  known  predisposition  to  heart 
disease.  One  study  among  22,000 
American  doctors  showed  that 
aspirin  could  reduce  the  risk  of  a  first 
heart  attack  by  a  startling  44% 
compared  to  placebo.  Moreover,  in 
patients  who  have  already  suffered  a 
heart  attack,  aspirin  has  been  shown, 
across  a  range  of  trials,  to  induce 
large  and  highly  significant  reductions 
in  non-fatal  heart  attack.1 

Aspirin  has  also  proved  excep- 
tionally useful  in  reducing  the  risk  of 
death  in  patients  with  unstable 
angina,'  and  in  improving  the 
outcome  of  vascular  surgery, 
including  coronary  bypass  grafts." 

With  many  new  aspirin  studies 
currently  underway,  we  will  soon 
know  even  more  about  exactly  who 
can  benefit  most  from  daily  low  dose 
aspirin  treatment. 

Prevention  of  stroke 

Aspirin's  potent  anti  -  platelet 
effect  has  been  shown  to  reduce 
thrombosis  of  the  cerebral  arteries 
(i.e  stroke).  Transient  ischemic 
attacks  (TIAs)  occur  when  tiny 
fragments  of  a  building  thrombus 
become  lodged  in  the  cerebral 
vasculature,  and  these  are  often 
precursors  to  stroke.  In  a  series  of 
randomised  studies  in  which  aspirin's 
anti-platelet  action  was  compared  to 
placebo  in  10,000  people  with  a  past 


history  of  stroke  or  TIAs,  a  highly 
significant  reduction  in  the  risk  of 
suffering  a  subsequent  vascular  event 
was  demonstrated. 

The  future  for 
aspirin  in  vascular 
disease 

Aspirin's  potential  for  large  scale 
prevention  and  treatment  of  one  of 
the  most  important  causes  of 
morbidity  and  mortality  in  the  western 
world  -  vascular  disease  -  is 
becoming  increasingly  clear.  Today  it 
is  estimated  that  in  the  USA,  up  to  30 
million  people  with  previous  stroke, 
heart  attack  or  existing  peripheral 
vascular  disease  could  benefit  by 
taking  aspirin  on  a  daily  basis.' 


Cerebral  artery  thrombosis 
That  does  not  take  into  account  the 
millions  with  other  known  risk  factors, 
and  those  who  have  yet  to  present.  It 
is  anticipated  that  in  the  future  even 
more  clinicians  will  recognise  the 
impact  that  aspirin  can  make  on 
peoples'  lives,  and  that  more  will 
make  use  of  its  potentially  life-saving 
benefits. 

References:  1.  BMJ  1994,  308  81-106  2.  BMJ 
1994,  308:  159-68  3.  Lancet  1988;  ii:  349-60. 
4.  ISIS-3  Update  1991;  2:  1-7.  5.  N  Eng  J  Med  1989; 
321(3):  129-35.  6.  Circulation  1985,  72(6pt2): 
V155-60.  7.  European  Aspirin  Foundation 


THE  EUROPEAN  ASPIRIN 
FOUNDATION:  IMPROVING 
ASPIRIN  AWARENESS 

The  European  Aspirin  Foundation  aims  to 
increase  the  knowledge  and  understanding 
of  aspirin,  probably  the  world's  oldest  and  most 
widely  used  medicine. 
By  stimulating  the  distribution  and 
exchange  of  information  and  discussion 
on  all  aspects  of  aspirin,  including  current 
research  and  old  and  new  therapeutic  uses 
for  it.  the  European  Aspirin  Foundation 
helps  to  co-ordinate  current  worldwide 
awareness  and  increasing  medical  research 
interest  in  this  vitally  important  medicine. 
Aspirin  is  a  versatile  and  trusted  home  remedy 
with  a  long  history,  that  also  promises  important 
new  applications  in  medicine. 
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Find  out  more  about  new  uses  lor  aspirin 

by  completing  this  coupon  and  returning  to  the  European  Aspirin 
Foundation,  PO  Box  7.  Ripley.  Woking,  Surrey,  GU23  6YU. 
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Pharmacist  struck  off  for 
theft  from  till 


A  £19,000  a  year  pharmacist  was 
fined  £500  and  ordered  to  pay 
more  than  £300  compensation 
after  stealing  money  from  a 
Fordingbridge  pharmacy,  the 
Statutory  Committee  was  told  on 
February  15. 

Michael  John  Shucksmith  of  8 
Victoria  Gardens,  Fordingbridge, 
Hants,  admitted  two  charges  of 
theft  and  false  accounting  at 
Lymington  Magistrates  Court  on 
February  1  last  year  and  asked  for 
12  other  offences  to  be  considered. 

He  stole  £31.10  belonging  to 
Terence  Turner  and  falsified  a  till 
roll,  both  on  January  10,  1992,  at 
Locks  Pharmacy  in  Salisbury 
Street,  Fordingbridge.  He  was 
also  ordered  to  pay  £340  comp- 
ensation to  Mr  Turner  and  £35 
costs  to  the  Crown  Prosecution 
Service. 

Mr  Josselyn  Hill,  representing 
the  Royal  Pharmaceutical  Society, 
told  the  hearing  the  case  involved 
the  theft  of  £31.10  and  falsifying 
the  till  roll  to  cover  it  and  12 
other  offences  —  six  of  each  - 
involving  a  total  sum  of  £340.74. 

Mr  Shucksmith  had  worked  for 
Mr  Turner  for  16  years  in  the 
pharmacy.  In  February  1992  Mr 
Turner  was  notified  by  his 
accountant  that  there  were  some 


problems  with  regard  to  money  at 
the  pharmacy  for  the  year  ending 

1991.  Mr  Turner  was  surprised 
and  immediately  looked  at  the  till 
rolls  which  had  started  in  January 
1992  and  could  see  from  these 
that  someone,  "during  the  lunch 
hour  when  the  pharmacy  was 
closed,"  had  taken  money  from 
the  till  on  several  dates. 

"Only  Mr  Shucksmith  and  the 
manageress  had  keys  to  the  tills. 
Mr  Turner  decided  to  investigate, 
called  in  an  investigation 
consultant  and  installed  a  video 
camera  and  recorder  in  May 

1992,  "  said  Mr  Hill.  "Due  to  a 
variety  of  problems  it  was  not 
until  Mr  Turner  returned  from 
holiday  on  August  2  that  he  saw, 
recorded  on  July  31,  Mr 
Shucksmith  stealing  money  from 
the  till." 

Following  a  meeting  with  Mr 
Shucksmith,  he  admitted  the 
thefts  and  a  disciplinary  meeting 
was  called  at  the  end  of  which  he 
was  sacked. 

Mr  Turner  told  the  hearing 
that  during  the  period  Mr 
Shucksmith  was  employed,  he 
was  an  excellent  pharmacist  and 
they  enjoyed  "a  good  working 
relationship".  He  said  Mr 
Shucksmith's  salary  at  the  time 


he  was  sacked  was  £19,080  plus 
£1,800  paid  to  his  wife,  a 
company  car  and  company 
pension.  Mrs  Shucksmith  had 
also  been  allowed  £750  per  year 
free  groceries  from  a  cash  and 
carry  and  research  fees  which 
were  paid  to  staff  for  two  to  three 
years  up  to  1989-90,  estimated  at 
about  £1,000  a  year. 

Striking  Mr  Shucksmith  off 
the  Register,  Statutory  Committee 
chairman  Mr  Gary  Flather  QC 
said  they  had  taken  into  account 


his  previous  good  character,  his 
references  and  that  he  had 
admitted  the  theft  as  soon  as  he 
was  caught,  but  they  could  not 
make  an  exception  of  his  case. 

"This  is  not  the  first  case  where 
we  have  had  a  breach  of  trust.  We 
have  to  condemn  such  behaviour 
and  we  have  to  ask  the  essential 
question:  'By  his  behaviour  has 
he  left  himself  unfit  to  be  on  the 
pharmaceutical  Register?'  The 
answer  we  are  bound  to  give  is 
'Yes',  he  has'." 


Hearing  adjourned 


A  pharmacist  convicted  of 
conspiring  to  handle  stolen  drugs 
will  have  to  wait  until  March 
before  the  Royal  Pharmaceutical 
Society  decides  whether  to  take 
any  action  against  him. 

Raymond  Lloyd  Nicholson  of 
Fox  Lodge,  Tenfields,  Hetton-le- 
Hole,  Houghton-le-Spring,  Tyne 


and  Wear  was  found  guilty  of 
conspiracy  on  September  25, 
1992  at  Durham  Crown  Court 
and  sentenced  to  three  months 
imprisonment. 

The  Statutory  Committee, 
sitting  on  February  17,  decided  to 
adjourn  the  hearing  until  a  date 
in  March. 


Reprimand 
morning- 

A  pharmacist  who  illegally  sold 
the  morning-after  Pill  to  a 
married  man  who  feared  being 
outcast  by  his  community  for 
getting  his  mistress  pregnant, 
was  reprimanded  by  the  Statutory 
Committee  on  February  17. 

Ghanshyam  Kanji  Hirani,  36, 
of  37  Gyles  Park,  Stanmore, 
Middlesex,  sold  the  tablets  to  the 
married  man  because  the  man 
told  him  the  unwanted  pregnancy 
would  make  them  both  outcasts 
in  the  Gujarat  communities  of 
Leicester  and  London. 

Det  Con  Les  Mitchell  told  the 
Society's  Statutory  Committee 
that  a  police  patrol  car  had 
stopped  a  suspected  speeding  and 
over-loaded  car  on  the  Ml  near 
Leicester  on  May  2,  1992.  During 
a  search  of  one  of  the  men  in  the 
car  the  police  found  four  PC4 
tablets. 

Det  Con  Mitchell  said  his 
investigations  led  him  to  initially 
charge  Mr  Hirani  with  attempting 
to  supply  a  substance  to  procure 


False  script  claims  lead  to  striking  off 


A  Yorkshire  pharmacist,  who  was 
sentenced  to  four  months 
imprisonment  for  theft  and 
attempted  theft,  appeared  before 
a  Statutory  Committee  hearing 
on  February  16. 

Zulfkar  Ahmed  Akram,  39,  of 
Carlton  Avenue,  Batley,  formerly 
of  Manchester  Road,  Thornton 
Lodge,  Huddersfield,  received  his 
sentence  at  Sheffield  Crown 
Court  in  March  1993. 

Mr  Josselyn  Hill,  solicitor  to 
the  Royal  Pharmaceutical  Society, 
told  the  Statutory  Committee 
that  the  four  counts  of  theft  and 
one  of  attempted  theft  concerned 
the  supply  of  the  drug  Roferon  A 
to  patient  Mr  N.  from  Mr  Akram's 
pharmacy  in  Judy  Row,  Monk 
Bretton,  Barnsley,  between  July 
1990  and  February  1991.  The 
patient's  GP  had  prescribed  eight 
packs  of  the  drug  per  month  to 

352 


treat  Mr  N.'s  hairy  cell  leukemia. 

However,  said  Mr  Hill,  when 
Barnsley  Health  Authority 
inspectors  investigated  they 
found  Mr  Akram  had  been 
claiming  fees  for  60  packs  — 
giving  him  a  total  profit  of  more 
than  £4,400  between  July  1990 
and  January  1991.  He  had  made 
an  unsuccessful  attempt  to  claim 
similar  fees  for  February  1991 
and  this  was  the  subject  of  the 
charge  of  attempted  theft,  found 
proven. 

Mr  Akram  had  consistently 
denied  the  charges,  said  Mr  Hill. 
It  should  be  mentioned  that  he 
had  paid  the  money  back  before 
the  trial.  Mr  Akram  broke  down 
sobbing  as  he  told  the  Committee 
of  his  "embarrassment  and  regret" 
at  his  conviction.  However,  he 
claimed  he  could  not  recall 
having  seen  the  prescriptions 


that  were  the  subject  of  the  trial. 

Mr  Akram  said  two  of  the 
prescriptions  sent  to  the 
Prescription  Pricing  Authority 
had  been  signed  by  an  assistant 
and  one  had  not  been  signed  at 
all.  He  claimed  he  did  not  even 
know  the  leukemia  sufferer  in 
question. 

The  Committee  decided  to 
direct  the  Registrar  to  remove  Mr 
Akram's  name  from  the  Register. 
He  has  three  months  to  appeal. 

Announcing  the  decision,  the 
Committee  chairman,  Mi'  Gary 
Flather  QC,  said  it  was  "a  sorry 
tale"  but  the  Committee  was 
confident  that  the  conviction  was 
correct. 

The  Committee  concluded  that 
his  actions  rendered  him  unfit  to 
be  on  the  Register  and  there  was 
no  alternative  but  to  direct  the 
removal  of  his  name. 


for  selling 
after  Pill 

an  abortion  but  this  was  changed 
to  a  charge  of  sale  without 
prescription  after  advice  from  the 
Crown  Prosecution  Service.  He 
added  that  the  pregnant  woman 
concerned  was  "reluctant  to 
admit  anything". 

Mr  Josselyn  Hill,  representing 
the  Society,  said  Mr  Hirani  was 
convicted  of  selling  a  prescribed 
medicine  without  prescription  at 
Leicester  Magistrate  Court  on 
September  4,  1992.  He  was  fined 
£500  with  £38  costs.  He  said  Mr 
Hirani  sold  the  tablets  to  the  man 
at  his  pharmacy,  138  Willesden 
High  Road,  Willesden.  Mr  Hill 
pointed  out  that  the  pill  would 
only  take  effect  72  hours  after 
sexual  intercourse. 

Committee  chairman  Mr  Gary 
Flather  QC  said  that  since  the 
sexual  act  had  taken  place  "six 
weeks  ago"  before  May  2  he  "did 
not  understand  the  sense  of  it". 

Mr  Hirani  told  the  hearing  that 
he  had  been  contacted  on  the 
phone  three  times  by  a  friend  and 
asked  to  help  another  man  who 
had  got  an  unmarried  girlfriend 
pregnant  during  an  "extra- 
marital relationship".  Mr  Hirani 
said:  "I  refused  and  told  him  I 
could  do  nothing.  But  he  insisted. 

"I  was  going  to  explain  what  he 
could  do  by  going  to  a  doctor  or 
pregnancy  clinic.  But  he  too 
insisted  that  I  should  help.  I  did 
not  know  what  to  do  so  I  just  gave 
him  the  tablets,"  he  said. 

Said  Mr  Flather:  "What  he  did 
is  thoroughly,  thoroughly  bad 
practice.  He  placed  into  the  hands 
of  some  ignorant  person,  without 
the  knowledge  about  this  drug, 
four  tablets  which  had  to  be  taken 
with  care.  One  of  the  reasons  that 
the  morning-after  Pill  is  sold  on 
prescription  is  that  the  doctor  has 
to  take  into  account  the  condition 
of  the  patient." 

Mr  Flather  said  that  the 
Committee  felt  Mr  Hirani  "had 
learnt  his  lesson"  and  should  be 
reprimanded  and  not  have  his 
name  struck  from  the  Register. 
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•Fast  Relief 


•Long-Lasting  Protection 


I  Over  3  million  people  suffer  from  heartburn, 
at  least  once  a  week  on  average^. 


New  Bisodol  Heartburn*  now  lets  you 
offer  them  a  remedy  truly  dedicated  to 
treating  the  problem. 


Its  special  long-lasting,  double-action 
EiSi  formula  offers  an  alginate  barrier  to  protect 
the  oesophagus  PLUS  2  powerful  antacids 
that  rapidly  neutralise  excess  acid. 

Independent  Research  Data  On  File 


I  With  a  great-tasting  cherry  flavour  and  eye-catching 
packaging,  it's  ideal  to  recommend  and  display. 

A  massive  £2  million  national  TV  launch  starts 
soon,  backed  by  in-store  leaflet  display  and 
promotional  support  -  so  order  New  Bisodol 
Heartburn  now,  before  your  customers  ask  for  it 
by  name. 

NEW  BISODOL  HEARTBURN 

It's  The  Name  To  Beat  The  Burn 


Whitehall  Laboratories  Limited,  Taplow.  Maidenhead.  Berkshire  SL6  UPH  WHITEHALL 

Telephone  0628  66901 1  *  Trade  Mark 


RODUCT  INFORMATION.  Presentation:  Bisodol  Heartburn  Tablets  Active  Ingredients:  Magaldrate  USP  400mg/tablel.  Algmic  Acid  Ph  Eur  200mg/tab!et,  Sodium  Bicarbonate  Ph  Eur  Omg/tablet  Indications:  B.sodoi  Heartburn  alleviates 
le  painlul  conditions  resulting  trom  gastric  retlux  It  is  indicated  in  heartburn,  including  heartburn  ot  pregnancy,  reflux  oesophagitis,  hiatus  hernia,  regurgitation  and  all  cases  ol  epigastric  distress  associated  with  gastric  reflux  Legal  Category:  GSL 
.an  be  used  during  the  last  6  months  ol  pregnancy  II  you  are  lakmg  other  medication  or  symptoms  persist,  consul!  your  Doctor 


Local  action  on 
community  care 


April  1993  brought  with  it  a 
burning  question  that,  in 
Stockport  at  least,  demanded 
an  answer:  "Community  care  — 
a  chore  or  unprecedented 
opportunity?" 

It  was  fairly  obvious  that  this 
new  legislation  was  definitely 
not  a  threat  to  the  traditional 
role  of  interpreting  and 
accurately  dispensing 
prescriptions.  Therefore,  in  a 
town  containing  65  community 
pharmacies  and  a  Royal 
Pharmaceutical  Society  branch 
with  just  under  500  pharmacists 
from  all  sectors  of  the 
profession  (in  Tameside  and 
Oldham  as  well  as  Stockport),  it 
became  clear  that  at  least  this 
was  an  opportunity  to  promote 
pharmacy. 

As  a  result,  a  first  meeting  of 
our  Community  Care 
Committee  was  convened  in 
April  1993.  The  Committee 
comprised  representatives  of 
the  Society,  the  Local 
Pharmaceutical  Committee, 
Family  Health  Services 
Authority  advisers,  the  district 
pharmaceutical  officer  for 
Oldham,  Stockport  and 
Tameside,  the  FHSA 
pharmaceutical  member  and 
the  CPPE  local  tutor. 

The  initial  session  involved  a 
brief  description  from  the 
individuals  concerned  of  their 
perceived  role  with  regard  to 
"community  care". 

It  was  accepted  that  the 
proverbial  bottom  line  could  be 
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Nearly  a  year  ago  the  Community  Care  Act 
introduced  a  fundamental  change  in  the  way 
social  services  and  the  primary  care  sector 
interact.  Pharmacists  in  Stockport  saw  this  as  an 
opportunity.  Robert  Hallworth,  chairman  of  the 
local  branch  of  the  Royal  Pharmaceutical  Society, 
reviews  progress  to  date  on  local  initiatives 


expressed  as  "cash  and  what 
pharmacists  are  prepared  to 
do".  To  obtain  funding,  seeds 
needed  to  be  sown  in 
anticipation  of  results  in  several 
years  time.  However,  certain 
local  agencies,  and  the  FHSA  in 
particular,  were  known  to  be  in 
favour  of  local  initiatives, 
properly  structured  and  backed 
by  logical  arguments. 

Taking  the 
initiative 

Initiatives  have  also  been 
developed  in  other  areas: 
•  Seamless  care 
In  order  to  provide  seamless 
healthcare  the  procedures  for 
admission  and  discharge  to  and 
from  hospital  were  identified  as 
requiring  improvement.  The 
check  lists  produced  by  the 
RPSGB  for  admission/discharge 
medication  details  have  been 
approved  by  the  hospital  drug 
and  therapeutic  committees 
and  the  LPC. 

A  hospital  pharmacy  evening 
at  Stockport  has  been  included 


in  the  Branch  programme, 
billed  as  a  joint  meeting  with 
the  LPC,  and  took  place  in 
December.  Community 
pharmacists  were  shown 
around  the  hospital  pharmacy 
in  small  groups  and  over 
seasonal  refreshments  matters 
of  mutual  concern  and  the 
checklist  were  discussed.  A 
similar  evening  was  organised 
at  Tameside  in  October. 

Incidentally,  other  Branch 
meetings  with  a  community 
care  flavour  featured  Society 
Council  member  Gillian 
Hawksworth,  who  spoke  in 
November  on  "Domiciliary 
Visiting".  This  month  has  seen  a 
joint  talk  by  Judith  Smith  (head 
of  nursing  care)  and  Shirley 
Williams  (head  of  adult  services, 
Stockport  Social  Services), 
reviewing  progress  on  the 
community  care  front  in 
Stockport. 

•  Discussion  with  purchasers 
and  inter-agency  committees  in 
Stockport,  Oldham  and 
Tameside 

The  district  pharmaceutical 


officer  has  taken  the 
opportunity  to  attend  strategy 
meetings  on  implementing 
community  care  to  discuss  the 
potential  for  input  and  support 
from  pharmacists  and  to 
establish  how  to  bid  for 
resources. 

Positive  results 

This  has  yielded  positive  results 
in  Oldham,  and  the  purchaser 
has  supplied  funding  for  the 
appointment  of  two  community 
care  pharmacists  for  two  or 
three  sessions  per  week  on  a 
temporary  contract. 

The  postholders  are  currently 
working  in  the  hospital  and 
community  and  are  looking 
into  the  concept  of  seamless 
care.  They  are  identifying  the 
pharmaceutical  needs  of  highly 
dependent  patients  prior  to 
discharge  from  hospital. 

No  additional  funding  has  yet 
been  received  in  the  other  two 
districts.  However,  progress  will 
continue  to  be  made  within 
existing  resources  where 
possible. 
•  Training 

Training  of  carers  has  been 
identified  as  an  important  area. 
A  discussion  document 
concerning  a  training 
programme  (including  syllabus 
and  full  costings  for  trainers 
and  venue)  has  been  submitted 
to  the  LPC  for  approval. 

The  document  was  produced 
by  myself,  wearing  my  hat  as 
the  CPPE  local  tutor,  and  Irene 
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lopkinson,  a  community 
iharmacist  with  experience  of 
raining  care  staff.  The 
iroposed  programme  involves 
'lements  of  the  CPPE's  "Take 
iood  Care  with  Medicines" 
lack  and  the  local  medicines 
lolicy  for  residential  homes. 

Following  approval  by 
tockport  LPC,  the  document 
las  been  submitted  to  the 
ocial  Services  Department  to 
eek  funding.  It  was  felt  that 
he  present  parlous  state  of 
iharmacists'  remuneration 
lemanded  an  attempt  to 
ibtain  funding  from  an 
ilternative  source,  ie 
lovernment  money  by  a 
lifferent  route! 

A  proposal  for  a  shorter 
raining  course  for  home  care 
issistants  (formerly  home  helps) 
las  also  been  submitted,  based 
ipon  an  upgrade  of  a 
iresentation  I  previously  gave 
o  local  community  groups  as 
Iranch  public  relations  officer, 
although  not  concerned  with 
idministering  drugs,  home  care 
issistants  have  an  important 
ole  in  assisting  compliance  and 
dentifying  iatrogenic 
ymptoms. 

'  Home  aids  and  services 

n  order  to  identify  the  types  of 
iving  aids  which  should  ideally 
ie  stocked  in  a  community 
iharmacy,  a  visit  to  the 
tockport  Disabled  Living 
ientre  was  arranged.  The 
Centre  has  a  permanent  display 
if  aids  and  services  for  disabled 
leople  of  all  ages  living  in  their 
iwn  home  or  other  domestic 
etting. 

It's  aim  is  to  provide  practical 


information  and  demonstrations 
to  all  professionals  involved  as 
well  as  to  the  public,  disabled 
and  their  families.  The  visit 
proved  very  enlightening.  Ms 
Sue  Gore,  director  of 
occupational  therapy,  is  now  in 
the  process  of  producing  a  basic 
list  of  recommended  products, 
and  also  a  more  comprehensive 
range,  for  local  community 
pharmacies. 

•  Community  dosage  systems 

Currently  a  number  of 
compliance  aids  —  Nomad  and 
the  like  —  are  being  filled  in 
the  community  in  Stockport  by 
district  nurses,  which  is  not 
consistent  with  UKCC  standards 
for  the  administration  of 
medicines. 

An  LPC  letter  to  all  local 
contractors  determined  that 
over  50  per  cent  would  be 
prepared  to  fill  a  controlled 
dosage  device  and  deliver  it  to 
the  patient,  with  a  proviso  that 
the  device  was  supplied  for 
them  (where  applicable). 

In  order  to  recognise  the 
additional  workload,  the 
district  pharmaceutical  officer 
has  approached  the  Local 
Medical  Committee  and  the 
FHSA  to  encourage  GPs  to  write 
seven-day  prescriptions  for  the 
relevant  patients.  The  FHSA 
medical  adviser  has  been 
supportive,  and  hopefully  the 
LMC  will  also  respond 
favourably  as  the  numbers 
involved  should  not  be  that 
significant  to  them. 

Carers'  fayre 

Promotion  of  the  role  of  the 
pharmacist  in  the  community 


was  promoted  through  a  stand 
which  was  manned  by  local 
Branch  members  at  a  two-day 
"Carers'  Fayre"  at  Stockport 
Town  Hall  last  July.  In  addition 
to  health  professionals  such  as 
pharmacists,  dentists  and  the 
local  health  promotion  unit, 
other  services  (eg  British  Gas) 
and  voluntary  bodies  were 
present  to  provide  advice, 
information  and  training  for 
carers. 

The  pharmacy  exhibit 
included  items  provided  by  the 
National  Pharmaceutical 
Association  and  RPSGB 
illustrating  the  work  of  the 
pharmacist  as  well  as  locally 
produced  exhibits  featuring 
minor  ailments  (such  as 
constipation)  and  the 
pharmacist's  role  in  asthma 
therapy. 

DSS  liaison 

A  meeting  finally  took  place 
between  Bob  Lewis  (director  of 
Social  Services),  Matthew 
Dieppe  (head  of  policy  and 
development,  Social  Services), 
David  Riach  (LPC  chairman)  and 
Pat  Barnard  (RPSGB  Branch 
vice-chairman)  preceded  by  a 
visit  to  a  local  pharmacy. 

The  initial  meeting  was 
designed  to  open  up  lines  of 
communication  and  provide  an 
opportunity  to  respond  to 
issues  raised  by  arranging 
further  meetings  to  develop  the 
ideas  generated. 

The  Social  Services  team  was 
provided  with  several  items 
concerning  community  care, 
produced  by  the  Society,  PSNC 
and  the  NPA,  before  the 


meeting  to  provide  them  with 
background  information  and  to 
emphasise  that  local  initiatives 
and  ideas  had  official  national 
backing  and  were  not  just  local 
whims! 

The  pharmacy  visit  proved 
enlightening  for  our  guests: 
issues  raised  included  quality  of 
generic  medicines,  monitored 
dosage  systems,  large  print  and 
braille  labels  and  patient 
medication  records.  Over  lunch 
the  proposal  for  training  was 
formally  presented  together 
with  copies  of  "Take  Good  Care 
with  Medicines"  and  the  NPA's 
"Medicines  for  the  Elderly" 
pack  which  were  taken  away 
for  perusal. 

It  was  also  explained  that  we 
wished  to  target  our  approach 
to  certain  agencies  such  as  the 
Social  Services  Department  in 
order  that  implementation  of 
initiatives  was  not  delayed  by 
being  shunted  between 
purchasing  bodies,  of  which 
Social  Services  is  just  one 
example. 

We  also  stressed  that  it  was 
important  that  Social  Services 
should  inform  us  of  their  needs 
so  that  pharmacists  could 
attempt  to  tailor  their  services 
appropriately.  The  Social 
Services  have  asked  for  an 
agenda  to  be  set  for  the  first 
meeting  between  themselves 
and  the  Community  Care 
Committee. 

The  conclusion  to  be  drawn 
from  our  efforts  so  far  is  that 
the  evolutionary  approach  is 
working  and  the  initiatives 
taken  will  ultimately  benefit 
the  patient  and  profession. 


■ 


Simple  constipation  and  other  simple 
bowel  irregularities  are  such  a  routine  part  of 
your  workload,  you  need  a  treatment  you 
can  turn  to  regularly  and  routinely. 

Turn  to  Fybogel  Orange,  routinely. 

Fybogel  Pharmacy  Prescribing  Information  Indications:  Conditions 
requiring  a  high-fibre  regimen,  eg  relief  of  constipation  and  maintenance  of 
regularity.  Dosage  and  Administration:  (To  be  taken  in  water)  Adults 
and  children  over  12.  One  sachet  morning  and  evening.  Children  6-12 
years:  Half  to  one  level  5ml  spoonful  depending  on  age  and  size,  morning 
and  evening.  Children  under  6  years:  To  be  taken  only  on  medical  advice. 
Contra-indications,  Warning,  etc.:  Fybogel  is  contra-indicated  in  cases 
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FVbogel  Orange 

%l  IsDaahula  Husk  BP 


Ispaghula  Husk  BP 

Regular  as  clockwork 

(J^)  Reckitt  &  Colman  Products  Limited 

of  intestinal  obstruction  and  colonic  atony.  Each  sachet  contains  3.5g 
Ispaghula  husk  BP  and  also  contains  aspartame  Legal  Category:  GSL. 
RSP  Price:  At  Jan  '93  10  Sachets  £1.25  PL  No.;  Fybogel  0044/0041. 
Fybogel  Orange  0(144/1  >( >6H.  Reckitt  &  Colman  Products  Ltd,  Hull.  HU« 
7DS,  from  whom  turther  information  is  available.  Fybogel,  Fybogel 
Orange,  and  the  sword  and  circle  are  trademarks  of  Reckitt  &  Colman 
Products  Ltd.  Date  of  preparation:  1  3/(17/ l'W 
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sinessnews 


SB  sales  up  18pc, 
profits  up  1 2pc 


SB  announced  an  18  per  cent 
increase  in  sales  to  £6.16  billion, 
generating  pre-tax  profits  of 
£1.22bn,  up  12  per  cent. 

Pharmaceuticals  accounted  for 
56  per  cent  of  sales,  while 
consumer  healthcare  turnover 
made  up  21  per  cent. 

Although  pharmaceuticals 
brought  in  most  revenue,  growth 
was  slower  in  this  category  than 
in  any  other.  Turnover  reached 
£3.48bn,  up  21  per  cent,  while 
trading  profit  was  £825m.  UK 


pharmaceutical  sales  moved  up  9 
per  cent. 

Like  Glaxo,  SB's  anti-ulcer 
product  was  hit  by  Astra's  Losec. 
Tagamet  sales  dropped  6  per  cent 
to  £673m.  But  sales  of  SB's 
biggest  selling  drug  Augmentin 
shot  up  17  per  cent  to  £760m, 
with  strong  growth  in  Europe. 

Consumer  healthcare  brought 
in  £1.33bn,  up  22  per  cent  on  last 
year.  But  sales  from  continuing 
operations  rose  12  per  cent. 

Over-the-counter  medicines 
made  up  the  bulk  of  turnover  in 
this  sector  at  £625m,  up  16  per 
cent.  Oral  healthcare  sales  were 
£367m,  up  15  per  cent,  making 
SB  the  number  two  player  in  the 
European  oral  hygiene  market. 


Nutritional  healthcare  sales  rose 
4  per  cent,  with  Ribena  turnover 
up  4  per  cent  and  Lucozade  up  8 
per  cent. 

Last  year  was  a  busy  one  in 
terms  of  disposals,  with  the  sale  of 
the  personal  care  brands  bringing 
in  £123m  profit  and  the  sale  of 
the  haircare  sector  generating 
profits  of  £37m.  But  this  total  of 
£160  million  was  almost  wiped 
out  by  costs  of  restructuring  their 
continuing  business. 
•  Jan  Leschly,  chairman  of 
worldwide  pharmaceuticals,  will 
be  taking  over  as  SB  chief 
executive  at  the  end  of  April. 

His  predecessor,  Bob  Bauman, 
moves  to  British  Aerospace  as 
chairman. 


Jan  Leschly,  new  chief  executive 


Bioglan  buy  Swedish  firm 


Bioglan,  the  Hertfordshire-based 
ethical  pharmaceutical  company, 
are  looking  to  Sweden  to  source 
drugs  for  the  UK. 

They  have  bought  the  assets 
and  on-going  business  of  Hydro 
Pharma,  part  of  Norsk  Hydro.  The 
assets  have  been  transferred  into 
a  100  per  cent  owned  subsidiary 
based  in  Malmo,  Bioglan  AB. 

The  subsidiary  will  focus  on 
the  production  and  marketing  of 
patented  dermatological  products 
made  by  lipid  crystal  technology, 
which  they  hope  to  market 
throughout  Europe  and  the  US. 


The  first  two  products  to  hit 
the  UK  market  will  not  be 
available  until  the  latter  half  of 
1995,  says  Bioglan's  commercial 
director  Don  Gill. 

Micanol  is  a  treatment  for 
psoriasis  containing  dithranol 
which  does  not  leave  permanent 
stains;  and  LHP  contains  a  longer 
acting  hydrogen  peroxide 
treatment  for  skin  infections.  It  is 
in  cream  form  at  the  moment  but 
the  company  is  looking  at 
reformulation  into  sprays. 

Bioglan  has  a  generic  tablet 
production  facility  in  Dublin. 


Sandoz  ordering 

Sandoz  Pharmaceuticals  UK's 
manufacturing  site  based  in 
Horsforth,  Leeds,  will  be 
changing  its  telephone  number 
to  0532  593433  for  placing 
orders  or  0532  593400  for 
general  enquiries  from  February 
28.  All  other  numbers  are 
unchanged. 

Retailing  up 

The  retail  price  index  for 
chemists'  goods  went  up  3  per 
cent  over  the  last  12  months 
according  to  the  Central 
Statistical  Office's  figures.  The 
British  Retail  Consortium's 
analysis  of  the  same  figures 
show  that  healthcare  products, 
cosmetics  and  fragrances 
maintained  good  sales. 

Intercare  buy 

The  Intercare  Group  have  bought 
the  remaining  25  per  cent  of 
Montis    Medical    the  Dutch 
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mobility  products  manufacturer. 
They  have  also  raised  £1.75 
million  before  expenses  by 
issuing  1,252,800  ordinary 
shares  at  140p  a  share  to 
institutional  investors. 

Yorkshire  alliance 

The  Yorkshire  Pharmaceutical 
Alliance  say  they  have  over  230 
shops  in  the  area  that  would  be 
prepared  to  use  them  as  a  new 
wholesaler.  The  Alliance  say 
they  will  be  calling  a  meeting  to 
discuss  any  further  plans 
shortly. 

L'Oreal's  sales  grow 

L'Oreal's  consolidated  turnover 
came  to  FFr40.16  billion  last 
year,  up  6.9  per  cent  on  1992. 
Consolidated  sales  from  cosmetics 
rose  7.3  per  cent  and  from 
Synthelabo  by  6.8  per  cent. 
Group  profit  had  not  been 
determined  as  C&D  went  to 
Press  but  it  was  expected  to 


have  grown  "significantly  more 
than  turnover". 

Small  businesses 

The  Small  Business  Act  1 994  will 
ensure  that  the  Secretary  of 
State  explains  his  policy  for 
small  businesses  every  year.  This 
includes  businesses  in  Northern 
Ireland. 

Original  Additions 

Original  Additions  have  bought 
the  Vale  of  Health  range  of 
organic  products,  whose  active 
ingredients  are  plant  derived 
and  biodegradable.  The 
products  are  approved  by  the 
Vegetarian  Society,  says  the 
company. 

Safe  posting 

Lederle  Laboratories  would  like 
to  remind  pharmacists  returning 
drugs  to  do  so  in  a  secure 
package  marked  "hazardous 
drugs". 


Kodak  home 
in  on 
pharmacy 


Sales  director  Neil  Murphy 


Kodak  are  strengthening  their 
links  with  pharmacy  by  setting  up 
a  dedicated  department  within 
the  consumer  imaging  division. 

This  will  devise  promotions, 
offer  display  stands  and  provide 
market  information  tailor-made 
for  the  sector. 

Heading  up  the  department  is 
sales  director  Neil  Murphy  who 
was  previously  national  sales 
manager  of  the  chemical  and 
medical  division  of  Crookes. 

Working  alongside  him  are 
Rob  Shardlow  as  national  account 
manager,  responsible  for  major 
pharmacy  multiples;  Ros  Munday, 
national  account  manager, 
pharmacy  wholesalers;  and  Hilary 
Bowen,  trade  marketing  manager. 

Boots  lose 

bid  at 
Heathrow 

Boots  have  lost  the  chance  to  run 
Heathrow  terminal  one's  only 
pharmacy  to  Alpha  Retail 
Trading,  a  specialist  in  the  airport 
retailing  market. 

The  newly  re-opened  pharmacy 
trades  as  the  Drugstore,  is  open 
for  longer  and  offers  a  wider 
range  of  goods  tailored  to  the 
traveller  than  before.  It  also  has 
an  enlarged  healthcare  section. 

Alpha  Retail  Trading  has  been 
running  the  site  for  the  last  ten 
years,  originally  as  a  gift  shop 
with  an  in-store  pharmacy.  But  it 
was  converted  into  a  129.6  sq  m 
pharmacy  three  years  ago. 

The  site  came  up  for  re-tender 
in  September  1993,  with  Alpha 
winning  the  bid. 

Alpha  Retail  Trading  also 
operate  Drugstores  at  Heathrow 
terminal  three,  Belfast,  Edinburgh, 
Birmingham,  Stanstead,  Gatwick 
South  and  Manchester  airports. 
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The  cold  remedy  market  can  be  dog  eat  dog 


MU-CRON 


(Guess  who's  got 


Dt  a  big  bite.) 


the  £20  million  oral  decongestant  market,  Mu-Cron 
looking  pretty  fierce.  Last  winter,  sales  increased 
31%.  It's  not  surprising.  In  just  one  tablet,  Mu-Cron 
let  off  the  leash.  It  helps  clear  catarrh  and 
blocks  nasal  congestion  fast,  while  paracetamol 
leves  the  pain.  Which  means  there's  no  danger 


of  congestion  on  your  shelves  either.  Thanks  to 
continued  TV  advertising  support,  sales  of  Mu-Cron 
are  positively  bounding  along.  And  another  winter 
TV  spend  of  £750,000  should  have  the  compet- 
ition's hackles  rising.  So  make  sure  you're  part  of  our 
sales  success  in  1994.  They  can't  muzzle  Mu-Cron. 


URTKER  INFORMATION  ON  MU-CRON   PLEASE  TELEPHONE  ZYJlA  HEALTHCARE  ON  0)06  741800  AND  ASK  fOR  SALES  SERVICES  'MU-CRON'  IS  A  REGISTERED  TRADEMARK 


TA 


3  1YHA  HE ALIHCARE  \\  PART  Of  THE  C 1 6 A  GROUP  I9II6I0 

NTATION  Each  tablet  contains  SOOmg  Paracetamol  BP  and  2!>mg  Phenylpropanolamine  Hydrochloride  BP  Uses:  For  the  reliel  of  sinus  pain,  nasal  congestion  and  catarrh  for  the  symptomatic  relief  of  influenza,  feverishness  and  feverish  colds  Dosage  and  Administration 
and  children  over  12  yean  One  tablet  up  to  four  times  daily,  allowing  four  hours  between  doses.  The  maximum  daily  dose  is  four  tablets.  Contra-indications,  Warnings,  etc  Contra-mdications:  Severe  heart  disease,  hyperthyroidism,  diabetes,  high  fever.  Patients  with 
ension  or  receiving  anti-hypertensive  medication  Use  during,  or  within  2  weeks  of  stopping,  therapy  with  Monoamine  Oxidase  Inhibitors.  Concomitant  treatment  with  sympathomimetic  agents.  Precautions:  Caution  in  patients  with  angle  closure  glaucoma,  prostate 
ement.  during  pregnancy  or  those  receiving  continual  prescribed  medication.  Legal  Category  P  Product  Licence  No  000 1 /0 1 10  Distributed  by.  Zyma  Healthcare.  Holmwood  RH5  4NU  Retail  Price  I2's  £2  02,  30  s  £3.39  Date  of  Preparation,  December  1993 


Norton  win 
terfenadine 


Norton  Healthcare  have  won 
their  second  patent  dispute  in  as 
many  weeks,  this  time  over  the 
antihistamine  terfenadine. 

The  Court  of  Appeal  judged 
that  Norton  was  not  infringing 
the  second  of  two  patents  held  by 
Merrell  Dow  Pharmaceuticals 
when  selling  tablet  versions  of 
the  drug. 

The  case  concerned  an  acid 
metabolite  of  terfenadine,  which 
was  subsequently  found  to  be  the 
active  agent,  and  not  terfenadine 
itself.  This  was  covered  by  Merrell 
Dow's  second  patent  granted  in 
1983.  Merrell  Dow  claimed  that 
Norton  was  infringing  this  patent 
by  selling  their  own  terfenadine, 
as  they  were  providing  the  means 
of  producing  the  metabolite. 
They  classified  this  as 
"contributory"  infringement 
under  Section  60(2)  of  the  1977 
Patents  Act. 

But  the  courts  found  that 
Merrell  Dow's  original  1972 
patent,  covering  the  drug,  and 
the  second,  covering  the 
metabolite,  were  broadly  speaking 
duplicates. 

The  Court  also  recommended 
that  Merrell  Dow's  second  patent 
be  amended  or  revoked  so  that  it 
would  not  apply  to  the  terfen- 
adine metabolite  when  produced 
by  the  human  body. 

It  would  still  be  valid  if  the 
metabolite  was  produced  syn- 
thetically. But  this  has  prompted 
the  US  company  to  appeal  to  the 
House  of  Lords. 

A  spokeswoman  from  Norton's 
lawyers  Roiter  Zucker  says  that  if 
Merrell  Dow  had  won  the  appeal, 
only  Merrell  Dow  could  have  used 
terfenadine  as  an  anti-histamine 
for  28  years. 

•  Norton  Healthcare  won  a  High 
Court  patent  case  over  nifedipine 
capsules  earlier  this  month  (C&D 
February  12,  p264). 

They  were  in  dispute  with 
Bayer  over  the  glycerol  content  of 
the  drug  in  an  action  that  had 
lasted  over  five  years. 

Europe  split 
over  OTC 

Some  60  per  cent  of  European 
pharmaceutical  companies  are 
developing  the  OTC  side  of  their 
business.  But  the  remaining  40 
per  cent  are  highly  resistant  to 
change. 

These  are  the  major  findings  of 
an  800-page  report,  which 
predicts  a  market  shake-out 
affecting  about  130  companies. 

Further  details  of  Self- 
Medication  in  Europe  —  a 
Strategic  Orientation  Towards 
the  New  Millennium  from  James 
Dudley  Management.  Tel:  0494 
525385. 
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Glaxo  interim 
sales  top  £2.8bn 


Glaxo's  sales  for  the  last  half  of 
the  year  went  up  22  per  cent  to 
£2.8  billion,  all  of  that  due  to 
volume  growth  and  exchange 
rates  rather  than  price  rises. 

This  generated  pre-tax  profits 
of  just  over£l  billion  for  the  first 
time. 

Despite  difficulties  in  several 
markets,  Glaxo's  best  seller 
Zantac  grew  5  per  cent  (at 
constant  exchange  rates)  selling 
£1.2bn-worth. 

Growth  for  this  anti-ulcerant 
was  fuelled  by  strong  US  sales 
which  now  account  for  60  per 
cent  of  Zantac  turnover. 

But  the  5  per  cent  growth  rate 
masked  poor  sales  in  Europe, 
which  slid  7  per  cent  in  the  latter 
half  of  the  year.  UK  Zantac  sales, 
for  example  dropped  9  per  cent 
because  of  parallel  imports  and 
price  reductions. 

German  and  Italian  markets 
were  particularly  badly  hit 
because  of  healthcare  reforms, 
with  sales  down  21  per  cent  and  6 
per  cent  respectively. 

Zantac's  future  does  not  look 


any  brigher.  What  with  the  threat 
of  therapeutic  substitution  in  the 
US;  the  implication  of  H.  pylori \r\ 
peptic  acid  diseases;  competition 
from  Astra's  Losec;  and  pricing 
pressures,  analysts  are  wondering 
how  long  Zantac's  growth  will 
continue. 

To  boost  sales,  Glaxo  are 
seeking  approval  in  a  number  of 
new  areas.  More  over-the- 
counter  launches,  indications  for 
non-steroidal  induced  ulcers,  a 
gel  formulation  and  an 
effervescent  dose  are  some  of 
their  plans. 

After  anti-ulcerants,  respir- 
atory drugs  were  Glaxo's  next 
best  selling  therapeutic  category, 
with  22  per  cent  of  total  sales. 
Ventolin  sales  grew  14  per  cent 
but  its  market  share  dropped 
slightly  because  of  their  newer 
drug  Serevent  stealing  sales. 

Imigran  did  particularly  well  in 
the  UK,  with  sales  up  50  per  cent. 
But  Zofran  sales  slackened  6  per 
cent  in  Europe,  because  of  lower 
dosages,  price  cuts  and  increased 
competition. 


Unilever  cut 
7,500  jobs 

Unilever  announced  7,500  job 
losses  this  week  as  part  of  a 
restructuring  programme 
encompassing  20  countries 
across  Europe  and  North 
America. 

The  losses  will  be  achieved 
within  three  years  through 
wastage,  retirement,  relocation 
and  redundancy.  It  is  hoped  that 
this  will  save  £240  million  a  year. 

Announcing  the  company's 
1993  preliminary  results,  it  was 
revealed  that  pre-tax  profit 
increased  by  1 1  per  cent  to  £2.34 
billion  before  exceptional  charges 
of  £490m  for  the  restructuring 
operation. 

Turnover  increased  by  13  per 
cent  to  £27.86bn.  This  was  led  by 
strong  performances  in  the 
dental,  skin  care  and  prestige 
categories,  says  chairman  Sir 
Michael  Perry.  "Our  mass  market 
skin  care  and  dental  categories 
increased  volumes  and  profit  and 
personal  washes  made  good 
progress  in  the  face  of  increased 
competition,"  he  says. 

Some  24  businesses  were 
acquired  by  the  company  in  1993 
at  a  cost  of  £590m,  as  well  as  a 
majority  stake  in  China's  largest 
toothpaste  business. 


Shardan  bag  three  more  brands 


Shardan,  the  cosmetics  and 
toiletries  bag  division  of  Kitty 
Little,  have  bought  three  brands 
from  Addis.  Jemma,  Addette  and 


R-P  bids  for 

French 
distributor 

Rhone-Poulenc  have  made  a 
friendly  bid  for  a  French  drug 
distributor  who  already  delivers 
two  of  their  products  to  retail 
pharmacies. 

Cooperation  Pharmaceutique 
Franchise,  or  Cooper  as  they  are 
better  known,  already  distribute 
Rhone-Poulenc  Rorer's  Doliprane 
and  Pasteur  Merieux  Serums  et 
Vaccins'  Vaxigrip  in  France.  As 
part  of  the  deal,  Cooper 
shareholders  will  have  the  option 
of  selling  their  shares  or 
exchanging  them  for  R-P  ones. 
For  every  Cooper  share,  R-P  are 
offering  FFr2,400  or  18  of  their 
own  shares. 

This  move  marks  the  latest  in 
link-ups  between  pharmaceutical 
companies  and  distributors,  the 
most  publicised  being  the  Merck- 
Medco  link  in  the  US. 
•  R-P's  health  division  saw  sales 
rise  10.6  per  cent  last  year,  with 
operating  income  up  14.8  per 
cent  over  the  same  period.  Group 
sales  rose  only  1.4  per  cent,  with 
operating  income  dropping  12.8 
per  cent. 


Panache  are  transferring,  with 
stocks  and  machinery  set  to 
follow. 

Shardan  will  now  be  known  as 
K.L.  Beauty  Bags  and  will  be 
headed  up  by  Bryan  Stonehouse, 
who  joins  from  Addis.  He  brings 
over  30  years  of  experience  in  the 
textile  gifts  market  with  him. 

A  separate  sales  force  has  been 
set  up  to  represent  the  new 
brands,  while  the  Kitty  Little 
sales  team  will  carry  on 
representing  Shardan,  Sophie 
and  Gavin  brands. 

Centralised  order  processing 
and  customer  services  are  already 
in  place  at  Kitty  Little's  site  in 
Stoke-on-Trent  while  design, 
development  and  production  will 
remain  in  Portsmouth. 


Bryan  Stonehouse 


Visitors  from  Sweden's  largest  pharmaceutical  wholesaler  Kronans 
Droghandel  see  how  AAH  Pharmaceuticals'  site  in  Romford  does  business. 
They  were  particularly  interested  in  AAH's  automated  warehouse  and 
computerised  ordering  system 
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PRIODERM 


malathion  0.5%  w/v 


ARYLDERn 

carbaryl  0.5%  w/v 


phenothrin  0.2%  w/v 


JBREVIATED  PRESCRIBING  INFORMATION  CARYLDERM  ®  Lotion,  FULL  MARKS  ®  Lotion  and  PRIODERM  ®  Lotion  Indications:  CARYLDERM  Lotion,  FULL  MARKS  Lotion  and 
IODERM  Lotion:  Treatment  of  head  lice  infestation.  Active  ingredients:  CARYLDERM  Lotion:  carbaryl  0.5%  w/v.  PRIODERM  Lotion:  malathion  0.5%  w/v.  FULL  MARKS  Lotion:  phenothrin  0.2%  w/v. 
>sage  and  administration:  Sprinkle  onto  dry  hair  and  rub  gently  into  the  scalp  until  all  the  hair  and  scalp  are  thoroughly  moistened.  Allow  the  hair  to  dry  naturally  and  leave  for  at  least  2  hours.  Shampoo 
:  hair  as  normal.  Rinse  and  comb  whilst  wet  to  remove  dead  lice  and  eggs  Contra-indications,  warnings,  etc:  Not  to  be  used  on  infants  under  6  months  of  age  except  on  medical  advice.  Avoid  contact 
:h  the  eyes.  Skin  irritation  can  occur.  These  treatments  may  affect  permed,  coloured  or  bleached  hair.  Do  not  use  these  products  if  you  are  sensitive  to  any  of  the  active  ingredients.  CARYLDERM  Lotion, 
LL  MARKS  Lotion  and  PRIODERM  Lotion  contain  isopropyl  alcohol  which  may  exacerbate  asthma  or  eczema.  As  they  are  also  flammable,  apply  and  dry  the  hair  with  care  and  do  not  use  artificial  heat, 
ices:  CARYLDERM  Lotion.  FULL  MARKS  Lotion  and  PRIODERM  Lotion:  55  ml,  £  1 .595  (R)  £2.80.  1 60  ml:  £2.845  (R)  £4  99.  Product  licence  numbers:  CARYLDERM  Lotion  PL  0337/0038,  FULL  MARKS 
tion  PL  0337/0153.  PRIODERM  Lotion  PL  0I99/5002R.  Product  licence  holders:  Napp  Laboratories  Ltd.,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW.  UK  (CARVLDERM  Lotion, 
!LL  MARKS  Lotion).  Priory  Laboratories  Ltd.,  (Member  of  Napp  Pharmaceutical  Group),  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW  UK.  (PRIODERM  Lotion  only) 
ite  of  Preparation:  December,  1993. 

rther  information  is  available  On  request  from:  Napp  Consumer  Products  Division,  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW 
The  NAPP  device,  FULL  MARKS.  PRIODERM  and  CARYLDERM  are  Registered  Trade  Marks.  ©  Napp  Laboratories  Limited,  1 993.   Date  of  preparation:  December,  1 993 
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APPOINTMENTS 


PHARMACY 
MANAGERS 

Capable  of  developing  a  community  Pharmacy  which 
genuinely  cares  for  the  needs  of  its  patients,  you  will 
need  a  professional  attitude,  excellent  communication 
skills,  and  a  commitment  to  providing  a  quality 
service. 

As  well  as  an  excellent  salary  we  offer:- 


Continued  Education  Programme 
Unrivalled  Promotion  Prospects 
Profit  Related  Bonus  Scheme 
Lovalty  Bonus 
RPSGB  Fees  Paid 
20%  Staff  Discount 
Share  Option  Scheme 
Free  Private  Healthcare 
Four  Weeks  Paid  Holiday 


•  SURREY 

•  WILTSHIRE 

•  WEST  MIDLANDS 

•  SPALDING 

•  YORKSHIRE 

•  JERSEY  (RELIEF) 


CONTACT 


Mrs  Sandra  Williams, 
The  Pharmacist  Recruitment  Officer, 
Lloyds  Chemist  Pic,  Manor  House,  Manor  Road, 
Mancetter,  Atherstone,  Warwickshire  CV9  1QY. 
Telephone:  Pharmacist  Recruitment  Hodine: 
0827  713990 


CHEMISTS 


to  your  local 


•  Cambridge  •  Cardiff  •  Eastbourne 
Chiddingfold  •  Swansea  •  Hampton 


•  Liverpool 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real  impact 
on  local  community  healthcare. 

Experienced  or  newly  qualified  (full  training 
will  be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled 
with  the  communication  skills  and 
management  qualities  to  actively  market  a 
wide  range  of  medicines,  healthcare  and 
leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a 
highly  professional  company,  modern  well 
equipped  and  efficient  facilities,  flexible 
working  hours  and  a  highly  competitive 
salary  and  benefits  package.  This  will 
include;  PPP  membership,  pension  scheme 
with  life  assurance  and  generous  staff 
discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharmS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove,  o 
Feltham,  Middlesex  TW14  9BD.  1 

< 

UniChem  ~ 
A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES 


PHARMACIST 

required  to  manage  busy 
pharmacy  in 
IRISH  MIDLANDS 

Attractive  remuneration 
package.  Five  day  week. 
Accommodation  available  if 
required. 

Contact:  Patricia  Conlan 

Tel: 

010  353  1  662  1499 


WIGTOWN/SW  SCOTLAND 
Pharmacist 
Manager 

A  Pharmacist  Manager  is 
required  for  essential  pharmacy 
in  rural  community. 

Salary  by  negotiation. 

Please  contact: 
Barry  Cunningham 

Old  Manse, 
Sorbie  DG8  8EN 
Tel:  0988  500  217  (daytime) 


QUALIFIED 
DISPENSER 

Part-time 
( Wednesday-Friday) 

Hours  8.30-12.30  and 
2.30-6.00  pm 
Four  partner  rural 

practice. 
Attractive  salary 

Tel:  DUNMOW 
0371  872  121 


IRELAND 

Pharmacist  Required 

Monday-Friday 
(Half  day  Thursday) 

Attractive  salary, 
minimum  paperwork. 

BUNDORAN 
CO.  DONEGAL 

Apply  to:  The  Manager, 
Pharmacy,  Belleek, 
Co.  Fermanagh 


APPOINTMENTS 


FINANCIAL 


AREA  SALES  MANAGER 

This  is  an  exciting  opportunity  to  join  a  healthcare 
company  that  has  shown  the  fastest  growth  in  the 
contact  lens  industry  in  the  UK  &  Europe. 

We  are  looking  for  a  sales  professional  to  be  responsible 
for  a  territory  incorporating  the  West  Country  and  the 
M3/M4  corridor. 

An  excellent  salary  package  is  on  offer  including 
performance  related  bonus,  Company  car,  pension  and 
private  health  scheme. 

Apply  in  confidence  with  CVto  Ian  McDermott,  Aspect 
Vision  Care  Ltd,  Northbridge  Road,  Berkhamsted,  Herts. 
HP4  1EH. 


VISION  CARE 


BUSINESS  FOR  SALE 


Finance 

Numark  has  negotiated 
competitive  terms  from  British 
Joint  Slock  Hanks,  to  provide 

finance  to  independent 
pharmacists' for  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  lies. 

II  you  would  like  an  application  form,  which  includes  full 
details  oj  ike  scheme,  please  contact 

Retail  Sennces  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 


T< 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 

MANCHESTER 


■ 


Family  Pharmacy  occuping  prominent  position  opposite  surgery  on  main 
arterial  road  in  densely  populated  suburb.  T/O  FYE  3 1st  JAN  94  £236,000. 
GP  27.4%.  Adjusted  net  profit  to  owner  MRPharmS  over  £40,000.  NHS 
items  2,700  per  month  (rising).  Property  with  2-bed-former  L.Accom  for 
sale  freehold  at  £40,000  or  will  lease  at  only  £3,250pa.  Offers  invited  around 
£82,500  for  GW/Fix  plus  SAV. 


FORTROSE  ROSS-SHIRE 

Situated  in  the  Black  Isle,  Ross-shire,  this  unopposed  pharmacy  business  with 
a  turnover  of  £500,000+  (GP  23.5%),  NHS  average  3,500  per  month,  stock 
approximately  £40,000.  Owner's  flat  attached  comprising  lounge,  dining 
room,  kitchen,  4  bedrooms,  bathroom  and  toilet.  Excellent  opportunity  to 
acquire  thriving  business  still  capable  of  further  expansion  in  an  area  of 
Scotland  renowned  for  magnificent  countryside  and  excellent  leisure 
opportunities. 

Further  enquiries  to: 
GRIGOR  &  YOUNG 
Solicitors  &  Estate  Agents, 
I  North  Street,  Elgin  IV30  ILIA 
Tel:  0343  544077.  Fax:  0343  548523 


BUSINESS  WANTED 


SELLING  YOUR  PHARMACY? 

Lloyds  Chemists  pay  the  best  prices  for  pharmacies 
nationwide.  Confidential  negotiations  and  prompt 
settlements  assured.  Telephone  Dick  Turner  on 
(0827) 260011  or (0455)  846684  evenings. 

LLOYDS  CHEMISTS  PLC 
Britannia  House,  Centurion  Park, 
Tamworth,  Staffordshire  B77  5TZ 


w  A  I  BROOK 


PLANNING  CAPITAL  EXPENDITURE? 

Whether  its  Shopfittings,  Shopfronts,  Photographic  Processing 
equipment  or  a  new  Computer  System,  we  can  give  you  a 
competitive  tax-efficient  lease  deal,  a  low  downpayment  and  up 
to  5  years  to  pay. 

Phone  PHARMACY  FINANCE  on 

081  940  9827 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE 

OUR  BUSINESS  , 

Place  your  locum  problem  in  the  1 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EDINBURGH 

031-2290900 


NEWCASTLE 
091-233  0506 


MANCHESTER 
061-753  4013  ' 


SHEFFIELD 

0742-699  937 


CARDIFF 

0222  54917 


BIRMINGHAM 

021-2330233 


EXETER 
0392422244 


LONDON 

0892-515  963 


MARKETING  CONSULTANTS 


PRODUCTS  AND  SERVICES 


PHARMACY  MARKETING  SERVICES 

CONSUL  TANCY 

Have  an  individual  confidential  and  independent  assessment  of  your  business. 
You  will  receive  a  report  on  its  current  operation  with  recommendations  for 
improved  image  sales  and  profit. 

•  USE  OF  SPACE 

•  PRODUCTIVITIES 

•  PRODUCT  GROUP  SELECTION 

•  MERCHANDISING 

•  TRAINING 
PROPOSED  DEVELOPMENT  PLANS  AND  REFITS 
(Don't  proceed  without  our  independent  opinion) 

Ian  D  Glass  MRPharmS,  Pharmacy  Marketing  Services 
6  Southdown  Terrace,  Steyning,  West  Sussex  BN44  3YJ 
Tel:  0903  814810  Fax:  0903  81 221 1 


PHARMACY  COMPUTER  SYSTEMS 


PACE  (Seta 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 


•  Faster  •  Simpler 

:.'  Guaranteed  Security  •  Free  Credit 

o  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
'  1  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
s/  v.omford  New  Road,  Altrincham  WA14  1EB 


Simple  Software 


THE  ONLY  PRESCRIPTION 
FOR  PMR! 

THE  ULTIMATE  FULL  COLOUR  486  BASED 
PMR  SYSTEM  THAT  SAVES  YOU  TIME  AND 
MAKES  MONEY  FROM  ENDORSEMENTS. 

Standard  Features  include: 

•  Maximised  Remuneration  from  Printed  Endorsements.  • 
•Every  UK  Drug  Tariff.  •  Monitored  Dosage  •  Live  Stock 
Control.  •  Ordering  to  all  major  suppliers.  •  4  hour  on-site 
support  contract. 

TOMORROWS  SOLUTION . . .  TODAY! 


Simple 

Software 


Please  telephone  for  a 

demonstration  -  Simple  Software 
Summit  House,  Unit  4,  Summit  Crescent, 
Smethwick,  Warley, 
West  Midlands  B66  1BN. 
Telephone:  021  500  2200 


John  Richardson  Computers  Ltd 


I  fj  15 1     dS)  EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-ol-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-fast  sales  for  ANY  product 

*  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  tor  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  F^REEPOST,  PR5  6BR 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 
Special  low  prewiuws    ^  Pmtcctcd  No  (:iaims  disooul| 

for  ^af,inaC»'       ♦  f  ree  24  hour  Icfril  advisor 

1  i        i      ->-../  i-  service 

♦  liiiincilKitc  J.V'n  discount 

♦  Domiciliary  and  residential  ♦  l'»'"suicd  loss  recovery 
home  visits  PIT'S  Oxygen  ♦  Company  cars,  fleets  and 
and  Prescription  delivery  pharmacy  delivery  \ans  also 
automatically  covered  covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


For  an  immediate  quotation  on  vour  car  insurance 

m  0245  492949  B: 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  for  ^  1  S*J  per  annum 
♦  Business  &  Contents  Insurance  ♦  Locum  P.I.  Insurance 

88  021  236  0031 


P      \\    /  A 

Working  For  Pharmacy 


1"he  Pharmacy  Insurance  Agency 


PART  OF  Till.  PROVINCIAL  PHARMACY  SKRVICIX  (IROl'P 


J.  Smethurst  and  Son  (Bolton)  Ltd 

(Est.  1919) 

Security  Box  Manufacturers 

CONTROLLED  DRUGS  CABINETS 
DIRECT  FROM  MAKERS 

For  details:  TEL:  0204  27630  FAX:  382279 


Three  Items  For  A  Total  Cure! 


com/mo  ltd 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droirwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


PROMOtEO 
CHECKOUT 
PILLS  S 
OBSERVE 


STOCKTAKERS 


i 


Frankland  &  Co. 


219  Harrison  Road.  Belgrave,  Leicester.  LE4  6QN 
Telephone:  (0533)  665299    Facsimile  (0533)  610284  Mobile  (0374)  181850 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 

Comprehensive  stocktaking  and  business  transfer  service 


SHOPFITTINGS 


.        ***      Mi  t     

>«    »■        .  ^■^wfipr  rr  t:"v,;~.-<f3iC--'' 


(lf  EXDkUM 

'  L-STOREFITTERS— J 

0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 
AND  INSTALLATION  SERVICE  FOR  THE 
RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


D 


SPECIALIST  PHHRMHCY  SHOPFITTING 


INII  11,  COVENTRY  C H N H L  WRREH0U5E ,  LEICESTER 

VI  4L H  TELEPHONE :  UU  limi 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 


Designers  and  Manufacturers  of  Glass  Cube 
Merchandising  Displays 

Cube  Arts  Ltd 
Unit  D,  Mill  Green  Business  Park, 
Mill  Green  Road,  Mitcham,  Surrey  CR4  4HT. 
Tel:  081-640  6114  Fax:  081-640  4497 


pen  in  x  \  mh 


JO 


by    JQESM^P  F0R 

PROFESSIONALS  PROFESSIONALS 


L 


0935  20724 

OXFORD  RD.  PENN  MILL  TRAD.  EST.  YEOVIL  SOMERSET  BA21  5HZ 


6L|opriJfiNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


Custom  made  Dispensaries  and  Medicine  counters  at 


We  can  also  offer  you  a  total  refit  package  using  leading  makes  of 
Shelving  al  Discount  Prices 

We  will  endeavour  to  beat  any  genuine  quotation! 
For  a  free  Design  Consultation  contact: 
Graham  Carty,  Interplan  Retail  Systems  Ltd  on 
0733  320  353  (24  hrs) 
Representatives  in  London,  Peterborough,  Leeds,  Birmingham  and  Newcastle 


STOCK  WANTED 


M 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset 
Tel:  0935  816073  Fax:  0935  814181 


STOCK  FOR  SALE 


PASCO'S  SPECIAL  OFFER 

PAMPERS       HUGGIES  NAPPIES 


MIDI  88'S  BOY/GIRL 
MAXI/MAXI+  84'S  BOY/GIRL 
JUNIOR  V/P  BOY/GIRL 

£2L79/CASE 

WHILST  STOCKS  LAST 

DASCO  (WHOLESALE)  LIMITED 

UNIT  17  WEMBLEY  PARK  BUSINESS  CENTRE 

NORTH  END  ROAD 

WEMBLEY 

MIDDLESEX  HA9  OAS 

TEL:  081  903  3431 
FAX:  081  903  1753 

E&OE 


KODAK  FILMS  AT  BEST  PRICES 

GR100  SPEED  24exp  at  £1.46  39% 
GR100  SPEED  36exp  at  £1.89  36% 
GS200  SPEED  24exp  at  £1.69  35% 
GS200  SPEED  36exp  at  £2.07  35% 
WHILST  STOCKS  LAST 
CALL  FOR  EXTENSIVE  PRICE  LIST 


081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


TO  ADVERTISE  EN  THE 
CLASSIFIED  SECTION 
Contact: 
JULIE  COX  on 
0732  377  322 


NEWBORN  UNISEX  6x28  £21. 79 
MM  BOY/GIRL  4x56  £21.99 
MIDI  BOY/GIRL  6x42  £32.49 
MAXI BOY/GIRL  6x40  £32.49 
MAXI  PLUS  BOY/GIRL  6x36  £32.49 
JUNIOR  BOY/GIRL  6x32  £32.49 
MIDI  BOY/GIRL  3x84  £31.99 
MAXI BOY/GIRL  3x80  £31.99 
MAXI  PLUS  BOY/GIRL  3x72  £31.99 

ALL  AT  SPECIAL  LOW  PRICES 
WHILST  STOCKS  LAST 

RING  NOW  ON 
081  903  3431 

PHOTOGRAPHIC  WHOLESALERS 

NO  OTHER 
PHOTO  WHOLESALER 
OFFERS  ALL  THIS 

PERMANENTLY  DISCOUNTED  LINES 
A  MONTHLY  PRICE  LIST  WITH  SRPs 
350  OF  THE  BEST  SELLERS 
FAST,  FRIENDLY  &  EFFICIENT  SERVICE 
AGENTS  REQUIRED 


★ 
★ 
★ 


TELEPHONE:  0272  629391  FAX:  0272  621  590 


PERFUMES 

AND 
COSMETICS 

French  fine  fragrances  and  cosmetics 
offered  by  direct 
importer  at  very  competitive  prices. 

FAX:  081  399  4699 


Busincsslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

ffiST  GLAMORGAN  -  Enthusiastic  flex- 
ible pharmacist  wanted  to  join  happy 
crew,  must  have  interest  in  EPOS/PMR, 
training  given.  Tel:  (1639  643285. 


LOCUMS 

1IRMINCHAM  -  Locum  required  for  two 
weeks  March  14-26,  easily  run  business. 
Tel:  021-554  0472. 

OUTH  LONDON  -  Part  time  pharmacist 
required  for  small  multiple,  Monday- 
Friday  3-7pm,  Saturday  9am-6pm.  Tel: 
071-662  7602. 

IILTON  KEYNES  -  Pharmacist  required 
for  regular  days,  easy  hours.  Tel:  0908 
648862  evenings. 

ONDON  E  5  -  Regular  Saturday  locum 
required  from  9am  to  6pm.  Tel:  081-986 
9229. 

EXPERIENCED  LOCUM  -  Required  for  1 
week,  week  commencing  August  1st.  Tel: 
0590  673745. 

iENFLEET,  ESSEX  -  Locum  required  for 
regular  Saturday  9am-5.30pm,  quiet 
suburban  parade,  starting  March.  Tel: 
0268  5651 1 1  daytime  081-886  4320  evenings. 

EDGVV'ARE  -  Locum  required  for  two  even- 
ings per  week,  6-9pm,  Mondav-Fridav. 
Tel:  081-952  2061. 


ASSISTANTS 

,ONDON  W4  -  Experienced  counter  assis- 
tant full  or  part  time,  salary  negotiable. 
Tel:  081-994  9705. 

HATCHAM  NR  NEWBURY  -  Part  time 
dispensing/counter  assistant  required  for 
full  maternity  cover,  then  shared  hours, 
commencing  March/April.  Tel:  0635  S62141. 


SITUATIONS  WANTED 

ORK.  LEEDS  &  SURROUNDING 
AREAS  -  Locum  available  for  regular 
and  odd  days,  full  weeks  or  will  travel  if 
accommodation  provided.  Tel:  0904  626718. 

JORTH  LONDON  &  LUTON  -  Exper- 
ienced locum  available  from  March  12  for 
long  or  short  term  bookings.  Tel:  081- 
428  3311  after  8pm. 

SSSEX  &  SUFFOLK  -  Community  phar- 
macist available  Friday  evenings  on  a 
regular  basis  and  one  week  commencing 
February  21.  Tel:  0255  679298. 

•1ANCHESTER  -  Locum  available  for  odd 
days  and  full  weeks.  Tel:  061-737  5199. 

1ERTS/BEDS/BUCKS  -  Experienced  re- 
tail pharmacist  now  available  for  locum 
work,  available  at  short  notice.  Tel:  0525 
274028  evenings. 

SHEFFIELD.  LEEDS,  DONCASTER, 
HULL,  LINCOLN  &  SURROUNDING 
AREAS  -  Scunthorpe  based  experienced 
locum  available  for  days  in  March  also 
empty  diary  March  29  onwards,  anything 
considered.  Tel:  0724  863296. 

TOTTINGHAVI/DERBY-  Experienced  reli- 
able locum  available  for  weeks  or  odd 
days.  Tel   '_'  7  (1077 


BUSINESSES  FOR  SALE 

VIE  ESSEX  -  Established  family  pharmacy 
with  3  bedroom  accommodation,  sound 
profitable  business  in  good  location,  ideal 
for  pharmacist/manager  who  wants  to 
benefit  from  being  own  boss.  Tel:  0255 
502586. 


OXFORD  -  Leasehold  pharmacy,  current 
turnover£300k.  based  on  1.900  items  per 
month,  main  road  position.  Tel:  090X373271. 

NORTH  ESSEX  COAST  -  Established 
pharmacy  with  accommodation,  sale  due 
to  ill  health,  pharmacist/owner  can  ex- 
pect a  good  income  from  this  excellent 
business.  Tel:  0255  502586. 


EXCESS  STOCK 


TRADE  LESS  50%  -  Tachyrol  75,  Catapres 
lOOmcgxlOO,  Beta  Adalat  2x28,  Retrovir 
250mgxl8,  Uniphyllin  paed  200mgx90, 
Surgam  200mgxl05,  Artiflam  200mgxl80. 
Minodiab  2.5  2x60.  Tel:  0708  743341. 

TRADE  LESS  70%  -  93x200ml  Fortisip  (exp 
27/2  &  1 1/3  94),  buyer  collects  and  pays  on 
collection.  Tel:  071-732  8200  (London 
SE15). 

TRADE  LESS  30%+VAT+POSTACE  -  flu 

vaccine,  Ossopan  granules  28  sachets,  1 
Alfa  solution  0.2mcg/ml  60ml.  Tel:  081- 
808  3291. 

TRADE  LESS  40%+VAT+POSTAGE  -  Be 

cotide  suspension  for  nebulisation 
10mlx90  (exp  7/94).  Tel:  081-954  0404. 

TRADE  LESS  40%  -  Sodium  cromoglycate 
eyedrops  (exp 4/95).  trade  less 30%  gamole- 
nic  acid  (exp  9/95).  Tel:  0704  28437. 

TRADE  LESS  20%+VAT+POSTAGE  - 
Trandate  lOOmg  3x56  (exp  95/96),  Intal 
nebuliser  solution  4x60  2ml  (exp  6/94), 
trade  less  30%+vat.  Tel:  0268  794449. 

TRADE  LESS  40%+VAT+POSTACE  - 
6x30g  Metro  top  gel,  1  Suprefact  nasal 
spray  (exp  3/94),  trade  less  30%+vat+po- 
stage,  425  Bonefos  400mg  caps.  Tel: 
081-767  6005. 

TRADE  LESS  30%+VAT+POSTACE  - 
210  Questran  sachets,  54  Drogenil,  157 
Hydergine  1.5mg,  72  Vivalan  50mg,  86 
Lentizol  25mg.  Tel:  0232  611544. 

TRADE  LESS  50%+VAT+POSTAGE  -  65 
Uriplan  bags  DT81-3131,  38  Wallace  leg 
bags  TF500L,  200  Becotide  rotacaps 
400mcg,  84  Esbatal  lOmg,  16  Rocaltrol 
2mg  (exp  5/94).  Tel:  0742  644455. 

TRADE  LESS  30%  -  15x40gm  Cocois  tabs. 
Tel:  071-701  2720. 

TRADE  LESS  W'n+VAI  -  I  i'sni,,lk,  IVnt.i 
sa.  Midrid,  Dyspamet.  Pyrogastrone,  Tal- 
pen  (exp  4/94),  Rimactane  (exp  1/95), 
Tolectin  200.  Tel:  0229  835398. 

TRADE  LESS  15%  -  2x1000  Phyllocontin 
225mg,  1x56  Adizem  SR  90mg.  1x30 
Adizem  XL  120mg,  1x30  Adizem  XL 
240mg,  trade  less  30%  Nicorette  15mg  7 
day  pack,  Wallace  SF2  leg  straps.  Tel: 
0904  642557. 

NO  REASONABLE  OFFER  REFUSED  - 
Diflucan  200mgx84  caps.  Tel:  081-878  5909. 

TRADE  LESS  30%+VAT+POSTAGE  -  1 
complete  Becloforte  Diskhaler  (exp  7/ 
94),  130  caps  Aventyl  25mg  (exp  10/96), 
2x28  Carace  lOmg  (exp  7/94),  4x28  Beta- 
Adalat  (exp  12/95),  trade  less  50%+VAT- 
+postage  2x50g  Dithrocream  forte  0.5% 
(exp  7/94),  Tel:  0742  343615. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Dramamine  counter  packs  10s  (exp  12/ 
97).  Tel:  0875  811280. 

TRADE  LESS  40%+VAT+POSTACE  - 
2x168  Cyprostat  50mg  (exp  9/96),  1x56 
Surgam  30(1  (e.xO  7/95),  1x100  Glure- 
norm  (exp  2/96),  1x100  Grisovin  500mg 
(exp  3/95).  Tel:  081-950  0934. 

TRADE  LESS  5-%  -  5x50g  Synalar  1.4 
ointment  (exp  5/94  &  8/94).  1x50  Synalar 
1.4  cream  (exp  4/94),  Lx30g  Cicatrin 
cream  (exp  5/94),  1x30  Tagamet  SOOmg 


(exp  3/94).  Tel:  0582  490907. 

TRADE  LESS  50%+VAT+POSTAGE  - 
1x30  Deponit  5  (exp  7/94).  3x28  Castro- 
max  (exp  7/94),  2x20  Cesamet  Img  (exp 
2/95).  Tel:  0143  863090. 

TRADE  LESS  30%  -  Colomycin  inj  10x10 
vials  (exp  95),  4xS265  Hollister  143,9,  Pyo 
pen  lgxlO  vials  (exp  4/94).  Tel:  0376  328983. 

TRADE  LESS  30%+VAT+POSTAGE  -  2x30 
Provera  20()mg  (exp  9/96),  1x30  Sandim- 
niun  lOOmg  (exp  3/96),  1x30  Sandim- 
imin  50mg  (exp  2/95).  Tel:  0635  36193. 

TRADE  LESS  30%+VAT  -  34  Pentacarinat 
300mg  inj  (exp  7/96),  2x100  Crystapen 
600mg  inj  (exp  9/96).  Tel:  081-554  5348. 

TRADE  LESS  50%+VAT+POSTAGE  -  1 
Suprefact  nasal  spray  (exp  3/94).  Tel: 
081-767  6005. 

TRADE  LESS  40%+VAT+POSTAGE  -  3x30 
Coloplast  5930  ,30mm  bags,  9x10  SS2 
Convatec  pouches.  Tel:  021-552  6627. 


FOR  SALE 


SUNNY  1.3LX  -  Metallic  silver,  E  reg,  4 


doors,  lax.  MoT.  FSH,  30,000  miles, 
one  owner  from  new,  excellent  condi- 
tion £2,900.  Tel:  02116  240352 
daytime. 

TRADE  LESS  20%  -  Nomad  cassettes.  Tel: 

0452  5229.51. 
STOCKLEY,  DRUG  INTERACTIONS  - 

2nd  edition,  excellent  condition,  hard 
hack,  offers  invited.  Tel:  0268 
794449  daytime  or  0702  587236  after 
7pm. 

STOREPLAN  SIIOPFITTINGS  -  Enough 
to  refit  1500  sq  ft,  bays,  gondolas,  coun- 
ter. Tel:  081-449  9787. 

IBM  LAPTOP  COMPUTERS  -  L40SX  A45 
modd/386  SX  20  Mhz,  2Mgh  Ram  ex- 
pandable to  18  Mgh  80  Mgb  H/Disk.  Tel: 
081-969  1483. 


WANTED 

MARTINDALE  29TH  OR  30TH  EDITION 

-  Excellent  condition.  Tel:  0298  23218. 
CASH  REGISTER  -  Electronic,  working 
condition.  Tel:  081-989  0070. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are  restricted 
to  community  pharmacist  subscribers  to  Chemist  <£  Druggist.  No 
trade  advertisements  will  be  permitted.  Acceptance  is  at  the 
discretion  of  the  Publishers  and  depends  upon  space  being  available. 
Send  proposed  wording  to  "Business  Link"  using  the  form  printed 
below. 

EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for  the 
quality,  safety  and  efficacy  of  medicines  they  supply.  In  purchasing 
from  sources  other  than  manufacturers  or  licensed  wholesalers,  they 
must  satisfy  themselves  about  product  history,  conditions  of  storage 
and  so  on. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 
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Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
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Aboutpeople 


Pharmacist's 
courtesy 
award 

It's  nice  to  know  that  despite  all 
the  adverse  publicity  about 
pharmacists,  the  people  that 
really  matter,  the  patients,  do 
appreciate  our  efforts. 

Stockport  pharmacist  Peter 
Marks  has  just  been  awarded  the 
annual  Retail  Courtesy  Award  by 
the  Rotary  Club  of  Stockport  and 
the  Messenger  group  of 
newspapers,  after  a  nomination 
from  one  of  his  patients,  Dorothy 
Walford. 

"We  had  done  a  lot  to  help  her 
husband  Jack  when  she  was  in 
hospital,"  says  Peter.  One  day  Mr 
Walford  woke  up  with  blurred 
vision  and  a  rash  covering  part  of 
his  face.  When  Mr  Walford 
entered  Peter's  pharmacy,  he 
spotted  straight  away  that  it  was  a 
case  of  ophthalmic  shingles  and 
had  his  dispenser,  Lesley  Morgan, 
drive  Mr  Walford  to  his  GP. 

Speaking  of  his  award,  Peter 
says:  "It's  really  nice  and  the 
customer  reaction  has  been 
non-stop.  I've  even  had  the  local 
CPs  ring-up  to  congratulate  me!" 

Tragedy  mars 
BPSA  sports 

A  King's  College  pharmacy 
student  died  after  being  hit  by  a 
lorry  on  the  way  to  the  British 
Pharmaceutical  Students 
Association's  annual  sports 
weekend. 

Kuldip  Singh  Kauldhar,  who 
was  repeating  his  first  year,  was 
travelling  with  other  participants 
to  the  venue  in  Bath  last  Friday 
night.  During  a  coach  stop  on  the 
A46  he  stepped  into  the  path  of  an 
on-coming  lorry.  It  is  believed  he 
died  instantly. 

The  coach  returned  to  London. 
Other  students  who  had  made 
their  own  travel  arrangements 
raised  the  alarm  at  Bath  where  it 
was  decided  to  continue  with  the 
weekend's  events. 

BPSA  chairman  Gianpiero 
Celino  said:  "There  was  a  great 
deal  of  sympathy  for  Kuldip's 
family  and  the  students."  A 
spokeswoman  for  King's  College 
said:  "We  are  saddened  and  upset 
by  the  incident." 

The  funeral  will  take  place  in 
Leicester  on  Monday. 


Members  of  the  West  Berkshire  Branch  of  the  Royal  Pharmaceutical 
Society  met  at  Bayer  House  in  Newbury  recently  to  hear  about  care  in  the 
community  initiatives.  Pictured  are  (left  to  right)  Branch  chairman 
Anthony  Trice,  Eileen  Spiller  from  West  Berkshire  Priority  Care  Service 
Trust  and  David  St.  George  and  Donald  Lee  of  Bayer 


Nebuliser  fundraiser 


A  fund  raising  drive  at  Harvey  & 
Richardson's  pharmacy  in 
Dodworth,  Barnsley,  has 
generated  enough  money  to 
provide  the  village  health  centre 
with  three  portable  nebulisers. 

The  campaign  was  the 
brainchild  of  dispensing  assistant 
Denise  Holmes  whose  father 
suffers  from  respiratory 
problems.  He  had  difficulty  in 
borrowing  a  nebuliser  and  ended 
up  buying  his  own.  This 
prompted  Denise  to  start  a 
campaign  to  help  other  villagers. 

In  the  month  leading  up  to 
Christmas  the  pharmacy  organised 
"name  the  dog  and  doll" 
competitions  and  a  raffle,  with 


Get  moving! 

Pharmacists  and  pharmacy 
students  eager  to  combine  a 
chance  to  show  off  their  sporting 
prowess  with  a  sojourn  to  Europe 
are  invited  to  participate  in  two 
international  events. 

The  Second  World  Medical 
Duathlon  in  Zofingen, 
Switzerland  (May  29,  1994), 
comprises  a  5km  run,  a  50km 
bike  ride  and  a  further  5km  run. 

The  Sixth  World  Medical 
Triathlon  in  Seefeld,  Austria  (July 
9, 1994),  is  a  1.5km  swim,  a  40km 
bike  ride  and  a  10km  run. 

All  those  who  want  to  enter 
should  contact:  the  International 
Medical  Traithlon  Association, 
Hauptstrassa  7,  D-63869  Helgen- 
briicken,  Germany.  Telephone: 
06020/484. 


prizes  donated  by  local  firms. 
Some  £280  was  raised,  enough  to 
buy  two  nebulisers.  A  further 
£100  was  donated  by  customer 
Julie  Boswell  whose  boyfriend 
died  of  asthma  before  Christmas. 

Pharmacist  Melanie  Smith 
says:  "People  were  very  generous, 
possibly  because  it  was  for  a  local 
cause." 


Appointment 


Tracy  Brady  has  been  appointed 
FSC  territory  manager  for 
Scotland.  She  replaces  George 
Wilson  who  retires  in  March  after 
19  years  service  with  the 
company. 


Kate  Lynam,  pharmacy  assistant  at 
Melbury  Chemist  in  Kensington, 
spent  last  weekend  in  Paris  as  the 
winner  of  the  Remegel  OTC 
Briefing  Competition.  As  yet,  we 
don't  know  if  she  needed  to  use  any  | 
Remegel  to  fight  off  the  effects  of 
all  that  rich  French  food! 


Ski  races 

French  pharmacists  are  organ- 
ising ski  races  open  to  pharma- 
cists of  all  nationalities. 

The  competition  will  be  at 
Serre-Chevalier  (1500),  Monet- 
ier-les-Bains,  France,  from 
March  26-28. 

Details  from:  Claudine  Coduri 
or  Florence  Martin,  Pharmacie  de 
Serre-Chevalier  1500  (tel:  92  24  9 
44  70,  fax:  92  24  53  31). 


Coming  Events 


Wednesday,  March  2 

Barnet   Branch,   RPSGB,   in  the 

Clinical  Lecture  Theatre  of  the 
Northwick  Park  Hospital,  Watford 
Road.  7.30  for  8.15pm.  Joint  meeting 
with  Middlesex  branches.  "Transfer  of 
20  per  cent  of  Community 
Pharmacists'  remuneration  to  FHSA 
Control  —  What  will  this  mean  for 
pharmacists?".  Speakers:  John  Petie, 
Adrian  Korsner,  a  community 
pharmacist  and  Michael  Beaman,  a 
hospital  pharmacist. 
Sheffield  &  District  Branch  RPSGB 
at  the  Jessop  Hospital  for  Women, 
7.30  for  8pm.  "PACT  Data  and  its 
Use",  by  Mr  Clive  Jackson,  regional 
FHSA  advisor  to  the  North  West 
Regional  Health  Authority. 
Buckinghamshire  Branch  RPSGB  in 
conjunction  with  Buckinghamshire 
Local  Pharmaceutical  Committee  at 
Forte  Posthouse,  Ashton  Clinton 
Road,  Aylesbury,  7.30  for  8pm.  "Open 


Meeting".  Speakers  from  the  FHSA 
and  the  Pharmaceutical  Services 
Negotiating  Committee. 

Thursday,  March  3 

Reading  &  Berkshire  Branch 
RPSGB,  at  the  Postgraduate  Centre, 
Royal  Berkshire  Hospital,  Craven  ;i 
Road,  Reading,  7.30  for  8pm.  "The 
Eternal  Triangle".  Speakers:  Jerome 
O'Brien,  general  manager,  Berkshire 
FHSA,  Ian  Murray,  general  medical 
practitioner  and  member  of  Berkshire 
FHSA  and  Maggie  Tabberer. 
pharmaceutical  adviser  to  Berkshire 
FHSA. 

Advance  information 

Society  of  Cosmetic  Scientists  are 
holding  a  Medal  Lecture  "How  long 
and  strong  is  the  surface  of  the  skin?" 
on  March  3  at  the  Royal  Society  of 
Medicine,  1  Wimpole  Street,  London 
Wl  at  6.30  for  7pm 
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it  Original  Pack 

*  Tamper  Evident 

*  Child  Resistant 


Enteric  Coated 

Aspirin  -  300mg 

Bartholomew  Rhodes  introduces  Enteric  Coated  Aspirin  300mg. 

A  quality  product  from  a  British  Manufacturer. 

Available  through  all  major  pharmaceutical  wholesalers. 

Enteric  Coated  Aspirin  is  the  first  of  a  projected  range  of  generics  from 

Bartholomew  Rhodes. 

For  further  information  contact: 

Bartholomew  Rhodes  Ltd  •  Tel:  0604  882626  •  Fax:  0604  881640 


Bartholomew  Rhodes  is  a  division  of  the  Dallas  Burston  Healthcare  Group. 


3  of  preparation:  February  1994 


The  No.l  treatment  for  heartburn  is 
going  from  strength  to  strength1 


en  your  customers  have  severe  or  frequent  symptoms  of 
heartburn,  give  them  new  Extra  Strength  Gaviscon  500  tablets. 

The  new  Gaviscon  500  OTC  dedicated  tablets  are  lemon  flavoured, 
a  taste  that  will  attract  new  customers  to  the  brand  according  to  consumer 
tests,  and  generate  extra  revenue  for  you. 

Remember  that  Gaviscon  relieves  the  pain  of  heartburn  in 
4  out  of  5  customers.23  4 


So  if  they've  got  severe  symptoms  of  heartburn,  give  them 
new  Extra  Strength  Gaviscon  500  lemon  tablets. 


Keeps  acid  where  it  works, 
not  where  it  hurts 


Gaviscon  Essential  Information 

Product  Information.  Active  Ingredients:  Liquid  Gaviscon  Sodium  jjginjte  BP  5(K)mg,  sodium  bicarbonate  Ph  Eur  2f)7mg, 
calcium  carbonate  Ph  Eur  I60mgper  10ml  dose  Gaviscon  500  Tablets  Alginic  add  BP  StNtmg,  sodium  bicarbonate  Ph  Eur  I70mg, 
dried  aluminium  hydroxide  gel  BP  lOOmg,  magneMum  trisilicJtC  Ph  Eur  25mg  per  tablet  Gaviscon  250  Tablets  Alginu  acid  BP 
250mg,  sodium  bicarbonate  Ph.  Eur  85mg,  aluminium  hydroxide  gel  BP  50mg,  magnesium  trisilicate  Ph  Eur  12  5mg  per  tablet 
Indications:  Liquid  Gaviscon  &  Gaviscon  5IH)  Tablets  Heartburn,  including  heartburn  of  pregnancy,  dyspepsia  associated  with  gastru 
reflux,  hiatus  hernia  and  reflux  oesophagitis  Gaviscon  250  Tablets:  Heartburn  and  acid  indigestion  Contra-  Indications:  None 
known  Dosage  Instructions:  Liquid  Gaviscon  Adults  and  children  over  1 2  IO-20ml,  children  6-12  5-1 0ml  liquid  after  meals  and  at 
bedtime  Children  under  6:  Not  recommended.  Gaviscon  5H0  Tablets:  Adults,  children  over  12  1  or  2  tablets  after  meals  and  at 
bedtime    Children  under  12  not  recommended    Gaviscon  250  Tablets  Adults  and  children  over  12  2  tablets  as  required  Children 


under  12  Not  recommended  Chew  tablets  thoroughly  belore  swallowing  Note:  il'ml  liquid  contains  6.2mmol  sodium.  Oi 
Gaviscon  500  Tablet  contains  2  1  mmol  sodium  One  Gaviscon  2511  Tablet  contains  1  02mmol  sodium.  Both  liquid  and  tablet  forms  of 
Gaviscon  are  sugar-tree  Retail  Prices:  Liquid  Gaviscon  lOllml  £1  Ml,  200mJ  £2  86,  Gaviscon  500  Tablets  12  £2  45,  Gaviscon  250 
Tablets  24  £\  95  Product  Licence  Nos:  44/IHI58  Liquid  Gaviscon.  44/(1140  Liquid  Gaviscon  Peppermint  Flavour,  44/0141  Gaviscon 
500  Tablets,  44/0103  Gaviscon  250  Tablets,  44/0143  Gaviscon  250  Lemon  Flavour  Tablets  Legal  Category:  GSL  Method  of  sale: 
Through  registered  pharmacies  Holder  of  Product  Licences:  Reckitt  &  Colman  Products  Limited,  Hansom  Lane.  Hull  HU8  7DS. 
GAVISCON  and  the  sword  and  circle  symbol  are  registered  trademarks  Date  of 
preparation:  25/1/94  References:  I  Taylor  Nelson  Counterpoint  MAT  to  June  19u3 
2  Chcvrel  B  (1980]  /  hi  Med  Res,  8:  300  3  Ward  A.E  (1989)  Br.].  Clw  Pact  43: 
(2)Suppl  66  52  4  Williams  DL  rial  (N79)/  hi  Med  Re,  7:551 
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